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About 
this 


7 HE remarkable thing about 


the picture on the cover is not 


that it shows a display (in a 
supermarket) of sixteen dif- 
ferent brands of beverages sold 
in St. Louis, but that these bot- 
tlers had the bottles to make 
the display possible! That, of 
course, is putting the matter in 
the strongest terms, but it 1s 
based on the fact that this sum- 
mer, aided and abetted by the 
hottest and longest stretch of 
weather years, bottlers 
throughout the country had 
considerable trouble filling 
orders because their bottles did 
not come back in time or not 
at all 

Much has’ been” written 
in the past about the need for 
a general increase in deposits, 
especially on split bottles and 
for the application of a deposit 
to cartons. The experience of 
the past two months points up 
the bleak position of the indus- 
try as a whole on this score, 
and emphasizes the need for 


quick remedial measures 


This issue contains the latest 
edition of the N.B.G Buyers’ 
Guide, which has been care 
fully checked for completeness 
and accuracy. Here in a com- 
pact form is a directory of many 
of the firms that serve the sott 
drink industry with materials, 


machinery, supples services 


This September number also 
marks a significant milestone 
in the 70-year history of the 
National Bottlers' Gazette 
After a half century of publica- 
tion in one size, the September 


issue inaugurates a completely 


new, modern format which 


cludes an entirely new size of 
11'4”x11',4" and a completely 
different arrangement and 
treatment of both editorial ma- 


terial and advertisements 


| 
ALVAGRApE 
\ CRAPEFRUj7 63 
= if, LEMON. LIME 73 
ALVORANGF 7 
q pric | PINEAPP 84 
SARSAPARILL A 93 
STRAWBERRY. 
: 


ABCEB Still Pressing for 
Beverage Price Control Suspension 


Immediate suspension of price controls on bottled 
soft drinks was again urged by the American Bot 
tlers of Carbonated Beverages on August 12 in 
supplemental petition filed with the Office of Price 
Stabilization 

The new data supplements an appeal filed with 
OPS on June 5, while Congress was formulating its 
mandate directing OPS to decontrol prices “as rap 
idly as possible,” and to suspend such controls when 
ever six well-defined conditions exist. The A.B.C.B 
supplementary petition points out that soft drinks 
qualify for suspension under all six of the Congres 
sional criteria 

Note: Flavoring Extract Manufacturers Associa 
tion of the | Ss which in June petitioned OPS 


tor decontrol of flavoriny products has been ad 


vised by the price agency that “your views will 
receive caretul consideration in connection with this 
Committee's studies 


Hot Weather Sales Boom Continues 


Bottlers throughout the country reported con 


tiy ne 


uing sales increases last month substantiating 


previous estimates that beveraye sales for the 1952 


yhest level by tar 


summer season will reach the hi 
in trade industry 

Typical were reports from a group of Norfol 
Virginia bottlers. The local Nehi, Pepsi-Cola, Dn 
Pepper bottling operations each reported increases 


ranging from 25 to 35 


Industry Plea For Better Sugar Deal 

Gets Polite By-Pass From Brannan 
A.B.C.B. and representatives of other majo: 

sugar-using industries urged the Agriculture [Ds 


partment, at a special top-leve | conference in Wash 


ington last month, to increase the sugar quota t 


halt rising sugar prices. But all they received in 


return Was a polite promise from Agriculture Secre 
tary Brannan that there would be a continuing re 
view of the situatior 

The industrial users group pointed out to the 
Secretary that his action in maintaining the low 
1952 quota, despite a current rate of distributior 
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running well above &,100,000 tons, had forced the 
price of sugar toa level higher than at anytime dur- 
ing the life of the 1948 Sugar Act 


Secretary Branna 


plainly indicating that he 
would take no action to increase the sugar quota in 
the near future, replied that his Department con 
sidered the Sugar Act as an exphicit mandate to 
insure a domestic supat industry as a matter ot 
national interest, and it was therefore his duty to 
see that sugar farmers and growers received an 
adequate financial return. But, in a minor concilia 
tory gesture, he promised a continuing review of 
the administration of the Sugar Act to the end that 


ll of its phases would receive attention 


Pepsi-Cola Plugs Its Bottlers 


The Pepsi-Cola Company recently launched a 
S500,000° consumer advertising campaign which 
iniquely promotes Pepsi-Cola bottlers as well as 
the product they produce 


rhe first ad in the series, “Meet Mr. Pepsi-Cola,” 


iuds the Pepsi-Cola bottler as a community man 

vho “is a local businessman owns his own busi 

ress invests his own capital pays local taxes 
mployvs local people 


H. B. Nicholson New President 
Of The Coca-Cola Company 


H. B. Nicholson last month was clected President 
and a Director of The Coca-Cola Comp nv, Ss ceed 
ng William J. Hobbs who will continue an associa 
tion with the Company in a legal and advisory 
apacity 


Mr. Nicholsor associated with Coca-Cola sine 


H. B. NICHOLSON 


. assumes the presidency 
of the soft drink industry's 
largest parent organization 
~The Coca-Cola Company. 


1933, has served the Company in both its overstas 
and domestic operations. He has been President of 
The Coca-Cola Export Corporation ; Chairman of the 
Board of Directors of Coca-Cola Ltd. (Canada Vice 
President in charge of marketing and Treasurer of 
The Coca-Cola Company. He also serves as a Director 
of all subsidiaries of the Company 

William J. Hobbs, retiring President, became a 
Vice President of The Coca-Cola Company in 1942 
subsequently served as President of The Coca-Cola 
Export Corporation and was elected President of 


The Coca-Cola Company in 1946 


State Conventions Will Consider 
Increased Bottle, Case Deposits 


The advisability of increasing bottle and case 
deposits will be discussed at numerous state con 
ventions this season. This is indicated in prelimi 
nary agendas released by a number of state groups 

The Keystone (Pa.) Bottlers Association told its 
members, in a recent bulletin, that deposits and 
bottle returns “are two of the top problems con 


fronting our industry in Pennsylvania” 


Pulaski, Virginia Hospitality: 
Free Soft Drinks To Visitors 


Bottled soft drinks are “on” Pulaski (Va) County 
When tourists pass through 

The County Chamber of Commerce has put uy 
signs along highways entering the county adve) 
tising free soft drinks to all out-of-state visitors 

Stores giving free drinks carry special “hospital 


ty stop” markers 


New Grapette Affiliate Marketing 
Home Beverage Syrups 


B. T. Fooks president of the Grapette Company, 
Ir Camden, Ark., has anounced the organization 
of the Grapette Products Co an affiliate which 
already is producing and marketing a new line of 
home beverage syrups. The new firm will use reg 
istered trade marks of the Grapette Company in 
labelling and promoting its beverage sy ips 

Right flavors are now being produced —-Grapette 
Orangette, Lemonette, Lymett, Fruitette, Cherrs 
ette, Strawberry, and Raspberry 

Currently the beverage syrups are being sold in 
eight markets — Little Rock, Memphis, Atlanta, Bir 
mingham, Mobile, Jackson, New Orleans, and Hous 
ton. Distribution, to be extended in 1953 to approxi 
mately 40 additional markets, is through normal 
food channels —brokers, jobbers and retailers 

The beverage syrups are packaged in one-pint 
novelty glass bottles, 12 to a case One pint ol 
bottle) of Grapette Beverage Syrup will produce a 
gallon of finished beverage. To help meet anticipated 


volume increases, completely automatic equipment 
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More Sales Gains Reported 
By Top Parent Firms 
{ 
tad 
‘ 
it t Prot 
155,099 1951 lated 
11 
rted ear th x 
Ju rt mpare 
{ 171.788 rth mparable per 
( Dru G Ale, lneorp te ind it 
for the first nine montl f its fisea 
i! ported et ile mpared 
16.705 ear oa It further announced 
it eart b the third fiscal quarter, April t 
howed a 21 crease rth in 
il 
for the fir ix m th of 1952 
eported an estimated et income of SL 725.000. Th 
pear th a net income of $1,150,000 for the 
nparable period of L951. Estimated consolidated 
rye etore tane for the first ix months of 
1952. 150,000 double the $1,725,000 earned 
tor ime period 
(/ ‘ kh Hires ¢ for the nine months ended 
June howed net i f $5,468,495, compared 
vith net les of $5,100,773 for the similar period 
i vear ago. Net profit was $1,276, against $257,869 
ivear ag However, Hires fast-improving position 
hown by the fact that its net profit for the 
th ded Jum $251,936, against $200 
thy t) per ivear earlier 
Dealers Violated Price Rulings 
\s reported last montl West Virginia Cok 
Rottler Goes to llc Retai the Coca-Cola Bottling 
Work Beckley W Va did indeed ruise its 
Wholesale price from S0¢ to 96¢ a case. It did not 


STATE CONVENTION 


SCHEDULE 


Missouri Jopli 
South Carolina 


Columbia 
Savannah 
Kansas City 


Kansas 


STATE crry HOTEI DATES DAYS 
Mich. pper Peninsula) Wancock Seott Sept. 16-17 Tues.-W ed. 
lowa Cedar Rapids Roosevelt Oet. 5-6-7 Sun.-Tues. 
Dennessee Chattanooga Read House 12-13-14 Sun.-Tues. 
Florida Miami Beach et. 19-20 Sun.-Mon. 
(Connecticut Bridgeport Stratfield Oet. 19-20 Sun.-Mon. 
Pennsylvania Harrisburg Penn-Harri- Oet. 19-20 Sun.-Mon. 
North Carolina Winston-Salem Robert Eb. Lee Oet. 22-23-24 Wed.-Fri. 
Virginia Roanoke Roanoke et. 27-28 Mon.-Tues. 


B. CONVENTION-EX POSITION, ATLANTIC CITY. J. — NOV. 17-20. Mon.-Thurs. 
Connor 

Columbia 
General Oglethorpe Dee, 7-8 
The Town House 


Nov. 30-Dec. 1-2) Sun.-Tues. 
Dee. 3-1-5 Wed.-Fri. 
Sun.-Mon. 


Dec. 7-8-9 Sun.-Tues. 


Massachusetts Boston Statler Jan. 12-13 Mon.-Tues. 
New Jersey Asbury Park Berkelev-Carteret Jan. 17-18-19 Sat.-Mon. 
Colorado Colorado Springs Broadmoor Jan. 18-19 Sun.-Mon. 
New Mexico Albuquerque kl Fidel Jan. 22-23 Thurs.-Fri. 
Texas Fort Worth Jan. 25-26-27 Sun.-Tues. 
La.-Miss. Biloxi, Miss. Buena Vista Feb. 1-2-3 Sun.-Tues. 
Wisconsin Milwaukee Schroeder Feb. 2-3-1 Mon.-Wed. 
Alabama Thomas Jefferson Feb. 8-9 Sun.-Mon. 
California-Nevada Hotel del Coronado Feb. 9-10 Mon.-Tues. 
Oregon Portland Multnomah Feb. 13-14 Fri.-Sat. 
Washington Spokane Ridpath Feb. 15-16-17 Sun.-Tues. 
Arkansas Litthe Rock Lafayette Feb. 15-16-17 Sun.-Tues. 
Indiana Indianapolis Antlers Feb. 16-17 Mon.-Tues. 
Montana Butte Finlen Feb. 20-21 Fri.-Sat. 
Iineis Chicago Sherman Mar. 1-5-6 Wed.-Fri. 
Nebraska Grand Island Vanees Mar. 5-6 Thurs.-Fri. 
New York New York City New Yorker Mar. 22-23-21 Sun.-Tues. 
West Virginia Charleston Daniel Boone Mar. 23-214 Mon.-Tues. 
North Dakota Jamestown Gladstone Apr. 6-7 Mon.-Tues. 
South Dakota Apr. 9.10 Thurs.-Fri. 
Marsland Baltimore Southern Apr. Il Sat. 
Minnesota st. Paul Lowry Apr. 21-22 Tues.-W ed. 
however, sugyest, encourage or have anvthing to do ing ft 


instances in its territory where dealers 
iolation of O.P.S. regulations, raised the retail 
price to Lik The prevailing price of Coke in the 
State was 7c, the 2c boost coming from the State's 
Excise Tax and Consumers Sales Tax After the 
ttlin 


g company’s increase, the retail price moved 


to Sc. Official retailer pricing of soft drinks was 


recently promulgated by O.P.S see “Revised Bev 


erage Price Order Gives Dealers Some Breaks 
p. 18, August 
"Wall Street Journal’ Now 
Likes Industry's Outlook 

The influential Wall Street Jour which just 
several vears ayo all but sounded the death knell of 


soft drink industry, apparently is now supreme 
ly confident in the beverage industry's chances for 
growth and prosperity, The business paper, in a 
recent page one article entitled “Pop Prosperity’ 


declares that the soft drink trade this vear is head 


y tor “a record in case sales, dollar volume and per 
ipita consumption of soda pop” 
The two principal bases used by the Wall Street 


srnal for its optimistic appraisal of the industry 


are A.B.C.B. and the parent companies, whose sales 
“are an automatic reflection of what local bottlers 


are doing.” 


It quotes A.B.C.B. as predicting that “per capita 
guzzling of soft drink thirst quenchers this year 
will be about 175 bottles—-13 more than last year, 
and 10 more than in 1948, the previous record” 

Pointing to parent company sales records, it notes 
ahead 


; Canada Dry 


that James Vernor and Pepsi-Cola are 20 
so far this year; Hires Root Beer 14 
; White Rock 21¢;, and Coca-Cola 5 

The business magazine also credits the industry's 
surge to generally increased prices; stepped up ad- 
vertising and merchandising programs; and “con- 
tinuing growth of mechanical soft drink vendors” 
It declares that in 1951 “some 5.4 billion drinks 


more than 25 of bottlers’ sales were sold through 
machines” 


(Continued on Page 8) 
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GE Tr big truck advantages 
at small truck cost with 


WORKSAVERS 


< J TIME AND SPACE. Move giant loads FEATURE ARTICLES 
y > up to 185 feet per minute — with safe, 
€asy speed control. Utilize all stor- 


age and production areas, ‘ 
Editorial 9 


MUSCLE POWER. ‘Transport and lift 
SAVE capacity loads with a smooth flow of 1.000 Bottles A Minute 10 
power that’s easy on the operator, 
easy on the load, 
Store Demonstrations Aid Sales 


HANDLING COSTS. Mechanize han Volume. Dealers 13 
dling on low-load floors; in freight : 

SAVE elevator operations; and other 

5 


areas where weight or space rule out Donald Duck Takes A Bow 17 
big trucks. 


= 


Time 83° 


Atlantic City Awaits Bottlers 
Rigid Tests ‘Prove’ Merchandising Aids 


Using Activated Carbon 


: What Makes A Top-Notch Route Salesman? 42 
3,000 LB. 


LIFT FORK WORKSAVER 


Check Rising Costs! 63 


Management's Many Problems 


YALE WORKSAVER Electric Hydraulic Lift 


Trucks are built for loads up to 6,000 Ibs., and are Sharpen Your Sales Tools 72 


Fork-Truck-Pallet System Cuts Loading 


ideally designed to accommodate skids or pallets. 


Their wide acceptance throughout industry is 


based on the YALE reputation for top perform- 


DEPARTMENTS 


ance in electric trucks of every kind, oe ‘ 
PLATFORM WORKSA HIGH LIFT PLATFORM WORKSAVER 


There’s a Yale Worksaver to meet your every need Talk of the Trade 3 Bottler Briets 81 
GET AN EYE-OPENING DEMONSTRATION 


RIGHT IN YOUR OWN PLANT OR WAREHOUSE Canadian Column 20 What's New? 88 


Your YALE Representative will demonstrate the 


' c---———-MAIL THIS COUPON no rea The Cooler Corner 24 Names In the News 95 

cost-cutting advantages of the rugged WORK- | The Manufacturing Co., Dept. 569 | 
i t 

SAVER line to you. All you have to do is name the | Roosevelt Blvd. & Haldeman Ave., Philadelphia 15, Pa. | Straight from the Classified Advertising 98 

z time and place. Naturally, there is no obligation. | Cutting costs with YALE WORKSAVERS interests me, too. ] Sisatiins 7 The Last Word 103 
| Please hove your loca! Representotive coll on me ] 
Be sure to ask about the famous WORKSAVER ‘‘pack- | [Please send me o free copy of the new WORKSAVER Catalog. | 
age’ —truck, battery, battery charger. The YALe | Nome Tithe | 
Selenium Charger saves time by charging WORKSAVERS | Compony | 
right on the job. | Street City Stote | 

n Conoda write The Yale & Towne Manufacturing Co St Catherines. Ont 


YALE 


GAS AND ELECTRIC INDUSTRIAL TRUCKS +* YALE HAND TRUCKS + YALE HAND AND ELECTRIC HOISTS 
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AUTOMATIC 


So take advantage of our seventy 
seven years of experience and give 
your product the package t deserves 

varkling Duraglas Package 


can offer vou the t ilts 


Dunraglas BEVERAGE BOTTLES 


look better-Last longer 


OWENS-ILLINOIS GLASS COMPANY ¢ TOLEDO I, OHIO ¢ BRANCHES IN PRINCIPAL CITIES 


advertisers 


AIDMON BOTTLERS SUPPLY CI 
ALVEY. FERGUSON 


ATLANTA 


ATLA VETAL 


LE 
EN CHEMICAL 
VPANY 
TYLE 


NO CROWN & CORK Ci DIV. CONTINENTAL CAN Ci 


OTTLERS APPLIANCE CO 
TTLE SCOPE MFG ¢ 
ROWN MANUFACTURING 
BUCKEYE COOPERAGE CO 
UCKNER EQUIPMENT CO 
BURNS BOTT MACH WKS 


HOCOLATE PRODUCTS 
1TRUS PRODUCTS 
LASSIFIED ADS 
CLOISTER LABORATORIES 
)CA-COLA COMPANY 
COLE PRODUCTS CORP 
CROWN CORK & SEAL CO 


DAD'S ROOT BEER CO 
AUTREMONT STUDIOS 
DELAWARE PUNCH CO. OF AMERICA 
DELISSER EXTRACT CO 
DIVERSEY CORP 
DOUBLE-COLA CO 
R PEPPER 


ELLIS PAPERBOARD PRODUCTS 
ESSENTIAL PRODUCTS 
EVANS SALES Cf 


FILTER PAPER 

FIRSTENBERG BOTTLERS EQuiP 
FLAVOREX CO 

FOOTE & JENKS 

FROSTIE 0 


s1DEON- ANDERSON LUMBER 
MACHINERY & EQUIP 
SLENSHAW GLASS 

ODY COMPANY 


HOUSE & SONS. JACOB 
HURTY PECK 


NTERNATIONAL HARVESTER 


KELVINATOR NASH-KELVINAT 
KIS JILER & ENGINEERING 
KOHNSTAVM INC V &E 


41 
3 7 
NINE YEARS BEFORE INK WENT 
co 100 
oh e M \\ | these seventv-seven years we 
tain | trond | ISS4, we ha taithtully endeavored to carry 
ial thy if mousimprovements n bes 
i} ye tt erage bottle quality, such as the co 14 
Flash Fimsh, the Dimph No one 
t t ttl } ke » Du beverage age bortle manufacturing “know 
i \ bottles fot the parade HOW 
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LADEWIG Ct ARCHIE 

LEWIS-SHEPARD PRODUCT N Z 
LIBERTY GLASS CO 68 
LIQUID CARBONIC CORP 


MERCK & CO : > 


a3 


METAL PRODUCTS CO od 


WEYERCORD COMPANY 
MEYER MFG CO. GEO J ys 
MILLER HYORO CO 1 
MISSION DRY CORP 91 
MOJONNIER BROS 69 


MUNDET CORK CORP 


NATIONAL NUGRAPE CO 


NATIONAL REJECTORS 
NESBITT FRUIT PRODUCTS IN 3 84 
NIAGARA BOTTLE WASHER WFG. Cf 92 


NULOMOLINE DiV.. AMERICAN MOLASSES CO 


OAKITE PRODUCTS 
6-SO GRAPE CO 66 
OWENS-ILLINOIS GLAS 


PAL. INC 

PENN BOTTLE & SUPPLY "4 

PENN CORK & CLOSURES ? 

PEPSI-COLA CO 19 

PERMUTIT CO R9 ] ; j 
PERRY EQUIP. & SUPPLY 10 | 
PFIZER & CO. CHAS Inside Back Cover 

PHILADELPHIA MACHINERY CO 99 


POTTER & RAYFIELD 


REFINED SYRUPS & SUGARS 
RELIANCE LEAD SOLDER & BABBIT CI 
ROYAL CROWN COLA 


SALIENT FLAVORING CORP 2 


ry and cheerfully effervescent... 
SETHNESS CO. C. 0. & W. D 
SETHNESS PRODUCTS CO 93 | gingeralei@mnot be more delicious than when t 
SIGNER GOTTLE SUPPLY CO 99 it's made ffith Red Seal. And if your customers 
SPECIAL ANNOUNCEMENTS 96, 99. 100 i want it a more gingery, a little more colorful, 
SPECIALTY ENGINEERING CO 93 f 
STANGE CO, WM J 83 or just a warmer, there's a Red Seal Extract 
STEELCOTE MFG CO 95 
CHEMICALS 95. 36 to please fhem exactly. 
SUGAR INFORMATION RC 
SUNKIST GROWERS, INC 88 


SUN SPOT CO OF AMERICA $2 


we’ll be glad ft send yeu samples 


TERRISS. DIV. CONSOLIDATED SIPHON SUPPLY CO 


THATCHER GLASS MFG CO a? Fy 
THEALL & PILE 44 | 
TREEN BOX CO 92 I 


TWITCHELL CO. S 8 


VAN AMERINGEN HAEBLER Inside Front Cover There's No Waiting 
VAUGHAN MFG. C( 


..all orders received 
VIRGINIA DARE EXTRACT 


before noon are ship- 
ped the same day 


WALSH, 106 
WARNER JENKINSON VFG CO 

WAUKESHA FOUNDRY CO 17 
WILLIAMSON & CO... D. OD 


WARNER-JENKINSON MANUFACTURING CO. 


Manufacturers of Certified Food Colors, Flavors, Extracts, Vanillas 
YALE & TOWNE MFG CO 


YUNOT CO. SUB CLEAVER BROOKS ESTABLISHED 1905 2526 BALDWIN ST. ST. LOUIS 6, MO. 
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(Continued trom Page 4) 


TALK OF THE TRADE 


Coke Outsells All Other Soft 
Drinks At Service Stations, 4 to ] 


Milk Maker Hits ‘‘Carbonation" 
In “Pop” Drinks 


Thy ire 


News Briefs—Some Small Bottlers 
Freed of Price Controls 


. 
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hells ots te help you please help 
you ple ust palates of all Ly pes of people pcarh 
ople, old people, happy. lazy or buss 
people. Please them and vou can’t help but 


low «lo vou please them?’ By means of two 
things: by taste and by aroma! And on both 
scores Pwitehbell Flavors reach a peak of enjoy. 


ment. Phey give you as delictous and as profit- 


able a drink as you'll ever wrap glass around. 


Worite us today for prices or samples. 


$s. 
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2 flavors you should bottle now! 
TWITCHELL'S No. 7 LEMON — (ils from 


chowwe Messina lemons and premium West 
Indies limes make this 2-02. flavor one of 
Pwitchell’s finest. Order some now. With No. 7 
youll have a lemon beverage that’s head and 
shoulders above competition — franchise 


otherwise 


TWITCHELL'’S BIRCH BEER — comes in 
two types: one for bottling. one for kegs. Both 
types are clean. tangy, distinetively birch 

both will help bolster your all-weather line. 


Write now for samples or gallons. 


COMPANY 


yeo 


CRESTMONT AND HADDON AVES @e CAMDEN 4, N. J. 
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——THE COVER PICTURE 


This island floor display in a St. Louis 
supermarket is remarkable for the fact 
that it includes sixteen different 
brands, in all the sizes of bottles com- 
monly sold, and a wide variety of 
carton styles. Retailers are really be- 
ginning to appreciate the profit-poten- 
tialities of bottled soft drinks. See 
“About This Issue” (inside front 
cover) for a note about their protec- 
tion in the field. 
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editorial 


Who Should Be Responsible For The Functions Of Merchandising? 


oo fT RE is a marked difference of opinion and 
method among bottlers, particularly in the larger 
ities. as to whether the most efhcient and econ 
omical plan of distribution is to have the drivers 


of the trucks perform all the merchandising and 


_ delivery functions, or whether it is best to delimit 


the drivers’ activities by the employment of sales 
men. Bottlers who now use salesmen claim many 
advantages for this plan 

In essence, the salesman calls on from sixty to 
eighty retailers per day It is his responsibility lo 
take orders, to distribute advertising material, ad 
just any complaints, to help on collections where 
necessary. This relieves the drivers of all duties ex 
cept actual deliveries of merchandise and recovery 
of empty bottles and cases 

At the close of each day, the salesman brings 


in or telephones in his list of orders for the follow 


We Practice What We Preach! 


ing day. The supervisor makes up route sheets which 
distributes deliveries evenly among the various 
trucks and organizes the routing on the most etherent 


basis as te territories 


Bottlers who advocate and use some version of 
this plan claim that the drivers work to better ad 
vantage by concentrating their efforts on deliveries, 
rather than taking extra time on merchandising 
functions, and that better sales results are obtained 


by the employment of men qualified for this work 


The plan of using salesmen seems to us better 
adapted to metropolitan areas than to smaller com 
munities At any rate. the plan of using salesmen 
in addition to drivers merits the consideration of 
every bottler operating in medium or large cities 
because today’s competition compels greater atten 


tion to selling, advertising and to customer service 


Epirors are frequently accused of living in 
ivory towers, oblivious of the rough and tumble 
facts of life. Once not too long ago, when we were 
in the midst of our vigorous editorial campaign 
to persuade the industry to increase prices, a bottler 
rose on the floor of a State convention and accused 
our Editor of “helping to push the industry into 
disaster . You are not acquainted with the real 
hardships and the dangers , 

The purpose of this editorial is not one of defense 


however. It 


= to emphasize that these days, pub 
lishers and editors —cannot afford to sit on their 
fannies and view the world from an insulated sane 
tum. 

In many respects N.B.G. has to meet problems 


identical with those of our readers. And in most 


instances, we urge our readers to do only what we 
do, or would do, ourselves 

For instance, we were faced, two years ago, with 
inadequate selling prices (our advertising and sub 
scription rates). We did what we subsequently 
urged our readers to do in their business. We did 
the best we could to reduce costs, and when that 
wasn't enough, we raised our rates! Remember, we. 
too, have competition and we, too, face the pos 
sibility of losing customers because of increased 


pri es 


Or, take this matter of keeping in step with 
rapidly changing conditions, a responsibility we 
relentlessly urge upon our readers -to watch popu 
lation shifts. flavor preferences, marketing studies 
In other words, to keep in close touch with the 
customers. Sure it's time-consuming and expensive 
Here again, we ought to know. Our editors and our 
representatives travel throughout the country, 


around the calendar, doing just that 


Or, take this business of modernization— another 
subject we keep throwing at our readers month 
after month. Sure, it takes effort, it takes money 
it takes vision and it takes a chunk of gumption 
to say, even when business is good——“Maybe we're 


not doing this as good as we can. Let’s try to make 


‘it or do it better. 


That brings us to the subject we really started 
out to talk about our new size, style and arrange 
ment. We are convinced that this new format is a 
forward step in providing our readers with an easier 
to-read, better-illustrated. more useful business 
paper, 

Again, we call attention to our readers —those 
who have agreed, as well as those who have dis 
agreed with our editorial stands that we practice 


what we preach!! 


4 
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BIG AND BEAUTIFUL 


- The new plant of the Philadelphia Coca-Cola Bottling 
Co. Its production rate is over 40 cases per minute 


- 
iy 
| 
At right Pertectly washed bottles move from the Super 
kleen Hydro Jet to the Low Pressure Filler. This is one 
of the tour mplete botthng lines shown in the bottom 
photograph 
NEXT PAGI 
- Top Finished Cokes pass trom the filler to the spinner 
mixer for a thorough mixture of the contents 
ay Bottom— The spacious sirup room provides a light. san 


tary setting for the multi barrel sirup arrangement 


= 
4 
~ 
4 
| 
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Cola : Bottling Ce Co. serves its community w: well | through 1 the modern 


facilities ‘of the ‘Derry Dream Plant”. 


the 


dent, George S. Derry the Phi 


administrative guidance of its presi 


} 


inde ia. Coca-Cola 


Bottling Co. has its newest argest and thoroughly 
modern plant in full operation, Located at G and 
Erie Streets, the new building features exterior con 
struction of red brick with white formed trim. Ful 
plate glass show windows provide passersby with 
visual access to the big bottling area, which houses 
four lines of Liquid bottling machinery. The new 
plant equipment is here turning out 260 bottles per 
minute per line, a total of 1,040 bottles per minute ; 
includes four 60-spout Low Pressure Fillers, four 
24-wide Superkleen Hydro-Jet bottle washers, four 
1,000 gallon Lifetime Magic carbonators, four 1,000 
gallon Liquid water coolers and four 30-head spin- 


Liquid Carbonic 


ner mixers, all products of the 
Corp., Chicago, Il 

The plant layout provides extensive executive of 
fices which oc upy the second floor, along with the 
Accounting and Bookkeeping departments. Other 
departmental! offices are located on the first floor. A 
spacious garage has been included with all latest 
servicing equipment and techniques, including four 
repair and overhaul bays grease pits, wash racks 
and two completely furnished bays for truck paint 
ing. A section off the garage is utilized for storage 
and repair of advertising displays, coin vending 
machines and other merchandising aids 

The stockroom is equipped with “live” conveyors 


spaced eight feet apart. It has a capacity of ap- 


Geo. S. Derry, Sr.. 


dream come true. 


Geo. S. Derry, Jr.. 


president of the company. 


has seen a 


is vice-president, and general manager. 


Bossing the big plant is Pete Zinsmeister. plant superin 


tendent. 


Production is his business. 


| 


From this 


“OAKITE LUBRICATOR 


...@ little drip to save you money 


@ Stops bottle breakage 

@ Prevents bottom-of-bottle dirt rings 

e Cuts conveyor out-of-service cleaning time 
@ Reduces power costs 


@ Minimizes burn-out of motors 


HERE'S HOW IT WORKS! Inco the *Oakite Chain 
Lubricator, prtured above, is placed a long-lasting supply 
ot yelly like soap (hoown as Oakite Composition No. 6 
Over this soap Composition, water us allowed slowly to 
trikle The overflow, which by now isa slippery soluuor 
lubruwates moving conveyor chains by controllable drip 


ation 


HERE'S WHERE YOU SAVE! Wer soap lubrication 
with Oakite Composition No. 6 prevents excessive build 
up of gate pressure eliminates botle-breakage It 
keeps chains rupulously clean and sanitary eliminates 
frequent down ume for cleaning. It provides free flexing 
yt chains around guides and sprockets reduces drag 
cuts power costs and helps hold motor burn-outs to a 


GET THE FACTS! Send tor interesting 6-page folder 
giving full details Bewer yet ask for demonstration on 
your own conveyor system. Literature and in-plant service 
tree on request. No obligation whatsoever. Put chis little 
dno to work saving money for you today' 

*Ookite Chain Lubricators are issued FREE on loan 


te all users of Ookite Composition No 6 
OAKITE PRODUCTS, INC. 26A Rector NEW YORK 6.N 


INDUSTRVAG Citay 
‘ 


METHODS 


n Principe 


Top 
80 000 


A section of the stockroom. which has space for 
Bottom—The big garage contains com 


cases 


plete truck servicing facilities and a section is used 
for storage of advertising displays and coin vendors 


at 33rd and Reed Streets, which also 
suses tour complete Liquid bottling lines 
\ past president of the A.B.C.B., and a member 
Executive Board for many years, Mr. Derry 
national association activities as 
the important Insurance Committee 
assisted i this huge bottling operation 
Geo. S. Derry, J1 
president of e company. Mr. Derry 
ntly lated | 
Kevstone State 


tior ind maintenan 


who learned his exacting 


service representative 
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4 * ¥ 2 | 
; 
roximately So The siz roon locute ot 
directly above the bottling roor ind is serviced by 
= freight elevators and a barre! ft. Crown storage x 
\ ilso occupies a section of the second floor ‘ 
Mr Derry’: issoctiatior with Coca-Cola dates 
{ 
e Y ick to 1916, when he became secretary-treasurer ot 
H 
the Marvland Coca-Cola Bottling Co. In 1919, he ; 
( | i Bottling ¢ Since then, he Nas become 
AKIT resident of the Reading Coca-Cola Bottling Works 
“a, Re re Ps the fesville ocu-( Plant prod led by 
Bottling W Inc., Coat Pa. He contit Pete Zinsmeist kills as 
3 ‘ rk ites it ete smeister, 
Service ( perate the original 4 t the southwest part Liquid Carbonic 
l 


Store Demonstrations Aid 
Sales Volume, Dealer Cooperation 


You can strengthen dealer relations and — 


stimulate consumer demand through 
demonstrations. Here are some pointers 
on how to conduct them successfully. 


The store demonstration provides a highly effective 
means of sampling the youth market—as the phote 
clearly shows. 


wt BOTTLING business can be considered as firmly 
established only when retail coverage of the territory 
is assured by a strong and productive dealer organ 
ization. The building of a dealer organization re- 
quires time and effort, good selling and constructive 
merchandising. We must always bear in mind that 
dealers are primarily interested, not in being cus- 
tomers but in serving customers, not in specific 
products but in how thev sell. not in prices but 
in profits 

One of the time-proven ways to strengthen dealer 
relations, and stimulate consumer demand through 
retail outlets, i by well planned and conducted 
store demonstrations. Demonstrations are usually 
thought of in connection with the introduction of 


w products, th urpose being to sample cus- 
tomers on an unfamiliar beverage and get them 
to buy if possible. There are strong arguments, 
however, in favor of using store demonstrations 
periodically, whether or not new beverages are 
being introduced. The reasoning is two-fold. First. 
there is value in re-selling by re-sampling a drink 


Which is already on the market. Second, store 
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MILLER 


AUTOMATIC 
CASE & CARTON 
PACKER 


SAVES YOU MONEY 


These days, as always, about the best way to 
make money is to save money. Think how much 
a compact, completely automatic MuLER HYDRO 
CASE and CARTON FrACKER will save you in 
one year in 10 years! No operator 
is needed .. . all the drudgery of Case 
Packing is eliminated. It's foolproof — 
packs splits and pints—', depth or full- 
depth cases—6 or 12 bottle cartons of 
paper, wood or plastic. 
Follow the lead of so many other bot- 
tlers who have already proved beyond a 
shadow of a doubt that the Miller Hydro Auto- 
matic Case & Carton Packer is a sound, highly 
profitable investment. Why not write today for 
full details. 


MLLER HYDRO 
BOTTLE WASHERS © ‘ 
ER RENDALL MIKERS CO 


LATOR TABLES 


of 


wvevors Milt 
co 


MILLER HYDRO 


Why Pack Cases the Hard Wa y? i 
@ CAPACITY UP TO 300 bpm 


Save TIME 
EFFORT and MONEY 


with 


TTLERS 
aller BODIES 


Store demonstrations must be worthwhile—most of 
the industry's leading brands go in for them. Left— 
a Royal Crown Cola demonstration in Leland, Fla.; 
right—a Hires Root Beer sampling in Rochester. N. Y 


demonstrations combined with smart and aggres 


sive merchandising help build dealer lovalty. A re 


tailer appreciates active help in moving merchar 


dise-he feels that the bottler is really doing som 


thing for him. The net effect is to sell him and his 


organization on the sales possibilities of the bev 


erage, with the result that he cooperates to better 


Vantage on the placement of merchandise and 


SEE US AT 


BOOTH 222 
A.B.C.B. 
CONVENTION 
: Like any other type of sales promotion, a store 
Already a number of large bottling firms have tler. The bottler delivering with only a few trucks demonstratior 
changed to HERMAN Pallet Body delivery . . . can also profit the HERMAN Pallet Body way. it is caref 


fully planned and correlated Haphazard 

i ft t U nethods in scheduling store demons tions car 

because of Me fine, the and youll Let method heduling store demonstrations can 
money saving advantages of this method. 


ws show you HOW MUCH oe HERMAN Pallet do more harm than good. The dealers should be 


displays in his store 


Plan The Program 


program cannot bring results unless 


4 . selected, and informed in advance about the plan 
These same savings apply also to the smaller bot- Body can mean to YOUR business. ' i "aa The bottl , ; 
and how it wall benefi hem 1 bottler wail 
’ naturally want to demonstrate in what might be 

RS 
” make DESIGNED IN BEAUTY if } termed “high spot” locations super-markets, high 


Famous All HERMAN Bottiers’ Bodies are beav- 
tifully styled and quolity belt... 
“Rolling Billboards” * that advertise the 


aN WIDE goodness they carry. it 
| — Billboard” iso copyrighted name | 
i displays and demonstrators from store to 
TS LOWER” 
LO There should be | 


class groceries and other well-located stores where 


ins high and maximum advertising results 


can be obtained. A .schedule can then be set ip to 


re sales and merchandising tie-ins 


For instance, it is logical in groceries and super 


W your operation calls for deck type 


bodies, remember Herman 4-Wide and markets to push carton sales. This can be done by 
5. Wide Bottier Bodies ore the standard irranging with the store owner or manager to place 
ments—BUY THE BEST .. . BUY i mass display of cartoned beverages adjace 


HERMAN! You'll be SAFE and 
you'll SAVE. 


able, or booth where the demonstrator 


rking. Display banners, window streamers 


Write er phene collect — FRANKLIN 5300 — fer Literature and Detailed information. 


HERMAN BODY C0 4414 CLAYTON AVE., ST.LOUIS 10, MO. 
BUILDERS OF FINEST ALL-STEEL, ALL-WELDED BODIES 


Q 
q » 
4 
; 
q 
. 
4 
a 
the counter, 
S 
ounter displays, ete, help to advertise the product 
} ised where nd whenever the 
3 
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Professional Demonstrators Do 
Better Work 


Experience shows that 


demonstrators wget 
than people who are 
this type of work 
there ire 
ome i be ed wt 
with stor 
niques. These peopl 
approach consumers, how to sample 


a beverage effectively, and how to 
ise a few tested selling sentences to 
emphasize the quality of the drink 
They are more consistent workers 
and handle themselves in the stores 
without discord or disruption of 
normal routine 
After setting up the schedule of 
store demonstrations, making sure 
that locations are right and the pro- 
yram is extensive enough to afford 
good coverage of the market, the 
next step is to brief the demonstra- 
tors on how the drinks can be pre 
sented and sold to best advantage 
They should also be told how and 
where the demonstration stands or 
tables will be set up, what merchan 
dising materials will be used, what 
the sales objective is (carton sales, 
for instance and what arrange 
ments have been made to 
floor displays, place 
chase advertising, and » Service 
each outlet so that no merchandise 
shortage develop. By all means, em 
phasize that the demonstrations are 
to be conducted with the least possi 
ble trouble and annoyance to the 
dealers or their help. We have known 
of cases Where demonstrators were 
sent out without adequate instruc 
tions and without advance prepara 
tion, with the result that discord 
nullified the good will which should 
and could have been built by the 


campalgi 


Do A Complete Job 


The principle which applies to all 
advertising and sales promotion 
applies with equal significance to 
store demonstrations—namely, or- 
ganize the project in such a way as 
to do a thorough and consistent job 
This means selecting a group of 
experienced demonstrators and in- 
structing them carefully on what 


F The exclusive segment type flexible throat 
and cushion crowning feature assures these. 
exclusive advantages— 
Perfect Crowning Accuracy reg 
or crow ring 
Expansion Feature virtually elimi 
throat wear replacements, 


Highest Speed crowning without 
or shock loads bottles. 


Ask the Liquid representative 


the complete facts. 


LIQUID MACHINERY | ASSURES: 


THE LIQUID CARBONIC CORPORATION 
3100 SOUTH KEDZIE AVENUE . CHICAGO 23, ILLINOIS 


EXCLUSIVE! 
y 
CROWN THROAT ff 
= 
CROWN 20 CROWN % 
CROWN | T 
a 
| 


for 


balloons 


idvertising fans, or some trinket to dramatize anc 


rize the vent. It alse ans consiste! sery 


demonstrators 


times 


prope 


r stands are se ip, that merchandise is on hand 


beverages 


iVallable 


the 


ete ire always 


im 


Combination Deals 


Store demonstrations can be effectively combined 


with premium deals or special introductory price 


ottlers use self-liquidating premiums 


tr 


store demonstration work. Suct 


premiums include a wide range of articles. The 


1 best premiums are correlated with enjoyment of 

beverages drinking glasses, for instance, or orna 


mental glass pitchers cousters, ice cube containers 


ete The procedure is to arrange with the manu 
as facturer or distributor to supply the premium at 
; a Wholesale price, so that it can be offered, tovether 


with a few bottle crowns or the purchase of a 


urton, at the bottler’s cost. Since his cost is well 


MOISTURE PROOF 
: under normal retail value, the offer is made a 
fjottle Wa sles tractive, and is self liquidating to the bottler 


Trained demonstrators operating trom booths in 
Sheds water like a 
dry fly 


well-located stores are in an excellent position to 


push a premium offer in connection with sampling 


ind selling a beverage. This method results in a 


much higher volume of direct sales. The same ts 


true’ of special pricing deals. Where the bottler 


Wishes to make a special offer on cartons or Cases 


one bottle free with one purchased, or some othe 


Just as the dressing on a dry fly 


type of mark-down, the demonstrator samples and 


keeps it waterproof... so does the special-treated nelle with General ts tha 


newspapers or over the radio helps to popularize 


ALL-KRAFT Bottle Master repel dampness . . . always 


a premium offer or special price concession at the 


retaining its inherent strength and protecting the 


same time that the store demonstrators are busy 


contents. Contact your nearest sales office 


The bottler is in the position of a manufacturer 


or wholesaler in that neither he nor his route sales 


men have the opportunity to contact the publi 


directly. A store demonstration campaign gives the 


bottler the opportunity of putting what is equiv- 


ATLANTA PAPER COMPANY 


alent to his own sales organization into retail stores 


; | eae ta MEMPHIS. TENN for a period of time, meeting consumers, getting 
first hand reactions, showing dealers and their 
NEw YORK NY GREENVIn 5.¢ KNOXVILLE, TENN MACON. GA P McCabe. 309 clerks how beverages can be sold. There are many 
CHATTANOOGA, TENN advantages a ing store ¢ istration work 
GA INDIANAPOLIS. INO RICHMOND. VA OENVER, COLO Al Wather. 7.8973 advantages accruing from re demonstratic 
Everen, Move 4079 tte at PORTLAND, ORF that 1s well planned, intelligently conducted, and 
CHICAGO. LL (EVANSTON) ANGELES, CAL AUSTIN, TEX CHARLOTTE NLC Branch Worehoure of 
worvity ‘ Ai Hopee Mot = Pure asa ‘ supported by ayyressive merchandising 
derbe Angeles Sales Office 
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they are t jo. It means selecting retai nut 
5 #ts earefully and selling t ach dealer on the id 
intayes of the demonstration work. means using 
every possible merchandising support floor 
: lisplays, point-of-purchase advertising, and, pos 
‘ sibly a give-away such as youngsters 
a4 
Deol 
ny by seeing to it that the yet to 
: f / the proper stores at the pr Mmm, that tables 
// 
f SS , even though it may have to be consigned in some 
ises), and that supplies of advertising 
4 If these things are done, the net effect of cam 
\ paign should be equivalent to a hard-hitting adver 
4 “eas tising and promotional drive ind stronger and 
‘ prod ictive dealer relations should result 
ae 
(9, 
f 
A 
eee 
4 


Supermarkets gave plenty of cooperation to the Donald 
Duck introductory campaign. Shown alongside a mass 
display in a Kroger supermarket are left to right: Jack 
Harkins. President, General Beverages. Inc., Chatta 
nooga. Tenn.; Clarence Nash, Walt Disney Productions 
Donald: Glen Ruddel!. Sales Manager. Donald Duck 
Bottler, Quincy. Ill.: and Ben R. Koch. President. Donald 


Duck Bottler. Peoria. I! 


A caretully-mapped schedule of appearances for Don 
ald Duck helped make the introduction of the new 
flavor-line in Peoria a sucx Above Clarence 
Ducky Nash. the Voice of the Duck. with Donald on 

knee entertains jathering { youngsters at 
Neighborhood House in Peoria 
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OTHER 
SYRUP PUMP FEATURES: 


@ New One-Piece O-RING Sanitary Seals. 


@ Sanitary Corrosion-Resistant “Waukesha 
Metal” or Stainless Steel on all product 
contact parts. 


Greater Sanitation — no cracks or cre- 
vices inside or outside 


Positive Displacement Pumping — no 
agitating, no aerating. 


You enjoy a long list of advantages—with a Waukesha 
VENTED COVER PUMP! You can pump directly 
into your Syruper ... Eliminate costly stainless steel 
tanks, and unnecessary syrup lines . Conserve valu 


able and costly space... Eliminate labor costs of clean 


ing and Mmamtaning unnecessary equipment 


You improve your product, too You handle your 
syrup fewer umes. There's less opportunity for con- 
tamination. No aeration or agitation. You improve 


your production efficiency, achieve greater satety for 


Write for Latest Bulletins 


WAUKESHA FOUNDRY 
COMPANY 


WAUKESHA, WISCONSIN 


REDUCE YOUR 


IMPROVE YOUR 


SYRUP PUMP 


your product your equipment and your employees, for 
the VENTED COVER provides an effective shut-off 
diaphragm which automatically stops syrup flow if 
for any reason your line pressure exceeds safe pre set 


limuts, 


You owe it to yourself your product your em 


plovees your equipment investment your profits 


to CHECK ON WAUKESHA VENTED COVER 
NOW ! 


It's available with all Waukesha P, D Sanitary Pumps 


Donald Duck Takes a Bow... ti 
| 5 
L 
a 
2: >. 
~ 
— Positive Displacement for Smoother Flow 
Ae 
SANITARY 
‘Dependable Product of a Responsible Manufacturer 


Novelty Flavors 


Their scope and importance 


in the soft drink industry 


HH 
\\ 
} 
i 
\ n ik 
‘ ‘ t t ly 
l e Pe t 
K K i i) i Duck } t ed tow 
i t t ! my 
h } i s the rrent f ‘ sh | 
| Ww ru y wt hif 
era Sunda 


Place In Soft Drink Industry 


Dominic Mint (at extreme right) of the Hires Franchise 
Division. recently represented his company as guest of 
the “Old Timers’ Sears Roebuck Norristown. Pennsy! 
vania, Party. Both organizations extended to each other 
congratulations on their long enviable record of nation 
wide service to millions of friends 


HURTY-PECK & CO. 


Makers of Quolity ‘'Superb"’ Flavors 


INDIANAPOLIS 7, IND. SANTA ANA, CALIF. 


of the Illinois Bottlers Service 


ers 
1bove Seated is Henry J. Moroz 
ry dent. Standing. left to nght 
1 11 Glass C treasurer 
v rp., vice-president: and 
nit t Labs s retar 
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‘ +} justrs effort 
1 } ‘ ne ha eer 
ILLINOIS SERVICE CLUB OFFICERS 
4 
Newly elected 
Club are shown - 
Erwin Blitzsts 
Harold Verburg. I 
Adeertrsement 


LADY WITH A (SPRAY) GUN 


are at an 


all-time 


Diminutive Mrs. J. J. Coleman of Charleston. West Vir ‘ ; 
gin'a. created quite a sensation recently when she — 

tackled 9.000 Seven-Up cases with a trusty spray gun g ? 

In. no time at all. the 105 lb. Mrs. Coleman had given 

the cases a “new look’ and they were put back in | yf oO ad 

service by the Seven-Up Bottling Co. of Charleston x 7 


LOCAL MEDIA AID SQUIRTS NATIONAL DRIVE 


abroad ! 


lhe popularity of Pepsi-Cola*— both here and overseas — is the 


highest in history. 


rhis is a tribute to the quality of the product. Fine ingredients, high 


standards of manufacture and careful supervision are producing a 


Squirts national advertising campaign featuring the é 
slogan, “Switch to Squirt—Never An After-Thirst’. is refreshment that “hits the spot’ with more and more people 
getting outstanding support on local levels. Squirt 
bottlers are using newspapers, radio spots truck ban 


d { t-of-sal aterial It is also due to added availability. The success of Pepsi-Cola in the 
ners and a variety of point-of-sale materi 


familiar large two drink bottle has led to demand for a single drink 
‘TOOL SHED” SELLS PLENTY OF DAD'S . size 


This is increasingly available in vending machines, in restaurant 


service stations and factories wherever people work, eat or play 


Finally this popularity is a tribute to the Pepsi-Cola bottler. A local 
businessman who owns his own plant, invests his own capital and 
employs his own people, he it is who makes our plans come true in 


your community. The friendly cooperation between us is one of our 


greatest 


ussets. 


Quality distribution and the family of Pepsi-Cola bottlers — these 


invredients are ¢ ombining to put “more boune eto the ounce’ into 


Pepsi-( ola sales. Have 


a Pepsi 


At the suygestion of a sharp-eyed Dad's Root Beer Co THIS 15 ONE OF THREE ADVERTISE Pepsi-Cola Company 
official, a previously unused tool shed on a beach near 

MENTS TO APPEAR IN 4 COLORS IN - 
Lake Villa, Ill.. was transformed into a refreshment OOK AN : 3 West 57th Street, New York 
stand to accommodate overflow weekend crowds. The t AND 152 SUNDAY MAGAZINE 
result is the booming enterprise above that's ringing AND SUNDAY NEWSPAPER SEC- 
up lots of extra Dad's sales TIONS ORIGINATING IN 103 CITIES. 
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Canadian Column... 


Read What Acquires Yukon Plant 


Northland Beverage Lin d, one e ploneel 

t is of Mr. MeLean who becomes managing dit 
EV L.NS tor of the company. Reportedly, Mr. Falconer is 
itior bott Operaut ! it Dawson Creek, B. 


UNITS 


Mr. Pate says his Evans Unit runs day 
in and day out, provides quick, steady 


heat, and saves him about ONE-HALF B. G. Miller. formerly manager of the Montrea 
on solution heating costs. YOU can have branch of Pepsi-Cola Company of Canada Ltd 
this same EFFICIENT and DEPENDABLE lous hiker: ances) 

performance, because there is an Evans D. Jotcha 
Unit especially built to heat your bottle Canada Mr M ; 


washing machine! 


Save With An Evans Unit! 


Units are daily operation in thousands of botthog plants, heat 


make and capacity washers. The Lait heats bottle washer 


Caster, better and at less cost than any other heating equipment 


the tacts today 


Gets Canada Dry Franchise For Vancouver 


Maal This ¢ eupon Pet Graham. f Var iver, has beer 


J 


ANS SALES COMPANY 

ROOK. ARR ANS As 

Without obligation on my part Mail literature of Have an 

t beans representative call on me on the near Future | 

Wake and Size Number of 

1 tht Washer ( 

NAME : This revolutionary solution heating Che 
Ss unit burns gas. Holds temperatures 

’ 1 automatically: just light it and for 

get it. There is a size for every need. 


G EVAN S MANUFACTURING 0. 


FACTORY AND SALES OFFICE, LITTLE ROCK, ARKANSAS 
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Met AU Haims Y Wade” 
ad 
Compas? 
‘ 
sbure Northland Beverages Limited otties Oranye 
se ore Crush, Gurd’s Ginger Ale. and other Orange-Crust 
sorts ine aie; tt British Columbia Convention Near 
wetere® The British Columbia Bottlers of Carbonated 
saves October 11 at the Hotel Vancouver, Vancouver, B. 
4 
a 
j manayer of the Montreal branct 
New Equipment Installed 
‘ Valley Beverayves Limited, Cl wack, B. C. has 
mut ew equipment ts Orange-Crush, Gurds 
ind Kik Cola eratior there Wallace 
nas set uf i brand 
a“ 
( t 
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Installs Purifier 


HALF THE USUAL COST 
~~ FULL ELECTRIC FORK TRUCK OPERATION 


Summer Heat Boosts Sales 


Battery and Charger 
Included 


LEWIS-SHEPARD took a need 
and built this truck around it! 


For cramped areas: rill angle stacks in 8 aisles 


For limited floor load capacities: weiylis 2500 to 
3000 Ibs. W) O battery 


For rugged duty: All welil: 


drive 


mstruction, full pear 


LEWIS SHEPARD And because of Lewis-Shepard’s unique 


One Design Line it can be priced lower 


than any other electric fork truck 
Persistent repeat orders from séores of blue ribbon 


{that the “J” will give 


companies ate the very best proo 


you all these money saving features 


Plus LEWIS-SHEPARD QUALITY. 
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Check L-S First LEWIS-SHEPARD 
Se Mews Get the Facts... 72, Mow. 
lease send me the ode! catalog 
} r Jot Mel 4 North Sta } Please have an L-S representative call 
Works, Prince Rupert, B. ¢ sur SALES-SERVICE 
sine IN ALL a 
MASTER 
Fist in Prit PRINCIPAL CITIES |: 
Rupe , the fishin See “Trucks, Industrial” in your Yellow Phone Book 4 } 
wwe volume. But Midwest Plant — CRAWFORDSVILLE, IND. 
Mr. M me erme 


THE MOST COMPLETE LINE IS THE MASTER® LINE 
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Gene H ( f Washington. has a 
tr } ent f+ jrink sales 
= from 
The ind Ma Toront reported 7 | ro 
Government Checking Labeling 
| 
The Federal Health Department said recently ‘ | 
that .its food and drug nspectors are Keeping a . ‘ rye — 
care Wile nis ( ne OF SO | pac® 
drinks. The inspectors, said an official, are enfor i 
Ing regulations which state that labels must na Ae 
cate whether the drinks are artificially flavored 
fortified, or whether they are made with true fruit 
About People and Plants > 
W. D. Calhoun, Western Divisional Manager fo 
bottling operations in British Columbia and Al 
berta Hub Beverage Co. Truro, is now =~ 
: distributing in Colchester, Pictou and Antigonist = 
counties in Nova Scotia Chff Drummond 
Orange-Crush Ltd. official, really covers lots of 4 
ground. As Western Division manager, he has a 4 | 
q 
Provinces, which together comprise an area large? 3 | 
than Western Europe Nothing more refrest LS _ 
ing” is the current advertising theme for John 
ns Joseph A. Whitmore, managing director 
of Canadian Bottlers of Carbonated Beverages, was — = 
th. 
tend to throw the empty botties overboard ‘ 


Fork-Truck Pallet System 
Cuts Loading Time 83% 


Chicago Pepsi-Cola speeds materials handling with 


installation of eight fork-lift trucks. 


§ yi ( ‘ the me material | Eight Fork-Trucks Used 
HANDLING 

4 ten \ ‘ tr \I err t t? 
M hea n innually 

= yht t to the at ige area during tt } t f} t tt nu 

4 


Full Gottle Po \let 
Storage Srorage. 
9 | 
| Ory Unloading 
Bulk Aree. 
Storage. Double- Fath 
Storage Oxcrrririr TITTTT 
| Bot+\ ing ‘Sterage 
Qeneral Off ices ' 
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TO STORAGE 


When bottling machine output exceeds 
immediate loading requirements. fork 
trucks transfer palletized loads of 50 
cases each to the storage area 


are satisfied they have the best oran. 
responsible for their enthusiasm. 
If Nesbitt's is not sold in your 
territory we suggest you contact — 
several of the neighboring Nesbitt 
bottlers. Find out for yourself > 
why they are sold on Nesbitt's. 
The names and addresses of Nesbit 
bottlers in your vicinity will be 
supplied on request. They will; waive 
sure, be glad to tell you that the 
Nesbitt label is the “Mark of 
Distinction” in the Orange Drink 


LOADING TIME... 


Fork trucks completely load a Pepsi 
Cola delivery truck with four palletized 
unit loads. Loading time—just a few 
minutes! 


name-on Oran ge D rinks : 
is like “Ster ng” stamped on S. 
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icid, and propylene gt) represents supremacy 
pt t n freight cars to the dry buik 
th rviced bs ned traffic pattern to the exit. Now 
f bottled goods from bot resul he me tormerls ju 5 
; upon the requirements saving permits a greater frequency — => 
nt. During slack loading lelivery calls which ha 
esbitt bottlers the country over 
NESBITT FRUIT PRODUCTS, Inc. 


NAMA Show Sept. 14-17 


nteresting program has 


‘ Corp 
mercenhand 
end Bruun ot 
largest European ve 
comment on robot 
j 


yundtable discussion period 


(IMITATION GRAPE) featured, and many’ bottlers are eapeete 


afi ni i ndor makers exhibiting at the 
«a * 
itomatic Products, Cole Products, Lyor 
Here's a cost-per-case story such as you have rarely— 


if ever—heard! 


Here's the grape hailed by successful bottlers as “the finest imitation 
grape there is—the best-selling grape ever."’ Reason: coast to coast, 
every market that has tried VIN-VIE demands VIN-VIE, again and again— 
spiraling phenomenal repeat sales wherever VIN-VIE is bottled. 


And—this is the real story—the flavor cost of this sensational imitation 


grape averages only 4' 4c in 6 oz. to 7'2¢ in 12 o2., per case. 


For full details on low-cost, high-profit, fast-selling VIN-VIE, contact your 


nearest Virginia Dare Representative, or write— 


Vi RGIN IA ARE EXTRACT CO., Inc., Bush Terminal Building No. 10 


Brooklyn 32, N. Y. 


| CORNER 
1 CASE 
F THE EXCITING HISTORY BEHIND PE been scheduled for 
Ss the Natl Automatic Merchandising Assn. (NAMA . 
i E Convention and Exhibit being held this month at 
4 PARE (} Palmer House, Sept. 14-17. Speakers w / 
nelude Gen. Leslie Groves, World War Il atomic 
4 energy chief, discussing “Another Industrial Reve 
4 lution?” and its effects on vending Robert Z 
: Greene, president of t Will speak 
| | , on the future of aut in “The 
; Road Ahead ind Witter 
borgs, Denmark, the dor mat 
ifucturer who WI retailing 
Informal ré s will 
itured, ar Kpected te 
i show 
Mills 
( i, Dad's, Dr. Pepper, Hires, Net 
Oranyge-Crust ind Peps Cola 
Wall St. Journal Views Vending . 
' \ feature story in the “Wall Street Journal’ 
credits the continuing vrowth of automatic met 
drink consumpt to a record higt Estimating 
that there were some 450,000 vendors in action i 
the article puts the 1951 total at 540,000 
¥ ind cup-t¥ype machines The “silent salesmen” are 
redited with moving 5.4 billion drinks in 1951 
vith the present vear showing a 20 increase 
. i rate 16.5 b yt The story points out that ma 
; 24 National Bottlers’ Gazette 


VENDOR AND COOLER NEWS 


© PLACEMENT 

© FINANCING 

MERCHANDISING 
MARKETS 
costs 
SERVICING 


NEW MODELS 


resident of *; g cola company” 
as stating: “For all practical purposes, every new 
machine is a new store” and noting: “In some mar 
the machines are outselling store and fountain 
sutlets combined.” 
The old slogan about “ask the man wh« 
s to coin coolers In Dallas 

Braley, proprietor of the Humble Service 
that the selection of drinks offered by his 
Atlas “Varietee” vendor, and the fact that thev're 
Kept ice cold, not only produces volume but Keeps it 
high. In this site a single drink cola machine has 
been averaging about 60 drinks per day, while the 
selective Atlas, a few feet away dispenses between 
Si and 90 bottles daily and often tops the hundred 
mark The 7-flavor Varietee has been spotted 


ion an 


island” right out in the hot Texas sun, but the 


dor’s refrigeration system controls and stratifies 


ir to keep drinks icy cold 


Chicago TV For ColeSpa 


Initial use of television as an ad medium by a 
cup vending machine manufacturer is being made 


by the Cole Products Corp. Firm is sponsoring a 
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thirstiest day 


of the year 


Yet, when the big moment arrives and it's YOU 
in front of that life-saving COLE-SPA Three 
Flavor Cup Drink Dispenser, your drink will be 
ICE COLD, just like the drink two, twenty, or 
two hundred coins ago. 


For Cole's excleusive, patented HERMETICALLY 
SEALED refrigeration and carbonation sys- 
tem has the most amazing cooling capacity in the 
industry. It features a constant recovery 

rate with a continuous reserve of over seven 
gallons of refrigerated water at an average 


of 34 to 36 F. 


Just what this means in dollars and cents to you 
is something easy to find out. For COLE'S 
30-Day Free Test is still open to qualified bot- 
tlers. Write, wire, or phone at once for 

details. 


our increased 
manufacturing facilities 
assure you 


immediate delivery 


COLE PRODUCTS CORPORATION | 


World's Largest Manufacturer of Cup Drink Dispensers 


Executive Offices: 39 South LaSalle St., Chicago 3, Ill. Offices in all principal cities. 


In Canada: Cole Products Canada Ltd., Toronto. 
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NATIONAL 


FOR SERVICE AND SALES, CONTACT IME FOLLOWING OFFICES 
CHICAGO 39 490! fullerton Ave Phone HAtione! 2 
LOS ANGELES CALIF 1309 Wes Paco Blvd —Pheme DUnhirt 2 5772 


the ultimate in price change versatility 


Handles le-Se-le-25e all through one coin 
inlet 
Converts quickly (on location) from Se sale 
to or ete. 
Instant plug-in interchangeability with all 
other NATIONAL electrical coin control 
units 

t Foolproof: If penny not inserted first all 
coins automatically return. 
Complete with NATIONAL's new 4-in-t 
slug rejector. 


; All this in addition to other exclusive advan- 
tages of the popular NATIONAL Simplex 
changer 


To guarantee yourselt quick and efhcient conversion 
afd cent sales. You can be sure only when using 
maplete National Rey 


The initial 
i 


weed ike orders 
uleised. Contact your vend 
NATIONALS servi 


REJECTORS... 


5100 San Francisco Avenue 
St. Lovis 15, Mo. 


ilf hour evening TV program known as “ColeSpa 
CBS station WBKB 
benefits a location can 
i-flavor 


how easy it is to obtain service; et 


( hicayo 


machin 


Aiming at at 


VIDEO VIEWS COLESPA 


Seen weekly over Chicago TV Station WBKB. a half hour 
ColeSpa Star Time telecast is being used to open up new 
locations for the multi-flavor cup machine. Here announ 
cer Jerry Sperling delivers a commercial for the vendor. 


tracting new sites for their operators in the Chi 


cayo area, which includes several bottlers, Cole is 


warding prizes to the TV viewers responsible for 


on the results of this 


onsider utilizing video 


Find Of The Year 


Here's one for the books from Dallas, Tex 


Seems 
as though Tom Freeman, a service station owner 
sent his coin cooler back to the local Coca-Cola bot 
tler for an annual overhaul. Soon he received a 
phone call to come over and take his nickels out of 
the vendor Since Freeman had removed money 
before sending the machine for repairs, he made a 
batted trip to the plant to learn Coke repairman 
Bill Knox had found 62!» 


space beneath the coin box 


pounds of nickels in a 
Freeman was soon 
richer by $270, less $10 he put up for the man on 
the repair crew who guessed closest to the number 
of nickels in the pile, plus the cost of a hat he bought 
for repairman Knox. For Freeman this find solved 
a year-long problem of why he didn’t seem to be 
making any money on his soft drink sales! Anybody 


top this one? 


Tailored Program 


Both selective and single-flavor machines are em 
ploved by 


the Pepsi-Cola Bottling Co. of Blytheville, 


Ark... with a nickel Tailor 


vending price in vogue 


placement 


policy to the outlet, bottler James K 
Saunders reports that some coin coolers are sold 


outrigt others rented at a flat weekly rate, and 


re? ise basis. With relatively few 
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industrial sites in this region, Mr. Saunders rates 


schools and service stations as toy vending locales 
Pepsi-Cola is dispensed from single-flavor Vendor 
lators Fresno as well as selective Ideals Bloom 
ington, Ill.), which also feature this plant’s flavors 
Regardless of the type of competitive coin cooler, 
Mr. Saunders states that his vendors will register 


10 of the 


at least total soft drink volume 


“Y” AND WHEREFORE 


Attracting youngsters and sports enthusiasts. YMCA’s and 
community centers are good soft drink vending locales. 
An Ideal coin cooler. installed by the City Bottling Co. 
to feature Nesbitt's. is a popular stop in the Duluth. 
Minn. “Y.” 


Nehi "Extras" For Theatres 


Theme of a campaign being directed at motion 


picture theatres by the Nehi Corp.is “Compare The 


Extras”. In a recent ad in “Box Office’, exhibitor 


trade journal, copy was aimed at syrup sales and 
stressed the point: “Your Customer always gets a 
big 8-ounce drink, yet he pays nothing extra.” II 
lustrations included a 4-flavor Spacarb (Stamford, 
Conn cup vendor dispensing Royal Crown Cola 
and Nehi flavors, and ad noted: “You get the latest 


most-modern of dispensing equipment plus an extra- 


attractive profit margin.” 


Dual Rental Rate 


In the Waldorf, Md. territory, both Atlas Varietee 
(Dallas) and Ideal multi-flavor machines are used 
to vend the products of the Dr. Pepper Bottling Co 
of Southern Maryland, which include True-Ade, 
and Cherry’ Blossoms. Machines are geared to both 
nickel and dime operation, with the rental rate 
adjusted accordingly. Thus, while a five-cent coin 
cooler rents at 10 cents per case, the 10¢ mechanism 


calls for a 40 cent rate. Schools, industrial sites 


yrocery stores, and gas stations rank as the toy 


vending locales in this region, and bottler T. A 


(Continued on Page 75) 
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Cola business is BIG business and you can 
get your share of this business by bottling 
DOUBLE-COLA. 


Double-Cola will enable you to open the door 
to new outlets and increase your sales to your 
present outlets. 


Yes, there’s BIG profits in DOUBLE-COLA. 
Let us show you oie you can increase your 
volume and increase your profits with this 
wonderful drink. Write today for full details. 


THE DOUBLE-COLA COMPANY 


CHATTANOOGA TENNESSEE 


SOLA 
7 
O A 
L A 
| | | | i 
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Famous New Jersey resort city will be 


used for 1952 National Convention-Expo- 
sition, Nov. 17-21. 


trated. Exhibito ire making extensive plans 
the decoration and display of their wares, and 
Show promises to be big, beautiful and useful 
THE OTHER Sipe of the big gathering, the annual 
vention, is also shaping up. Routine business of 
national association will be confined to a few 
vuurs of the three business sessions. The balance 
| be devoted to discussions on the new and old 
blems of the soft drink industry Spee hes by 
thorities in the field and related industries and 
al “no holds barred” forum periods. The 
\.B.C.B., through the medium of the convention, 
q ig will explore new avenues of development for the 
; ; " soft drink industry, already a billion dollar market, 
irticularly retail sales through food and grocery 
{ and automatic merchandising by means of 


r machines. Details of the progran 
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Atl tic City A its Bottl 
we industry history when it hek 
| first two post mvention-expositior 
q M8. in Atlantic City, New Jers Roth 
Industry Award Medal to J. F. Leary 
John F. Leary, A.B.C.B. Past-President and member of the 
\ = warded the Medal of Industry Service for 1952 
\\ pap the 1952 Phe presentation-of the 1952 Medal to Mr, Leary will be 
! t the 1952 ( ent n At t Citv in Novembet 
é N er 17-21. Both the B Mr. Leary w elected to the A-B.C.B. Executive Boars : 
P , \ ‘ 1938, following many vear f tivity and service as an officer of the Massa 
husett issoctation. Elected to the re of th natior issoclation i 
of 1940, he was elevated to the presidency in 1942, and re-elected in 1943. His 
big ervice as the association President thu ided tw the most critical otf 
las the war veal ind was combined th mtinuous War service as a member ot 
the the Industrs Advisory Committee ssisted the Vvartime iwencies in the 
vl Manufacture \ t ertormiance their functions 
\ ti sees cenabenie tth Mr. Leary is currently serving as a member of the official OPS Industry 
‘ is were shatters Advisory Committee for the soft drink industry. as we is member of A.B.C_B 
through tl mmittees on sales promotion nvention-exposition, and defense planning. He is 
cpected th n t of ‘ Chairman of the A.B.C.B. Food Standards Committee 
tra t Y how. All k tr He owns and operates several bottling plants Massachusetts, with his office 
it ¢ Leary & ( Newburvport 
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be given in follow-up articles, until November, whet 
the full program will be published 

Bottlers who hi: attended the two previous 
Atlantic City meetings know how perfect a conven 
tion city is this famous resort. With its more than 
ample hotel facilities, its nv fine eating and enter 
tainment places, th attractions 
opportunities to ride fish. or golf or indulge 

half-dozen sports, a time t vear wher 

ather is near-perfect imous community 
geared for the comfort and enjoyment of the visitor 
The history of Atlantic City shows that Atlantic 

were doubtiess 

members o Lenni vw tribe who inhabited 
southern New Jersey. The Indians would trave 


the resort area in the immer time from inland 


areas. This was back in the late 1600's and the early a CONDUCTED. BY CAPPER’ S FARMER AND- PUBLISHED 
1700's and the Indians would reach what is now : IN Lain: CONTINENT BOTTLER, BOTTLING INDUSTRY 


known as Absecon Island 4 inoes. Back in 1804 


‘Absegami” meat Water’, and probably 


referred to the bay northwest of the resort 
Pioneer settler of Atlantic City was a Pennsyl , 
Quaker, Jeremiah Leeds, who established a 4 
ROOT BEER IS THE NUMBER TWO DRINK 
was both farmer, cattle raiser and trader and his 5 
torians tell he raised rve and corn as well - IN POPULARITY (BASED ON SAME SURVEY 
a 


cattle. which | oO masters of sailing vess ; Quote from March, 1951, issue of Mid-Continent Bottler Mogozine DAD'S ond ore the two big brands of 
; root beer in this study, occording to the answers to ‘Whot brond of bottled root beer do you serve at home? 


trading post on island shortly after 1800, Leeds 


who landed ’ resort's inle Water and 


supplies [BRAND Steven PERCENT ——— 


INDICATIONS of industry in Atlantic Cits DAD’S 25.2 


traced to a salt works In which salt was extracted 


2nd brand 21.1 
3rd brand 8.1 
4th brand 2.2 
5th brand 
6th brand 1.7 
7th brand 1.1 


from sea water by an evaporation process Atlantic 


City was first visioned as a health resort in 1852 


Dr. Jonathan Pitney, a physician with a thriving 


practice in the mainland community of Absecon 


“This report is based upon o study mode among Capper's Former sub 
scribers. Copper's Former is one of America’s leading rural publicotions 
with a circulation of 1,328,942, concentrated in 15 Midwestern states 


Itt 


THERE MAY BE A DAD'S y 
FRANCHISE AVAILABLE IN 
YOUR MARKET! 
Write, wire or phone 
_DAD’S ROOT BEER CO. 
Viewed from the ocean, the massive Atlantic City Audi 2800 North Talman Avenve 
torilum is an imposing structure. Bottlers who attended 


previous A.B.C.B. shows in Atlantic City know that it CHICAGO, ILLINOIS 
offers every facility for good Convention-Exposition 


Bus 
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famed il \ 
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The building of the railroad was the signal for 
rt fir rea tate boom. The Camden and 
\tla bat ( pu vas organized and the land 
‘? h Jeremiah Leeda bought at 40 cent in acre 
wk 1hO4d wa ! for the phenomenal figure of 
per 
At one of the initial meetings of the ym pany 
January of 1853, a map of the proposed resort 
levelopment was shown to the directors, Richard 
railroad ompany engineer had lettered 
\tlantic City is the place for the rail 
rminat rh le was accepted at th 
ind Atlantic Cit Vas 
RAILROAD wa mpleted in 1854 with the 
mpleted J 
\ ( rat hotel wa KI 
‘ illed Cottage 
Hotel wa rtually 
rs arrived ra 
i al ra flown the midd 
\ \ hat ts pas rs at 
ha ‘ he track 
‘ for rdwalk and 
het 
I t is held \t City 
M 1 1854. il 
Phere mul pal tor ry er 
tik { City first mayor 
sa n th ‘ ! 
ctor lream of a seaside resort and a glass 
rer tra rta facilities 
for f wares, that the world’s leading seashore 
it Yank rea ite n 
len buy Alaska, wt th \ 
Atla is | ha problem 
\ Atla ( by in 
J b Keim pla d to th ither hat 
i hey ha ed away the sand dunes in 
f his small hotel, the ocean tides swept over 
the marshland in front of his establishment, causing 
ht ind hin if 
l Alexa r Boardma ‘ 
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Crown has recently completed a magnificent new litho plant. It is one 

of the finest plants of its kind in the United States. It has every modern 
facility and is equipped to produce a larger volume of decorated crowns 
than ever before in the history of the Company. 


But the big news about this fine, new plant is the quality control story . . . the scientifie 
equipment and practices that enable us to control the quality and uniformity 
of decorations to a degree never before attained. 


This combination of greatly improved facilities and more accurate control 
of quality means that we are now supplying crowns with tougher, 
brighter, finer decorations than ever before. 


Make your next order CCS Crowns. From every angle—depend- 
able sealing, trouble-free bottling and durable decorations, 
you'll find they are the most satisfactory. Crown Cork & Seal 
Company, Baltimore 3, Md. Originators and World's 

Largest Makers of Crown Corks. 


owns with on the market 


MORE OF THEM ARE SOLD THAN ANY OTHER KIND 
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This view of the press in- 
stallation in our new litho 
plant shows the vast facili- 
ties we have provided to 
keep up with the ever grow- 
ing demand for CCS 
Crowns. Through rigid in- 


spection and scientific con- 


trol methods, the quality of 


this high volume of lithog- 


raphy is consistently held to 


Crown's high standards. 


Another Reason Why 
CCS Cnown Decoration ave Baler 


Our expanded facilities include a huge battery of ovens of exclusive 
design in which temperatures are controlled automatically. In addition, 


each oven is equipped with an automatic graph which keeps a minute 


by minute record of oven temperatures. Inspectors keep a constant 
watch over these recordings so that any deviation can be immediately 
corrected. This is but one of many checks and tests made at Crown to 
i safeguard the quality and uniformity of lithographed decorations. 
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railroad conductor, a petition was prepared and 


prese nted to the city council to build a sidewalk 


Thus it was that the Atlantic City boardwalk was 


born. The city fathers authorized the staggering 
sum of $5,000 to be spent on building a tide-proot 


sidewalk of wood 


Boardwalk No. 1 was an unimposing affair, one 


mile long, eight feet wide and elevated to a height 


of about 12 inches. Four persons, arm in arm, could 


traverse this wooden way when it was. officially 


opened on June 26, 1870 


Just a seashore village in those days, Atlantic City 
just naturally folded up when the summer was ovet 

and so did the Boardwalk. It was constructed in 
eight-foot collapsible sections and the mile-long 
wooden stretch would be dismantled and carted to a 
barn which the city rented for storaye at a charge 
of $17.00 per seasor 

Seon Atlantic City began to “catch on” as a pop 
ular seashore rendezvous. Increased popularity 
brought a natural increase in real estate activity 
Owners of beachtront property found that by con 
structing jetties they. were able to add to thei 
property by forcing the ocean to retreat. The city 
council soon grew tired of chasing the beach with 
the Boardwalk and passed a city ordinance that 
made it illegal to privately develop real estate on the 


seaward side of the walk 


This was the first step toward Atlaitic City’s 
present Boardwalk, upon whose boards some 15,000 


O00 visitors annually tread their traffic-free way 


THE MOTORCAR AGE brought a new Atlantic Citys 
and a new Boardwalk, which stretched the entire 
length of Absecon Island—a permanent wooden way 
that continued for nearly eight miles 

The second “walk”, built in 1879, was destroyed 
by severe storms in the winter of 1883-84, but was 
rebuilt in the spring of 1884. In September, 1889 
it was again wrecked, and it was rebuilt again, with 
the fourth “walk” being dedicated on the night of 
May 10, 1890 

This was a more sturdy structure, but the hurri 
cane on Sepfember 14, 1944, once again put the 
“walk” to a test against the elements, with resulting 
damage which has recently been rectified, due to a 
long delay in getting the desired type of lumber 
A crew of specially trained carpenters are kept busy 
the vear-round keeping the boards in shape. Main 


tenance costs run as high as $100,000 a year 


But Atlantic City far as the 
Boardwalk is concerned. Today it stands a giant 


minds no costs as 


monument to those who had vision and faith back 
in 1870 in what was to eventually become the world’s 
sreatest health and pleasure resort 

This is the city bottlers will visit in November 
Advance planning concerning travel and hotel ac 
commodations will assure a trouble-free, pleasant 


and profitable convention stay 
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overloaded electrical line 
eing approved tor bottlers of Pepsi 


DEVELOPMENTAL ENGINEERING is an important part 
of the work of the Equipment Engineering Department 
In addition to testing prospective equipment or that 
already in use by bottlers. the engineers are working 
with suppliers in the designing and correction of pieces 
of equipment which will help to sell more Pepsi. A 
rough sample is made up. usually by the manufac 
turer. and it is gone over by the top engineers. Ex 
perience and ingenuity help to prevent costly mistakes 
in the final product. All equipment is examined. tested 
in the scientific devices of the laboratory. and finally 
given the acid test of on-the-spot operation. 


JOGGLE TEST” machine was created and built in 


Pepsi-Colas Engineering Laboratory. It tests the strength 
of bottles and the protection they have from various makes 


partitions, cartons and cases. The full case gets as 


rough a ride on this machine as it is ever likely to have 
during its entire life. on any delivery truck traveling over 
bumpy roads. The machine runs for an hour and records 


kept of bottle breakage 


ANOTHER PHASE of the work of the Equipment En 
gineering Department is that of advice to bottlers who 
request it on their materials handling problems. Many 
times the answer to a bottlers problem of insufficient 
storage space, inefficient truck loading or unloading. 
or similar maternals handling difficulty can be found 
by a trained engineer of the Equipment Engineering 
Department. A bottler who has a problem of this type 
advises his Regional Office of the fact and arrange 
ments are made by them for a survey by an engineer 
who is a specialist on materials handling in bottling 
plants. 


A WATER PRESSURE and temperature regulator enables 
the laboratory to establish standards of performance for 
syrup vending equipment. The vendor is put in the “hot 
room’ at a controlled temperature and humidity. Water 
is then fed into it through the regulator at a controlled 
pressure and temperature. This gives a scientific test of 
performance as measured against results from tests of 
other cup vendors or dispensers 
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program of testing vendors. In many sections of the 
ountry. vendors must operate properly under low volt 
age ditions Industrial planta may put a vendor on 
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THE REFRIGERATION CAPACITY of coolers is tested. 
Twelve thermocouples are inserted in full bottles in vari- 
ous positions in the box. The bottles are put in at 80 
degrees and must cool down to 40 degrees in the con 
trolled temperature conditions of the “hot room” within a 
certain period of time. A recording potentimeter prints a 
continuous record of the cooling down process. Manufac 
turers have been surprised to find that some of their boxes 
froze bottles on one side of the cooler while letting those 
on some other side stay warm. The engineers for Pepsi 
were able to encourage improvements in the placement 
and number of refrigeration coils to equalize cooling rate 
in all sections of the box. 


THE SHOWER ROOM subjects cartons to one test which 
they are likely to get in actual use. Cartons are “rained 
on” for at least a half hour and then are given “wet 
strength” tests on the pull tester and jerk tester. Since the 
cartons are frequently filled with wet bottles on the line. 
and are sometimes exposed to rain. it is important that 
they be able to stand up to this test. 


(Continued on Page 34) 
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(Continued trom Page 33) 


Skilled men and special devices test cases, 


display stands, 


ment for full service under all 


THE PENDULUM IMPACT tester gives full and empty cases 
1 real knocking about in an attempt to discover weak 
nesses in case structure which can then be reintorced for 
ynger life. This instrument. too. was designed and con 
structed in Pepsi-Cola s laboratory. The case is swung on 
the pendulum against the crash board. The sides and 
orners are numbered so that any consistent breakage 
an be singled out for remedial action. The case is turned 
to face the board at all angles so that full impact against 
each part is registered. The impact ia similar to that given 
1 case in normal handling and delivery 


THE “HOT ROOM’ is used to test the operation of coolers 
and cup and bottle vendors at fixed temperatures The 
machine is kept in the room for many hours in a 90 degree 
temperature. Water at 80 degrees is then ted into the cup 
vendor to test the rate of cooling in warm weather con 


ditions 
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cartons, 


vending machines and other equip- 
expected conditions. 


THE MOISTURE METER is an ingenious instrument which 
will determine the percentage of moisture in the wood 
used in cases. If there is more moisture than desirable 
the shrinking of the cases may cause the metal strapping 
to buckle and break, leaving a dangerous jagged edge 

Full-depth shells have been known to shrink so that the 
tops of bottles are exposed. The Engineering Laboratory 
is working with the Standardization Committee on a 
standard form to be used by bottlers in ordering boxes. 
It will include specifications as to type of strapping. nails 
dimensional tolerances and moisture content of wood 


OO 


THE JERK TESTER gives cartons the same test they get 
when they are carried home from the store by the con 
sumer. The aluminum bottles used in the tests are the 
same size and weight as full bottles of Pepsi-Cola. Differ 
entials of tearing as wide as two jerks to 200 have been 
found in cartons of different manufacturers. 


THE CARTON PULL tester. devised and built by Pepsi 
Cola engineers. has been instrumental in bringing about 
many improvements in the cartons used by Pepsi-Cola 
bottlers. Wet and dry cartons are subjected to an increas 
ing “pull” to determine maximum strength at the time of 
failure and find out just where the carton tears. Manu 
facturers can then reinforce the weak spots. Salesmen for 
some companies have been stopped cold by demonstra 
tions of the weakness of their cartons compared with those 
approved for Pepsi-Cola bottlers. 


THE EFFECTS OF HEAT. rain and the fading rays of the 
sun on painted surfaces such as cases. decals and signs 
are measured in the Weatherometer. For example. a 
sample of painted surface can be exposed to determine if 
the quality of the paint matches the standard set for 24 
bottle cases. 

The Weatherometer dials can be set to reproduce at an 
accelerated rate any weather conditions to which painted 
equipment may ordinarily be exposed. 
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A complete line of primary 
and secondary Food Colors. 


Write us for Prices and 


U.S.P. Vitamins in bulk 
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fortificat t food SUBSIDIARY OF STERLING DRUG INC. 
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Fig. Nos. | and 2. Left—purification unit with active 
carbon filter at the Royal Crown bottling plant. New 
Bern, N. C. Courtesy Potter and Rayfield, Atlanta. 


Right—Interior view of 7-Up bottling plant. Halifax. 
Nova Scotia. showing clarifying and active carbon 
filters. Courtesy. Modern Water Equip. Co.. W. Chicago. 


Water, carbon dioxide and air can all be 
effectively purified with active carbon. 
Here is a practical discussion of an im- 
portant production process. 


by JOHN R. HARRIS, J. Harris, Inc., Chicago. 


¥ art of producing palatable bottled beverayes 


has become increasingly scientific through the years 


Today, the utmost care is used in selecting all con 
stituents of the beverage to assure quality pala 
tability and wholesomeness 

But above all, bottled beverages must be uniform 
Every safeguard must be provided to insure that 
every bottle sold shall taste and look exactly like 
every other bottle produced and served. This is 
particularly true of franchised soft drinks, which 
face the problem of the variation of the water sup 
plies in the many communities in which beverages 
may be bottled 

Regardless of how pleasantly palatable, healthful 
and good the ingredients may be, these may all go 
for naught if the water used in bottling is not com 
pletely free from undesirable odor and color 

So activated carbon, which removes all traces of 


chlorine, or of algae oils, colloidal impurities, oily 
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mists and other unwanted bodies from water which 
is available in any locality, is practically a “must” 
for bottlers everywhere, just as a matter of common 
sense Insurance 

Although many bottlers are familiar with active 
carbon for water purification, it may be helpful to 
describe this unusual adsorbent, and outline some 


of its functions for the bottler 


What It Is 


We all know that carbon occurs in nature in its 
purest state as a diamond, and in less pure form as 
coal, from the everlasting decomposition of vegeta- 
tive matter 

Organic Chemistry has been aptly called “The 
Chemistry of Carbon” because no organic matter 
exists without it 

If any organic matter is burnt with an incomplete 
supply of oxygen to support combustion, the end 
product will be a “char” form of carbon 

Among the writer's early recollections is one of 
his father applying a charcoal filter to the cistern 
after a new red cedar shingle roof had been put on 
our house, and of how we children marveled at the 
way the charcoal removed the red color and strong 
cedar taste and odor from the cistern water 

John R. Baylis, Chief Chemist in charge of Water 


Purification for the City of Chicago, who is an 


Why they buy... 


There's something about the 


unusual taste of an ice cold 
bottle of Frostie Old Fashion 
Root Beer that makes the con- 
sumer pick up the handy six- 
bottle carton. Frankly, we're de 
lighted. We're pretty sure that 

it's this taste, together with Z 
package eye-appeal, which is 
making Frostie America’s fast- = 
est-growing root beer, and / 
giving Frostie bottlers the nec- 


essary volume to make a real : 


profit. 


A 


Without any obligation 


whatever, write us. One of 


our field men will drop by 


and fill you in on the ex 


clusive franchise details 


. 
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12 FULL OUNCES! 


COMPANY 
6426 Edmondson Bivd. Baltimore 28, Md. 
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NuGrape is a natural for the take- 
home market . it’s just right for all 
the family. For over thirty years, 
NuGrape's rich, wholesome flavor has 
meant thirst - time enjoyment for 


millions. 


Today, with the biggest advertising 
program in its history, aimed right at 
the heart of this market, NuGrape bot- 
tlers everywhere are recording greater 
sales than ever! More and more people 
are calling for the sparkling flavor in 
the distinctive NuGrape Soda bottle. 

Get a bigger share of this take-home 
market! Look into franchise openings 
in your area today! 


carbon filter in the experimental water purification 


hor and inte tional a 
vater pur iti 
rbon has about 100 
ssessed |} rd 
ossesses son t 
ah 
oal iccomMy 
granular active carbon filter which Was its 


1 middle western bottling plant in 1947 shov 


ittle decrease in its ability to dechlorinate over a 
period of three vears of continuous service 
Juvlis operated a 25 cubic foot granular active 


plant at Chicago for three years and reported very 
little diminution of dechlorinating ability during 
that time 

He also reported that the active carbon filter 
retained its ability to remove taste and odor 
throughout this period, although the raw water 
was quite odorous at times 

Currently, a most revealing study of the sub- 
stances polluting public water supplie s is being con 
ducted by the U.S Public Health Service at the Cin 
cinnati Laboratory 

The type of granular active carbon described 
ibove is used to absorb taste and odor pollution 
from tap water from municipal water plants. The 
pollution is then eluted from the active carbon sur 
faces. and these polluting bodies are separated tor 
identification 


How It Works 


If bottlers could see and smell the impurities 
which may be thus removed, they would probably 
insist upon using a carbon filter The life of a bed 
of carbon will, of course, depend largely upon what 
it is called upon to remove. Some bottlers who pre- 
chlorinate heavily must obviously renew their beds 
more frequently than others who apply lower chlor 
ne dosages 
t bottlers who may desire completely 
he filtration of COs gas to make cer 

that the last trace of oil mist is removed, the 
following information covering filtration of air and 


through beds of granular active carbon, will be 


Completely sterile air is obtained by passing 1 
through a cylinder filled with granular active car 


bor 10 20 mesh carbon is recommended for this 


Figure 3 shows a typical drawing illustrating the 
ise of such an activated carbon bed This very 
simple filter produces a quality of air which fully 
meets the exacting requirements of penicillin pro 
luction 

It should be noted that approximately 15 cu. ft 
of granular active carbon, 10 20 mesh, is recom 
mended for use in purifying air at the rate of 100 
u. ft. per minute. This will amount to an activated 
carbon cost of approximately $46.75 for a unit of 
that capacity, according to a large producer of 


t ted arbor 
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Fig. 3—Diagram of an activated carbon air filter. 


From figure 3 it will be noted that the tube of 


granular active carbon is installed in a vertica! posi- 


tion so that the outgoing and incoming valves may 


be blanked off at the end of the day's run to permit 


steam to be blown through the carbon bed. This ef- 


fectively destrovs the accumulated microorganisms 


which have been absorbed from the air upon the 


surfaces of the carbon, during filtration 


Figure 4, reproduced here through the courtesy 


of Dr. John C. Sylvester, Chief of the Microbiologi- 


cal Division of Abbott Laboratories, Chicago, shows 


a typical group of carbon filters used for air steri- 


lization. The following dimensions and pertinent 


data pertaining to these filters will be of interest: 


Lbs. per 
sq. in. 
Filter Cu.ft.min. Gauge Bed Diam. Bed Depth 
l 800 20 41.5 in. 108 in. 
2 600 20 33.5 in. 96 in. 
3 20 20 10.25 in. 72 in. 
4 400 35 27.5 in. 96 in. 
5 20 35 10.25 in. 96 in. 


Pressure Drop across filters: 2-10 Ibs. per sq. in. 

Carbon: 10x30 mesh 

Source of Air: Compressor No. | 

Discharge: 40 lbs. per sq. in. gauge 

Compressor No. 2: Discharge 22 lbs. per sq. in. 
gauge. 

Sterility: At all air rates tried the air has been 
sterile. 
It will be noted that the diameter of the bed is 


increased in order to obtain increased capacities, 


so that on a bed with a capacity of S00 cu. ft. per 


min., a height of only 9 ft. is reached, the diameter 


of the filter having been increased to 41.5 inches. The 


filters shown in Figure 4 are in use at the Abbott 


Laboratories. The air inlet is at the bottom of the 
filter, with the outlet for pure air at the top. Each 


filter is connected to a separate fermentation tank, 
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SMOOTH 
BALANCED 
OPERATION 


Yundt 


notch performance even alter vears olf constant service, 


OF YUNDT AIRBRUSH BOTTLE WASHERS 
ASSURES LONG LIFE—-LOW MAINTENANCE COST 


washers hold their 


value continue to deliver 


) undt precision de sign and manufacturing assures: 

Smooth, Balanced Operation — reduces machine wear. 
Exclusive Airbrush design eliminates need for highspeed 
parts — makes brushes and rotating spindles unnecessary 
— no brushes to replace. 


Lower Maintenance Costs — simplicity of design plus 
extra heavy construction where needed — assures freedom 
from down-time, lowest year in and year out operating 
costs, long service life. 


Uniform Performance — guaranteed 99 + % clean bottles 
every time and all the time with thorough hot soaking fol- 
lowed by the exclusive Yundt Airbrush high velocity aerated 
water rinsing. Gentle action means less breakage — less 
scuffing — prolonged bottle life. 


Send for latest information on Yundt Bottle Washers. 


MICHAEL YUNDT COMPANY 


A Subsidiary of Cleaver-Brooks Company 
DEPT. K.218—-NO. GRAND AVE.. WAUKESHA. WISCONSIN 


PIONEERS OF BETTER THINGS FOR THE BOTTLING INDUSTRY 


a} AKTIVATEO CARBON 
/ : 


Many installations 


successfully for 


Water Purification 


hlorine, tr 


ind 


color of the finished 


mportance that they 


Fig. 4--Battery of granular active carbon filters furnishing 
purthed and sterilized air for penicillin production. Cour 
tesy Abbott Laboratories 


ered i 
ira ‘ irbon for this purpose veneralls 


removed contains sufficient causticity so that it insures the 
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Use Berghausen’s 


CARAMEL COLORING 


It’s Safe 


CARAMELS FOR ALL PURPOSES 
Colas -Root Beer + Other Beverages 


ThE BERGHAUSEN CHEMICAL 


S30 MITCHELL AVE. 
INCINNATI 32 6 OHIO 


carvor 
n completely sterile condition 
is therefore obviously important that wate 
be run to waste through these filters at the 
of installing or refilling a filter, until this ex 
is removed. This may take a short 


several hours, according to the size of the 


Although the bottler may start with a sterile ac 
tive carbon, and may put municipally treated and 
sterilized water through the filter, it is obvious that 
the filter will be accumulating organic matter and 
other unwanted substances upon the carbon sur- 
faces. Obviously this accumulation should be re- 
moved from the carbon 

Frequent back-washing of every carbon filter is 
important, but it is not enough to insure the removal 
of this accumulated material, so we urge that evers 

‘r be equipped to sterile his carbon filter 
There are two methods of sterilizing filters: 
1. By Steam 
$v adding chemicals 
bottlers sterilize their filters regularly with 
steam. This is the most positive method of steriliza 
tion 

After draining the filter of water, steam is in 
troduced through the laterals in the bottom of the 
filter within the gravel below the granular active 
carbon 

Steaming should be continued until the carbon bed 
is heated to a point where all of the carbon is hot 
enough to thoroughly sterilize it, (4% to 2 hours 
according to the size of the filter After steaming, 
water should be run slowly back through the same 
laterals while leaving an air vent open in the top 
of the filter shell, in order to avoid possibility of 
creating vacuum 

In case steam is not available at a bottling plant 
one of the three following methods of sterilizing may 
be resorted to 

STERILIZATION BY MEANS OF SODIUM 
OR CALCIUM HYPOCHLORITE IN SOLUTION 

First make up a strong solution of Sodium or 

lium Hypochlorite, then drain the filter com- 

free of water, and inject or pump the hypo- 
solution into the filter, preferably through 
laterals along the filter bottom, through which 

filtered water is normally collected 
\llow the hypochlorite solution to stand in the 
ve carbon for about 30 minutes, or until full op 
nity has been had for complete sterilization 
1 drair liter free of the hy hlorite solution 
backwash the filter with water to waste. until 

a normal condition 


recommend this torm of 


. irbon dioxide gas by passing it througt ary 
ed of granular active carbor The recommends plant 
} equipment for this purpose is essentially the same It 
in Figures 3 and 4. shal 
e have been operating a time 
w time ess 
It may also be of interest to note that granulas ine 
nf tive irbor finding a wide use in power plant filter 
for the elimination of traces of oil mist and colloida 
! m bottler feed water, wl presence W 
"2 j to boiler tubes 
; nee the presence of of oils fron 
Al the decomposition of algae other organic mat 
te phet et n b led beverages alter o1 
a hange the flavor and product 
3 rt in be done very economically by filtering the 
ifer through a bed of granular active carbon, set 
Fiyure land 2, (tvpical water filter before mak 
j ae 2 
q al ‘ y up the desired beverages. A number of excellent 
! 
th wranular active carbon fiiter prope eny 
neered t meet his specifications and needs 
. It ilso of importance that when these granular 
= wetive irbon beds are used, they be kept in perfect 
the de lopn t of antibiotic 
The last trace of a> 
4 
rey 
“\ 
Frankly Wwe do not st - 
Decuuse reaction between the free chlor 
UB e and the active carbon, even though it will ster a 
\/ OF e the carbon bed. Such a reaction uses up the a 
| hiorine and mav tend to reduce the activity of the ae 
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The following method of sterilization is a 


considerable improvement over No. 1 


STERILIZATION BY MEANS OF HYPO z 
CHLORITE TO WHICH A 1-10 RATIO OF 
AMMONIA HAS BEEN ADDED 


Proceed exactly as unde 1, excepting add Am 
monia to the hypochlorite solution upon a 1-10 ratio YS 
Allow this Chloramine solution to stand in the filter 
for about 2 hours, or overnight, before draining and 


washing ‘ 


While chloramines are not as powerful a steriliz 


ing agent as free chlorine, they do possess the merit 


that they are not readily absorbed or combined with 


active carbon. Chloramines are capable of producing 4 


s complete sterilization, so are perhaps the best means . : 
We understand that chloramine T, already made 
up ready to be dissolved and used for sterilizing, i ] die 
may be available. This can be easily and simply | 
added to the filters for sterilizing without the 
nuisance of handling and combining hypochlorite 
and ammonia e 
STERILIZATION BY MEANS OF A SODIUM n n In : 
Make up a 5° solution of Sedium Hydroxide, and | j 
add it to the filter in the same manner described { 


under 1. Allow this caustic solution to remain in 


the filter in contact with the active carbon for about ' 
one hour, until the caustic solution has ample time | { 
to completely decompose the organic matter present 3 

The usual precautions when using a caustic or i j 
strongly chlorinous solutions must be observed 
when resorting to any of the above chemical means | a 


of sterilization 


While granular active carbon is efficient, and 


quite long lasting, it does finally become exhausted, 


Merck Anhydrous Citric Acid will enhance the flavor of your 


and should be renewed quickly, when it’s activity 


lags. Fortunately it’s renewal is quite inexpensive, 


carbonated beverages just as effectively as Citric Acid U.S.P, 


as it costs only about $3.10 per cubic foot and, at the same time, save you money. Approximately 814 


Many progressive bottlers renew the active carbon 


per cent of water has been removed in forming the anhydrous 


in their filters annually to make certain that their 


filt hish state of eff product. Storage, shipping, and handling costs are 
liters are aiways up to a high state of efficiency F as 


correspondingly reduced. 


4-WAY TEST 


SSM Gives So Much PROTECTION Merck Anhydrous Citric Acid 


against FOOD-SPOILING (DRY) 
BACT 


Other Merck Products | 
MERCK & CO.INC. 
2. Water Softening Action 3 Penetrating Action 4. Rinsing Action Acid Manufacturing Chemists 
G 1820 Roscoe Street, Chicage 12, > Sodium Citrate In Consda: MERCK CO. 
vf TODAY In Canada The Diversey Corporation (Canada) Lid , >» Sodium Benzoate | 
Lakeshore Reed, Port Credit Ontane > Mineral Salts 
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1. Dissolving Action 


What Makes A “Top Notch” 
Route Salesman ? 


4 sw from the basic essentials of good character he is told, to the extent that he seldom deviates 

there are three attributes which mark the top-notet from the main travelled roads in his search for 

Salesman. He i consistent worker, he absorbs business. Now and the however, we find the mar 

knowledge ind he is a creative thinker. Let us s constantly searching, analyzing, prospecting 

discuss these attributes in terms of salesmanship for new uses and applications of his product, and 

although the qualities mentioned are important in new outlets through which it can be sold. There is 

if line of endeavor f course a happy medium to going off on tangents 

Consistency, or the ability to pace oneself, is business-wise. Prospecting can result in a waste of 

, particularly important in selling. The reason is that me and effort to the chronic experimenter. But 


Every step in our Adver 


tising and Promotional 
Campaign is carefully 
detailed and thoroughly 


explained, step by step, 


in this series of folders 


There are other folders 
too, in this series such as 
TRANSIT ADVERTISING 
SUGGESTIONS, NEWS 
PAPER ADVERTISING 
SUGGESTIONS 


RADIO ADVERTISING SUG 
GESTIONS, 24 SHEET AD 
VERTISING SUGGESTIONS, 
MARKET RESEARCH SUG 
GESTIONS, HOW TO 
PLACE MORE VENDORS” 


MR. BOTTLER: 
Get wise, Get a SUN SPOT 


Franchise! Write, phone, or 


and others 


wire for detailed information 


today 


SUN SPOT COMPANY OF AMERICA 


1500 RIDGELY ST., BALTO. 30. MD. 


Get happy 


on his own much of the time. and 
temptation to let down stay home 
droy nto a movie when the after 
ind the arches get tired. Seasoned 
the importance of keeping on the 


ind physically, they know that com 


passes those who mark time Napoleon 


remarked when informed that one 
had won an important engagement 


it did he do the next day?” This 


es with the ime importance to the 
tuker © orders The best defense 


ent offense ayainst 
ve ot mear mply plodd 

! time, which brings us to the 

‘ il t milate knowledge 

fT mn What we know ! ‘ is 

ther ‘ f work. The highest 

ine tho specialized 

Phere evel pportunity wquire a 

j itic the selling ime, n 

! tine jot factories and offices 

the salesmar t ild read the trade 

ndustry read them carefully and 

ontain a world of knowledge cov 

pect of the business. Next, he should 

ind ear Practieal Knowledge 

ery angle to the man who listens and 


serves and remembers. A sales 


vill, make himself something of ar 
ulvertising mere} indis ne store ar 
job rating } Miuct design inventory 


psychology of pricing, and many other 


! 


rketing which are closely allied to per 
People listen to the man who Knows 
talking about far more attentively than 


tries to cover up his lack of knowledge 


screen of mversatior 
point and possibly the most mportant 
Mink | mia does st 


the man who has analyzed his objectives, who 
knows Where he is going and how to get there 
tiative brings rich rewards. It is just as impor 
taunt for the ‘salesman to be creative as for the 
factory worker who rises above his job level by 


leveloping some new process, a short cut to speed 


production, or who suggests a practical idea for 

Consistency, the ability to learn, and creative 
nking, form a combination which leads straight 
the top. It is rare that we find all three qualities 
ne man any two of them will make a salesmar 


better than average 
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I tlers of Carbonated Bevwer 


Ernecke & Salmstein Co, 1611 N. Shef- MINNESOTA MINING & MFG. CO 


Cardo field Ave.. Chicago 14, Ill Scotchlite Reflective Products Div., 9X 

The G. indley Co , 3033 W. Pemberton Fauquier St. Paul 6, Minn 
Charles R. Hadley N Los Co wir: Union Blvd 

Angeles St Los Angeles, Ca ae Mo Nationa atety Engineers, 81¢ 2nd Ave 
Moore | 100 Buffa F 1069, Birmingham, Ala 

Ave Niagara Fa N ‘ ‘ d Advertising, | Newt 


61, Mass 


ts ell & Ce 8 
A ve 1 Ave Chicag 
hio Thermometer Co., Inc, 33 Walnut 
Springfield, Ohio 


ACCUMULATING TABLE 


BUCKNER EQUIPMENT CO., 2532 rk St, Springfic 
Wabash Ave... Chicags ll M 
THE FILTER PAPER CO., 2414 S rystal Mfg. Co, In 1735 Diversey 


Michigan Ave., Chicago 16, Ill Parkway, Chicag 4 Il 
FIRSTENBERG BOTTLERS' EQUIP a 
MENT CO Powell St.. Brooklyr Mig 312 afl 
N Y 1 4} hicag 


GEO. J. MEYER MFG. CO, Meyer & von Dest, General Bi St New 
Dumore Sts. Cudahy, Wis Ma t 
MILLER HYDRO Bainbridge, Ga ADVERTISING SPECIALTIES k Ave 
M 
\dgif ( Div. Seripto, Inc., Atlanta, Ga Robertson Sign Co., Springfield, Ohi 
, Ad-Ver-Tis-Er, In 302 S. Clinton 


rt Wayne ing 

Alexander Film Co. Colorado Springs, 
Col 

Allart Cor 


234 Broadway, Milwaukee 


tastian Bros. Co.,, 1600 Clinton No 


hester, N 


Dodge & Neott Co, 180 Varick St pper Corp, Farnumsville, Mass 
DOMINION PRODUCTS, INC. 1040 BROWN MANUFACTURING CO. Cie 
44th Dr., Long Island City 1, N Y INC., 33rd & Huntington Ave., New versal Match Corp., 1501 Locust St 
’ port News, Va St. Louis 3, M 
ag how Printing ¢ 2635 No VAUGHAN MFG. CO., 3211-3221 Carroll 
Kildare Ave., Chicago 39, Ill Ave., Chicago, Il 
‘ Min 
MERCK & CO. Rahway, N. J 
MONSANTO CHEMICAL CO. 1700 son ( Pa al} 


So. 2nd St, St. Louis, Mo 


CHAS. PFIZER & CO., INC., 630 Flust 
ng Ave, B klyn 6, N.Y Donald Art Sign Co.. P. O. Box 424 


SUNKIST GROWERS, INC. 616 


JNKIST GROWERS AIR CONDITIONING 


ADHESIVES 


Div, 9 A Lancaster, Pa 


ARMSTRONG CORK CO Industma ' t "22 M BAGS 


BANDERS, AUTOMATIC 


BUYERS GUIDE 


Please mention when writing these companies 


ghia 
Remington Rand |! 315 Fourth Ave . 
The Standard Registe layton. Chi 
i nly i 1 
ADVERTISING CLOCKS Specialties Div., 1007 Filbert St., Phila 
; ciphia ra 
Sess Clock Co., Forestville, Conn paila a 
' 
l 
Mig 
i 
a 
St iw Litho. & Folding Box Ltd & 
4 Esplanade Ave., Montreal, Canada 
hicag 
ercial Pa Ave 
‘ 


BARRELS, DRUMS 


BUCKEYE COOPERAGE CO., 3800 
Orange Ave., Cleveland 15, Ohio 
BENZOATE OF SODA 
MERCK & CO., INC., Rahway, N. J 
MONSANTO CHEMICAL CO.,, 1700 


So. 2nd St., St. Louis, Mo 


CHAS PFIZER & CcO., INC., 630 Flush 
Ave., Brooklyn 6, N 

SEYDEL CHEMICAL co. 
, Jersey City, N. J 

ren nesse¢ Products 


Nat'l Bank Bldg 


225 Mercer 


American 
Tenn. 


Corp., 
Nashville, 


BEVERAGE CASES 


Se BR 


a tle x | tainer ( 


& 


3M 
AIDMON. BOTTLE. SUPPLY 


INC., 7615 Third N.Y 
And ( fenr 
s Wood I duc ( Newport 
Beverage Carton & Case Co., 64 E. Jack- 
son Blvd., Chicago, Ill 
everage Industry Supply ( 40 
w York 
arry as ll Ed I 
Cha Ney t 110 
ni Na a ank dg 
Mer 
I & | High S Carver 
( Industrie 2348 Gra St 
Calif 
Cunningham & Dinn, 1119 No. Mesquite 


St.. San Antonio 2, Texas 
DeWitt Construction Co Savannal 
Tenn 
HD & Spring & 
~ 
Fabricated W Products ( 14 


Kennedy St., N. W., Washington, D. C 
lour City Box & Mfg. Co., 540-548 Ans- 
borough Ave., Waterl Iowa 


1 Hot letroit 


GAYLORD CONTAINER CORP. 
N. 4th St., St. Louis, Mo. (Fibre) 


111 


Ce 


GIDE = ANDERSON LUMBER CO 


Gi 

THE "GRE E N CO. INC., 265 Post Road, 
Darien, Conn. (Factory: Bellows Falls 
Vt.) 

Grigg Box & Lumber Co., 8100 Tireman 
Ave., Detroit, Mich 


Please mention 


Merchants Box ( Gl ester, Mass 


Miller Mfg. Co t R 1 a 

NATIONAL BOX & LUMBER co 
222 Pacific St., Newark, N 

thern Woodworking Co, 231 W 

Wisconsin Av Milwaukee, Wisc 

Old Dominion Box Co., 520 Turner Ave., 
Charlotte, N 

OWENS.-IL L NINOIS GLASS CO., 405 
Madison, Tol edo, 

Port Allegat 4 rt Allegany Pa 

Rathborne Hair Co., 1440 W 

RIVER RAISIN PAPER CO.,, Ment 
Mich. (Fibre) 

Standard x Ce 5 > & A.V.R.R 
Pittsburgh 22, Pa 

Stulman Box & aong og _Co., Inc., 285 
Bond St., Brooklyn 2, N. Y 

Syracuse Shipping Case Co., 134 Walton 
St Syracuse, N.Y 


TREEN BOX CO., Tioga & Memphis 
Sts Pa 


Waples Platter 
Fort Worth 


Box & Case. Div., 


BEVERAGE CASE STRAPPING 


840 Arche \ 


BOILERS 


BUCKNER EQUIPMENT 
So. Wabash Ave., Chicago 16, Il 


2532 


eR 


F IRSTE NBERG BOTTLERS' EQUIP 
MENT CO., 303 Powell St., Brook 
_lyn, N 

Mf 


KISCO BOILER & ENGINEERING 


Co, 2414 DeKalb St., St. Louis 4, Mo 
Orr & Ser Ir Reading, Pa 
Sid E. Parker Boiler Mig Co., Inc., 2035 

h Lo s Ar agetes Cal 

Oil-O-Matie Div., Eureka Wil 
Corp., 1201 E. Bell, Blooming- 


ARMSTRONG CORK CO 


“N.B.G. BUYERS’ GUIDE" when writing these companies. 


BOTTLES 


Glass & 

Clos. Div.) 963 Prince St Lancaster, 
Pa 

Ball Bros 
Munice, 


Glass Co., 9th & Macedonia, 


Ind 


BROCKWAY GLASS 1047 
th Avenue, Brockway, Pa 
atta wa Giass \ a 


Florida Glass Mfg. Co., Jacksonville, Fla. 


GLENSHAW GLASS CO., INC., Glen- 
shaw, Pa 

Knox Glass Associates In Knox, Pa. 

Knox Glass Bottle Co ackson, Miss 

Laurens Glass Works, Lau ens, S.C 

LIBERTY GLASS CO. SAPULPA, 


OKLA 


OWENS-ILLINOIS GLASS CO., 405 
Madison, Toledo, Ohio 


wa) 


THATCHER GLASS MFG. CO., INC., 
1901 Grand Central Ave., Elmira, N.Y 

Universal Glass Pr Parkers 
bi Virginia 


oducts Ce 
irg Jest 


BOTTLE CASE CLEANERS 


BOTTLE CASE PARTITIONS 


Bottle & 2ist & 


tiot Sts... St 


Container Co., 
Louis 3, Mo 
322 W. Market 


Aetna 
(or i 
Allen Supply Co., Inc 
Newark 
AMERIC AN PARTITION CORP. 
N. 30th St., Milwaukee 10, Wisc 
Beverage Industry Supply Co., 401 Br 
way, New York City 
} 


3043 


vad 


PAPERBOARD PRODUCTS 
Thompson's Point, Portland, Me 
artitions In Ss Adams 


ELLIS 
INC.,, 
City Box & Mfg. ¢ Waterl 
lowa 

The Metal Partition Co., 
St., Peoria, Ill 

METAL PRODUCTS CO 
Mitchell, So. Dakota 

National Partition Co., 
man-Honickman, Ine 
Philadelphia 46, Pa 

Pulpboard Products, Inc., 5 Mindoro St., 
Roxbury Crossing, Boston, Mas«s 


2421 S. Adams 


Box 131, 


Div. of Zucker 
36th & Reed 


Vork 
Standard Box Co., 27th St.-& 
Pittsburgh 22, Pa 


N. Sacrament 


A.V.R.R., 
Cor 


Bivd., 


TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia 34, Pa 


M WALSH, 8201—4th Ave 4rook 
lyn 9, N.Y 
BOTTLE COOLERS 
ARTKRAFT MFG. CORP., 110 Kibby 


St., Lima, Ohio 
BEVCO CO., 3316-28 S. Broadway, St 
Louis, Mo 


ak 
= 
e Box Co., 1401 Flee RBaltimore 
p 
Col a Boiler Ce Pottstown, Pa : 
r 


6 


UCKNER EQUIPMENT CO CONSOLIDATED SIPHON SUPPLY 
Waba Ave., Chicago 16, ! CO., INC., 22-24 Wooster St., N.Y.C 
arrie r ide Syracuse THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, I 
avalic ga, T FIRSTENBERG BOTTLERS’ EQUIP 
MENT CO Powell St Bklyn 
N.Y 
THE FILTER PAPER CO., 2414 So 
Michigan Ave, Chicago 
KOL-FLO KOOLER 445 Ave. 
Bayonr N. J 
* v, Yates-Amer THE LIQUID CARBONIC CORP., 
) S. Kedzie Ave., Chicago 23, Ill 
MILLER HYDRO CO., Bainbridge, Ga 
POTTER & RAYFIELD, IN( 
N ie D NE At 1, Ga 
KBEVERAGI EQUIPT SECTION 
RADIO CORP. OF AMERICA, Car 
¢ 
4 a 
BOTTLE JOBBERS 
YASH. KI NATOR CORP. (Kelviur 
4250 P uth De ‘ 


AIDMON BOTTLERS’ SUPPLY CO. 
1615 Third Ave. Brooklyn 9, N. Y 
I. BASKOWITZ BOTTLE CO, 


The nn Mig 618 
M rea wd anada 
Ave 
S. & S. PRODUCTS, INC. P. O. Box 
1047, Lima, Ohio 


VAUGHAN MFG. CO,, 3211-21 Carrol 


Ave., C 


igo, Ill 


BOTTLE RESEALS 


1301 
Grand St., Brooklyn, N. Y ' 
RTABLE EVATOR MFG CO 
G n 
rt AYFIELD IN¢ 
At G ) N 
. BEVERAGE EQUIPMENT SECTION 
a f ha M a Jue 
anada 
BOTTLE UNSCRAMBLER TABLES 
at 
GERA BEVERAGE EQUIPMENT SECTION 
A RADIO CORP. OF AMERICA, Can 
| 
i} PELTZMAN BOTTLE CO 
H St., Kansa 8 M 
SUPI IRSTENBERG BOTTLERS'’ EQI 
J : MENT CO Powell St., Bro 
M ‘ ff & s re N. ¥ 
1, Ma IOUID CARBONIC(C ( 
SIGNER BOTTLI PPLY CO., Wi ° 
BOTTLE (AND CASE) COUNTERS Da Ay at, U GEO. J. MEYER MFG. CO., M 
dur y, W 
UCKNE}I EQUIPMENT CO M 1¥ RO CO Bainbridge, Ga 
A M. WALSH, 8 Ave., OTTE & AYFIELD, INC 
\ rt N D N. E. Atlanta, Ga 
a 
Ht BOTTLE WASHERS 
Michiga 16 BOTTLE LIFTERS 
Northside Dr.. N. E., At G 
BARRY-WEHMILLER MACHINERY 
<i M ing j CK 4660 W. Flor nt Ave., St. Lou 
ne Riverside, Cali BOTTLE OPENERS | 
a 1600 nton Av 
BUCKNER EQUIPMENT CO, 2532 5 
W haA 6, I 
Prod ( 2-18 W BURNS BOTTLING MACHINE 
a an BROWN MANUFACTURING CO, WORKS, INC i Kirk Ave., Balti- 
INC.. Newport News, Va re 18, Md 
BOTTLE INSPECTORS 
CROWN CORK & SEAL CO. MA IRSTENE G BOTTLERS' EQU! 
E SCOPE MFG. CO, 1 re CHINERY SALES DIV Eastern MENT CO we St., B - 
x \ N I Ave. & Kresson Sts., Baltimore 24, Md N. ¥ 
( N kQ ( 
A a \ ( 
Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies 


CHAS. 
Main St 

ARCHIE 
342, Waukesha, Wis 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, Ill 

GEO. J hg aly MFG. CO., Meyer & 
Sts., Cudahy, Wisc 

MILL E R HYDRO Ga 


JACOBOWITZ CO., 3080 
Buffalo 14, N. Y 
coO., P. O. Box 


3100 


NIAGARA BOTTLE WASHER MFG. 
CO., 225 First St., Toledo 5, Ohio 

STANDARD-KNAPP, Div. of Emhart 
Mfg. ¢€ Main St., Portland, Conn 

MICHAEL YUNDT CO., Sub. Cleaver 
Brooks (¢ 225 N. Grand Ave., Wau 


kesha, W 


BOTTLE WASHING ALKALI 


ND ALKALI CO Unior 
ne Bidg., Cleveland, Ohio 
THE DIVERSEY CORP 
Ros 


St., Chicago, Ill 


DIAMO 


PRODUCTS 


PROCESS 
& Dye Corp 


DIV 


CHEMICAI 


COR 
Wyandotte } 


WYANDOTTE 
] 


BOTTLERS’ SUPPLY HOUSES 


& SUPPLY CO. 


AIDMON BOTTLE 
Brooklyn 9, N. Y 


615 T i Ave 


APPLIANCE CO., INC 


ot Athens, Ga 


EQUIPMENT 
Ave., Cl 


ATE D SIPHON SUPPLY 
4W Y 


ster St.. N. Y. € 


CONSOLID 
CO., ING 


Hf 
DeLISSER EXTRACT CO 
St., New York 1, N 


PAPER CO., 2414 So 
v Cr u icago i6 Ill 
BOTTLER 


303 Powell St., 


Piease mention 


RS’ EQUIP- 
Brooklyn, 


Wilkes- 


16 First Ave. N., 


CHAS $  TACOBOWITZ CO., 3080 
Main St. Buffalo 14, Y 

V. & E. KOHNSTAMM, INC,, 
Canal St., New York 13, N. Y 


329 


broadway 


o., 240 Milk St 


10th Floor 


Pa 


g See & Hotel St 
x 2078 Ho nolulu, J H Hawai 
PENRIT!} MFG Co., 1311 § 
Sth St.. Mir apolis, Minn 
PERRY EQUIPMENT CORP., 


6th’ St Iphia 22, Pa 
M 


1419 


BOTTLE 
Dalton 


SUPPLY CO., Wil- 


SIGNER 
s Sts., Cincinnati 14, 


tach & 
Ohio. - 


CO Crestmont 
umden, N. J 


S PWITCHELL 
Haddon Aves 


58 Duchess St., 


BRUSHES 


ENBERG BOTTLERS 
03 P 


EQUIP 


3699 Main St 
onr 

MEYER MFG. CO., Meyer & 
> Cudahy, Wis« 
stless Brush Cc 


Wis 


1 , 530 No 
lw 


MFG. 115 


sc HAE FER BRUSH 
Ww Milwaukee, Wisc 


Walker St 


»well St., Brooklyn, 


Hart- 


CARAMEL 


Allen S $22 W. Market St 
Newark \ 

E. BERGHAUSEN CHEMICAL CO, 
4538 W. Mitchell Ave., Cincinnati 32, 
Ohio 

Food Colours Ltd., 
Montreal, P. Q 

SETHNESS PRODUCTS co... 
Division St., Chicago, Ill 

S. TWITCHELL CO., Crestmont & 
Haddon Aves., Camden, N. J 

UNION SALES CORP., Distributor for 
Uni : Starch & Refining Co., Colum 
bus, Inc 

UNION STARCH & REFINING CO, 
Columbus, Ind 

D. D. WILLIAMSON @& CO, 
5-39 Forty-Sixth Ave. Long 
City, N. Y 


Patrick St 


1300 


INC. 


Island 


CASE PACKERS, DECASERS 


at I 14) I I rans 


BARRY-WEHMILLER MACHINERY 
CO., 4660 W. Florissant Ave., St. Lou 
15, Me 


FIRSTENBERG BOTTLERS’ EQUIP 
MENT CO., 303 Powell St. Brook 
lyn, N.Y 
nternat ng Mact 
GEORGE J. MEYER MFG. CO 
ind Dumore Sts., Cudahy, Wis« 
MILLER HYDRO CO., Bainbridge, Ga 
POTTER & RAYFIELD, INC 1570 
Northside Dr., N.E., Atlar Ga 
BEVERAGE EQU iPMENT SEC TION 
RADIO CORP. OF AMERICA, Cam 
jen, N J (Bottle unc 
loader) 
SPECIALTY ENGINEERING 
Torresdale Ave. & 
Ph le pl a Pa 
STANDARD-KNAPP Div f Embhart 
Mfg. Co., 127 Main St., Portland, Con 


necticut 


Meyer 


aser and washer 
CQO 
Pennypack St 


CARBONATORS 


BUCKNER EQUIPMENT CO., 2532 
So. Wabash Ave., Chicago 16, Ill 

BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Balti- 
more 18, Md. 

CROWN CORK & SEAL 
Eastern Ave. & Kresson St 
Md 

FIRSTENBERG BOTTLERS' EQUIP 
MENT CO., 303 Powell St., Brooklyn 


CO., INC,, 
Baltimore, 


CHAS. § JACOBOWITZ co OR 
Main St., Buffalo 14 

KOL-FLO KOOLER 
Bayonne, N. | 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, Il) 

MOJONNIER BROS. CO, 
Ohio St., Chicago, Ill 


CO., 445 Ave. “C 
3100 § 


4601 W. 


“N.B.G, BUYERS’ GUIDE” when writing these companies. 


J. V. Hannagan, 57 Carlisle St. don Smith Co, 3%! Main St, 
st 
Samuel Mallinger Co., Forbes & Gist 
Northwestern Extract Co., 216 No. Broad 
E. V. Novak & Co, House 
20) William § : 
FIRSTENBI 
MENT CO | te G ( 1) 


CO2 CONVERTERS 


CKNEI EQUIPMENT (¢ 


A ( " f I Av 
E CONVERTER CORP PURE CARBONIC CO, Div. Air Re inada 
luction Ir 60 E. 42nd St.. New Leslie & 1221 S. Washington St 
York City Kokom Ind 
MORRIS PAPER MILLS, 135 So. La 
Salle St., Chicago, Il 
CO2 MANIFOLD OWENS-ILLINOIS GLASS CO., 40s 
Knis ( 430 N. Pulaski Madiso Toledo, Ohio 
rH LIQUID CARBONI CORP MENT CO Powell S Brooklyn 
Kedzie Ave, Chicago 23, I] N.Y The Ra a ge | Carpent lle 
LIQUID CARBONIC CORP 100 So 
Kedzie Ave Ct 2 I 
PURE CARBONIC CO, INC., Div. Air 
tion ( In 60 E. 42nd St Scott r 1219 I7th Se 


CO 2 FITTINGS New York City 
CO2 REGULATORS 


ONSOLIDATI PHON SUPPLY 
Ww ter St.. New SHELTON MFG. CO. INC., 591 Ferry 
City St., Newark 5, N. J 
BUCKNER EQUIPMENT CO., 2532 
S Wabash Ave. Chicag 16, Ill 
I ; ( Ine Fast Lands 
righ 1, Newark 1, } downe. Pa 
CONSOLIDATED SIPHON SUPPLY ip Row ( 
CO., INC., 22 Wooster St., New York | Angeles. Cal 
k Cort 1239 Wahbas A ve de lrich Mfg. Co.. Roanoke, III 


Hedeman Products, Inc., 117 Cutter Mill’ | Rd 
BRUCKNER EQUIPMENT CO 2532 Rd. Great Neck, N. Y 
So Wabash Ave., Chicago 16, Il rHE LIQUID CARBONIC CORP., 3100 at 
CONSOLIDATED SIPHON SUPPLY S. Kedzie Ave., Chicago 23, Ill 
CO. IN¢ 4 4 W te St. N. Y. ( PURE CARBONIC CO Div. Air Re 
IRSTENBERG BOTTLERS' EQUIP juction Co., Inc., 60 E. 42nd St., New CASE MARKERS 
MENT CO Powe st., Brooklyn York City 
N.Y BOTTLERS’ APPLIANCE INC 
THE LIQUID CARBONIC CORP. 675 Pulaski St.. Athens. Ga 
100 Kedzie Ave., Chicago 23, Ill Mfc. 10 
CARTONS—CARRIERS Stencil Mach.’C 
PURE CARBONIC CO, Div. Air Re Mfc 
| n Ce In 60 E 42nd St New o M will 
York City ‘ STANDARD-KNAPP, Div. of Emhart 
Mfg. Co., 127 Main St., Portland nr 


ATLANTA PAPER CO., Bottle Master 


(LIQUID) LANTA PAPER CO. Bottle Ma 
Tus Boxmakers, tne." CASE PRESERVATIVES 


M Ave 


Knight Stanley. N. Pulaski 
LIQUID CARBONIC CORP. 3100 Ss ‘ f erica, 38 So. Dea 
Kedzie Ave.. Chicego, METAL PRODUCTS CO. Box 
M venient Carrier Corp., 2323 W. 3rd Mitchell, So. Dakota (Metal) 
1 13. Oho BOTTLERS’ APPLIANCES CO., INC 


675 Pulaski St 


Athens, Ga 


CASE WASHERS 


CARBONI( 
( 


ty 


4 


KOL-FLO KOOLER CO.,, 445 Avenue 
( (S ) GAYLORD CONTAINER CORP. 111 Cc Bayonne, N. J 
02 OLID N. 4th St., St. Louis, M MILLER HYDRO CO., Bainbridge, Ga 


ke-Allen Cart 5101 Penrose MOJONNIER BROS. CO. 4601 W. 
St. | M Ohio St., Chicago 44, Ill 
Gordon Cartons, Inc. 1629 Warner St., x 
Kmght Cory Stanley, 3430 N. Pulaski Baltimore 30 d 1144 
Rd, Chicago. I SPECIALTY ENGINEERING CO.,, 
THE LIQUID CARBONIC CORP ce Ave., No. Bergen, N. J Torresdale Ave. & PennyPack St 
1100 S. Kedzie Ave., Chicago 23, Il Mig ¢ H N Philadelphia 34 Pa 


Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies. 


Karee-R PRottle srrier > 
ake st Minneapolis 7 
Reverage Industry Supply Co., 401 Broad Che 
art-N-Case ( Perry. lowa | 
Xe tam $7 Fifth Ave : 0. 
: PURE co Div. Air Re 
uct | 42nd St.. New 


ENBERG BOTTLERS 
03 Powell St., Brooklyr 


& Mfg 
rd 2 nn 


CHEMICALS 


orp 420 
City 


Lexington 


( 


DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio 

RSEY 1820 W. Ros 
c icago 13, Ill 

DOMINION HRObUCTS, INC., 
Drive, Long Island City 1, NY 

I ., 1120 W. Front St., Cin 

Felton Chemical Co., Inc., 599 Johnson 
Ave, Brooklyn, N. Y 


( 


MERCK & co., INC., - Rahway, N. J. 
Midwest Mt. Vernon, IIL 

MONSANTO. CHEMICAL WORKS, 
1724 So. 2nd St., St. Louis, Mo 

NATIONAL ANILINE DIV., ALLIED 
CHEMICAL & DYE CORP, # 
Rector St., N. Y. C. 


lia 


CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y 
Rin | hemical Inc., River Rd 
26th St 
M 


SOLVAY PROCESS 
Chemical & 
New Y 


DIV., Alhed 

Dye Corp., 61 Broadway, 

rk City 

Ver 4 Cz 6 
Jewark 4 N. J 

WYANDOTTE CHEMICALS CORP. 
J. B. Ford Div., Wyandotte, Mich. 


Ave 


Verona 


CHEMISTS 


ATLANTIC EXTRACT CO., INC., 134 
Fulton St., Boston 13, Mass. 
Chandler : atories, 8th & 
Ay hiladelphia 26, Pa 
DeLISSER EXTRACT co 

W. 26th . New York City 
PRODUCTS, INC., 10-40 
44th Dr., Long Island City 1, N. Y 
rratories Inc., 87-02 

St.. Elmhurst, N. Y 
& 83-93 | 
V.&E KOHNSTAMM., INC., 
St.. New York 13, N. Y 


Chelten 
INC., 521 


Greenwood 


329 Canal 


Please mention 


4 remical Laboratories, 617 M 
g ry St., San Fras » 11, Calif 
Stoneman Associates Chicago 90 


CLEANSERS—STERILIZERS 


Dairy Che mical Co 1 Dodge, lowa 

DIAMOND ALKALI co., Union Com- 
merce Bidg., Cleveland, Ohio. 

THE DIVERSEY CORP., 1820 W. Ros 

coe St., Chicago, Ill 

i 41 ] ~ 


1120 W. Fre 


nt St., Cin 


Hercules Powder 


Industrial Chem 
Div., Wilmington | 


NATIONAL ANIL INE DIV., ALLIED 
CHEMICAL & DYE CORP, 40 
Rector St.. New York 6, N. Y 
OAKITE PRODUCTS, INC., 26A Rec 
tor St.. New York 6, N. Y 
Per ania Salt Mtg. ¢ 1000 \A 


Remover Co., No. Tazewell, 


The Rust 
Va 


Sell ect Corp., 1000 Ha ton St 
} a Ps 

SOLVAY PROCESS DIV. 
Chemical & Dye Corp., 61 
New York City 

Southern Alkali 
Texas 


Stauffer Chem. Co., 420 Lexington: Ave., 


Allied 
Broadway, 


Corp., Corpus Christi, 


duct Inc 
Angeles 
Chem. Labs., 
chester Ave., St. Louis, } 
WYANDOTTE CHEMICALS CORP. 
J. B. Ford Div., Wyandotte, Mich. 


COIN-CONTROL EQUIPMENT 


A.B.T. Mfg 
Il! 
Br rant tom atic 
wn 
Elec ashier Cor 


Corp., 715 No. Kedzie, 


Cashier 


Water 


Haydon Mfg. Co 
ringt Conn 


Inc., 1904 Elm St 


International 
Wa ningt 


Register Co 2620 
on Blivd., Chicago 12, Ill 


\v ig l 
NATIONAL REJECTORS, INC. 5100 
San Francisco Ave., St. Louis, Mo 


« at 


COLORS 


DeLISSER EXTRACT CO., INC,, 521 
W. 26th St. New York 1, N. Y 

Florasynth Laboratories, Inc., 1533 Olm 
stead Ave New . ork City 

33 Pas 

E KOHNSTAMM, INC., 329 Canal 

, New York 13, Y 

NATIONAL ANILINE DIV. ALLIED 
CHEMICAL & DYE CORP., 40 Rec- 
tor St., New York City. 

Peerless Color Laboratories, 11 
Place, Rocheste N 

W. Sheinker & — 
St., New York 

WM. J STANGE. Co., 
Ave., Chicago, Il 

STERWIN CHEMICALS 
Broadway, New York City 

114 E, 32nd St 


Diamond 


342 N. Western 


INC., 1450 


Syntomatic Corp N.Y 
16, N. 

THEONETT & CO., 328-30 No. Ash- 
land Ave., Chicago, Ill. 

S. TWITCHELL CO, 
Haddon Aves., Camden, J 

VIRGINIA DARE EXTRACT co., 
INC., Bush Terminal 10, Brooklyn, 


N.Y 
WARNER-JENKINSON MFG. CO. 
2526 Baldwin St., St. Louis, Mo 


COMPRESSORS 


(A) Air 
(R) Refrigeration 
can Br akesh« ve Co. Kellogg Div., 


Hut Idt S R iester N. Y 


and 


Baker Refrigeration Corp., So. Windham 
tland) Maine. (R) 
Br r Mig. ¢ 1821 Broad St 


¥ \, R 

BUCKNER EQUIPMENT CO., 2532 
So. Wabash Ave. Chicago 16, Ill 
(A, R) 

Carrier Corp., Syra N. ¥. (R 
Copel Refriger ation 


FIRST ENBE RG BOTTLERS' EQUIP 
MENT CO., 303 Powell St., Brooklyn, 
N Y. (A, R) 

Frick | y, Waynesboro, Pa. (R 
‘Refrigeration Div., Yates-Ameri 

Mach ( Be t, Wis. (R) 
Mf 143 Fountain Ave 


Corp., Sidney, 


General 


Lancaster, Pa. (R 
LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago 23, I 


Mill Industrie 4100 


3100 So 
(A) 
Fullert 


ELECTRIC REFRIGERA 
445 Ave >", Bayonne, 


UNITED 
TION CO 
N. J. (R) 


York Corp, R evelt Ave 


BUCKNER EQUIPMENT 
So. Wabash Ave., 


2532 
Chicago 16 Ill 


“N.B.G. BUYERS’ GUIDE” when writing these companies. 


wood Ave., Chicago 40, IN 
Link-Belt Co, 307 N. Michigan Ave 
Ce, ‘ine, 0, Sout 
: 


SIPHON SUPPLY Moa Cor i uf GEO. J. MEYER MFG. CO., Meyer 


W ter St. New York f Dumore Sts., Cudahy, Wisc 


CROWNS 


JACOBOWITZ CO ) ARMSTRONG CORK COMPANY 
Buffalo 14.N. Y¥ Glass & Clos. Div., 963 Prince St., Lan 
aster, P 
BOND CROWN & CORK CO., Sub 
Continental Cas Cc In 16th & Li 
ist Sts.. Wilmington, De 
CONSOLIDATED CORK CORP 4012 
Second Ave. Buch 2 
jrooklyn, N. Y 
CROWN CORK & SEAL CO., INC 
Eastern Ave. & Kresson St., Baltimore 
4, Md 


LIQUID CARBONIC CORP ok ly 
Kedsie Ave. Chicago, W. HUTCHINSON & SON, INC 
P . 1031 N. Cicero Ave., Chicago, I 


MUNDET CORK CORP., 7101 Tonnelle 
No. Bergen, N. J 

CORK & CLOSURES, INC 

§ Manhattan Ave B yn 22 


CROWN GAUGE 


GEO. J. MEYER MFG CO. Meyer 


Dun St Cudahy 
MILLER HYDRO CO., Bainbridge 
MOJONNIER BROS CO. 4601 


Ohio St., Chicago 44, Ill 
PERRY EQUIPMENT CORP. 141 DEAERATORS 
No. Oth St. Philadelphia 22, Pa GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc 
RAPIDS STANDARD CO INC 
Rapistan Bldg nd Rapids 
DECALCOMANIA 


CONVEYORS SPECIALTY ENGINEERING CO 


ALVEY COomvl YOR MFG CO. 9301 r rresdale Ave. & Pennypack Street 
oO e St Louis 24. M PI idelphia 34, Pa 
ALVEY FERGUSON CO., INC, 44 1 
Disn St ) ] cinnati o 
eney St., Oakley, P. O., Cincinnati, DARD CONVEYOR COM 
PANY 15 N.W. 2nd, North St. Paul 
Minr 
MEYERCORD CO.,, 532 
Chicago 44, Ill 
EQUIPMENT CO Vhitney ment turing } 
A ( ' ne 
BU RNS BOT rLING MACH we RKS 
229 K e timo 
rk Ave., Baltimore 18, Md MICHAEL YUNDT CO.,, Sub. Cleaver 
B ks C 225 N. Grand Ave., P. O 
Box 528, Waukesha, Wis« 


CROWNERS 


CROWN CORK at BUCKNER EQUIPMENT CO., 25 
A & Kres Wabash Chicag 16, I 
, CROWN CORK & SEAL CO.,, INC 
Eastern Ave. & Kresson St., Baltimore 
Md 
FIRSTENBERG BOTTLERS’ EQUIP 
' MENT CO., 303 Powell St., Brooklyn 
N.Y 
THE FILTER PAPER COMPANY 
2414 So. Michigan Ave., Chicago 16, Il CHAS. S. JACOBOWITZ CO., 3080 DISINFECTANTS—INSECTICIDES 
FIRSTENBERG BOTTLERS EQUIP Main St., Buffato 14, N. ¥ 
MENT INC. 303 Powell St. LIQUID CARBONIC CORP., 3100 & 


Brooklyn 12, N. Y Kedzie Ave., Chicago, Il 


Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies. 


ONSOLIDATED & 
IN¢ 22 
\ 
THE FILTER PAPER CO. 2414 So 
M gan Ave., ( ago 16, 10 CHAS. §& : 
Main St 
x ‘ 
| MEYER MFG Meye 
i y W 
A Wayne & 
wa Ca M athews nveye 220 Tent Sr 
N.Y 
\f 
| 4 
UNITED ELECTRIC REFRIGERA 
TION CO. 445 Ave ( Bavonne 
N. 
mar, igo 24, Ill \ t 
T 
I alux ( 500 Rathbone Ave, 


THE DIVERSEY CORP., Industria! In 
secticides Div 1820 W. Roscoe St 


OAKITE PRODUCTS, INC 
tor St.. New York 6, N. Y 


STERWIN CHEMICALS, INC 
Sr New York 18, N. Y 


1dway 


WEST DISINFECTING CO 
West St.. Long Island City, N. Y 


42-1€ 


DISPLAYS 


\ 


AMERICAN 


> Chattanooga 7 


MFG. CO., 


2, Tenn 


124 Chestnut 


~ 


5 W. 63rd 


Ohio 
ackson at 
cee 


Lackner Bldg., 


Iding Box Co, 


Montreal 


RIVER RASIN PAPER CO. Monroe, 
ich 
Robertson Sign Co., Springfield, Ohi 
Metal Mfc ¢ 1801 S 


Set 


DISPLAY STANDS 


AMERICAN MFG. CO. 124 
St Chattanooga Tenr 


Chestnut 


Clair 


Ave { t 14. ¢ 

FRONTIER MFG. CO. P. O. Box 7346, 
Dallas, Texas 

GAYLORD CONTAINER CORP. 111 
No. 4th St., St. Louis, Mo 


RIVER RAISIN PAPER CO., Monroe, 
Mich 


Triple A-A-A 


Gladewater 


DRIVER'S DEPOSITORY 


Mosler Safe ¢ Hamilt Ohi 

SPECIALTY ENGINEERING CO, 
Torresdale Ave. & Pennypack Street, 
Philadelphia 34, Pa 
Safe & | 


ELECTRONIC EQUIPMENT 


BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, RCA 
Engineering Products, Camden 2, N. J 

| & Electr ( 200 


St., New York N. ¥ 


ESSENTIAL OILS 


ATLANTIC EXTRACT CO., INC., 134 
Fulton St., Boston 13, Mass 


DeLISSER EXTRACT CO. INC., 521 
W. 26th St.. New York 1, N. Y 

DOMINION PRODUCTS, INC., 10-40 
44th Drive, Long Island City 1, N. Y. 


Essential Oil Pr Dunedin, 


ESSENTIAL PRODUCTS CO., INC,, 
59 Fulton St., New York City 


‘elton Chemical Co., Inc., 599 Johnson 
Ave., Brooklyn, N. 


F} atories, Inc 1833 Ols 


A y 
ad Av New York ( 


V. & E. KOHNSTAMM, 329 Canal 
St.. New York 13, N. Y 
kK & { New 


wr 


POLAK & SCHWARZ, INC., 667 Wash 
ington St., New York City 

SALIENT FLAVORING CORP, 45 
Suffolk St... New York City 

Sheinke & Son I 12¢ 

VAN AMERINGEN HAEBLER, 
521 W. 57th St.,. New York City 


DOCK BOARDS 


MAGLINE, INC., Pinconning, Mich 


} 


FANS 


olair Cory 


FILLERS 


BUCKNER EQUIPMENT 2532 
So. Wabash Chicago 16, Ill 

BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Bal 
timore 18, Md 

CROWN CORK & SEAL CO., INC, 
Eastern Ave. & Kresson St., Baltimore, 


Me 

THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, Ill 

FIRSTENBERG BOTTLERS' EQUIP 
MENT CO., 303 Powell St., Brooklyn, 
N 

Horix Mig. ¢ pa 
Pitt rE Ps 

International Filling Machine Corp., Box 
o8, Petersburg, Va 

LIQUID CARBONIC CORP., 3100 § 
Kedzie Ave., Chicago, I) 

M R M Company, Inc, 1 


I e, K 
GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc 
Modern-Bor p., 825 W. Sth St, Wil 
S. TWITCHELL CO, Crestmont & 
Haddon Aves., Camden, N 


FILTER MEDIA 


ervice Cory 43-77 

bivd I ne at ty ] N 
BUCKNER EQUIPMENT CO 
So. Wabash Ave. Chicago 16 

Cellul 1321 Firet St. S 


and 


Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies. 


‘ ‘ 2% : 
t st M sonville Fla : 
Phelps Mfg. ¢ 14 N. 15th St. Terre Reynolds Electric Co. 3000 River Rd bre 
ne Ga ihe Verplex Essex. nnecticut 
) Pa | I H. Withev Ce 420 N Dexter. Ik nia, 4 
\. Goodman Mfg. Co., 131-14 
Mirro-Products High Point, N. C : 
St.. Miiw 12, Wis Ill 


M « 


MENT CO. INC Powell S&t., 
A M 
NFIL( NC. P.O} 
A 
M 
if 1Q ID CARBONK( CORP, 3100 
. K zic Ave., ( cago 2 Ii 
FRANK B. LOMAX CO., 3520 No. Ha! 
stea 74 Il} 
THI PERMUTIT CO W 42nd 
j St.. New Y k 36, N. ¥ 
Be POTTER & RAYFIELD, INC 
Northside Dr.. N.E., Atlanta, Ga 
BRUCKNER EQUIPMENT CO 
30. Wabash Ave. Chicago 16, III 
CONSOLIDATED SIPHON SUPPLY 
CO., INC., 22 W ter St.. New Y 
Cit 
‘ quay ginee 
a 
THE FILTER PAPER CO. 2414 So 
Michigan Ave., Chicago 16, Ill 
FIRSTENBERG BOTTLERS IP 
MENT CO. INC os Px 1 St 
Brooklyn i2, 
Hercules Filter (¢ rp 204-8 
Paters N 
JACOB HOUSE & SONS, 82 St. Paul 
St.. Bufta N.Y 
FRANK B. LOMAX CO., 3520 No. Hal 
stead St.. Chicago, IIL 
Please mention 


FIRSTENBERG BOTTLERS EQUIP 


Me 


THE 


PFAUDL R co., 


hester, N 


1000 West Ave 


TRI CLOV ER MACHINE CO., 2809— 


M Mundeleir 60th Ken osha, Wisc 
e Va ng, Inc., 833 E. Broad 
e wa a i, Cal 


TRI-CLOVER MACHINE 2809 
60th St.. Kenosha, Wisc 


WAT 
FILTERS (WATER) FLAVORS, EXTRACTS & CONCENTRATES 


AUTOMATIC PUMP & SOFTENER 


CORP 2412 Grant Ave., Rockford, Ill ° tes Franchise Compan 


BUCKNER EQUIPMENT CO,, 2532 tral Av 
S Wabash Ave Chicago 16, Ill 
BURNS BOTTLING MACHINE 
WORKS, INC., 2229-39 Kirk Ave ALVA FLAVORS, VAN AMERIN 
Baltimore 18, Md GEN-HAEBLER, INC., 521 W. 57th 
St.. New York City 


ve., Cleveland, Ohio 


The Aromanilia Co., Inc. 6 Varick St 


New York City 
ATLANTIC EXTRACT CO., INC., 134 
CONSOLIDATED SIPHON SUPPLY Fulton St.. Boston 13. Mass 
CO., INC., 22 Wovwuster St.. New York . 
City 


*B-1 BEVERAGE CO., 2301 Hampton 
Ave., St. Louis, Mo. (B-1 Lemon-Lime 
Soda; B-1 Sparkling Water) 

Baker Extract Co. Extract Pl, Spris 

THE FILTER PAPER CO. 2414 So field, Mas 
Michigan Ave., Chicago 16, Ill Ba Fla 1301 4 


*BARQ'S, INC., 604 Lameuse St 
FIRSTENBERG Miss. (Barq's) 
MENT CO, INC 303 Pe St : 
Brooklyn 12, N. Y 


JACOB HOUSE & SONS. 82 St. Paul 
N.Y 


St., Buffalo 8 
HYGEIA FIl TER co., 430 Denton 
Ave., Detr 


INC P oO. Box 50 Tu 


INFILCO 


FLO KOOLER CO 
Bayonne, N. ] 

LIQUID CARBONIC CORP., 3100 S 
Kedzie Ave., Chicago, Ill 

FRANK B. LOMAX CO., 3520 No. Hal- *The | er Co., 1115 Cart St 


KOI 445 Ave. 


il a arter Chat 
stead St., Chicago, Ill tanooga, Tenn. (Pop-Kola 
he McKa ( ~ M Brierley Beverage Cx 15 Hemingway 
Magneswitch, Inc. 4840 S Louis Rd., Saugus, Mass 
Ch AR 2. I! t allas 


Ay 
Ushk x fte 4 
ad a k ( No. 26th St., Bir 
| tT \ia 
THE PERMUTIT CO., 330 West 42nd alifornia Fruit Beverage ( Box 121 
St.. New York 36, N. Y tation A, Atlanta, Ga 
POTTER & RAYFIELD, INC., 157( *CANADA DRY GINGER ALE, INC 
Northside Dr.. N.E., Atlanta, Ga 100 Park Ave., New York City (Canada 


Dry Ginger Ale, Sparkling Water, Hi- 
Spot, Spur) 


N.B.G. BUYERS’ GUIDE” when writing these companies. 


« = 
CONS! IDATED SIPHON SUPPLY Mig Mundelein, Il 
ane ry i t. & Allegheny Atlantic Ave., Brooklyn, N. Y ; 
lel *Ame an 7 831 S$ Vabash Ave 
Biloxi 
: 
es Filter Corp. 204-8—2ist Ave.. 
n, Ariz ke-Baer Extract & Preserving 
ne sot Mon Kingshighway, St. Louis, Mo 
12 
& Mig. Co., 1 School St ( M \ 
Ave 
i i 


} 
aé 


62 Win hester 
nn Chaser 
2001 


*CHERRY SMASH CO 
Sta., Arlington, Va 
*CHOCOLATE PRODUCTS CO., 415 

W. Scott St., Chicago, Ill. (Kayo) 


INC., Rosslyn 


*CITRUS PRODUCTS CO lL E 
bard St., Chicago 11, Ill. (Kist : 
late Soldier, Lemon Ella & Cer 
Lines 


*CLICQUOT 


tury 


CLUB CO., Millis, Mass 
(Clicqu Club Pale Dry Ginger Ale, 
Sparkling Water & 18 other flavors) 

CLOISTER LABORATORIES, INC 
25 W. Huron St., Chicago 10, Il. (Al 
Cola Base) 


Clyde 
Mer s } enn 
*THE COCA-COLA 
(Coca-Cola) 


CO., Atlanta, Ga. 


Mite Co., Inc., P. O. Box 

ita 

*DAD'S ROOT BEER co. 
Talman Ave., Chicago, Ill 
Beer) 

Davis & I 
Dobbs Fer 

‘DELAWARE PUNCH co. OF 
AMERICA, Box 1040, San Antonio, 


Cope 

11] 
2800-34 No 
(Dad's Root 


ce oa P. O. Box 210. 


Tex 
DE LISSER EXTRACT CO., INC., 521 
& 523 W. 26th St., New York City 
De-Lux 145-147 Edgewood 
Ave. Atlant 
St 
*THE DIXI-COLA CO., 20 Balderston 
St., Baltimore 2, Md. (Dixi-Cola) 
*DR. PEPPER CO., 5523 E. Mocking- 
bird Lane, Dallas, Tex. (Dr. Pepper). 
*DR. SWETTS ROOT BEER CO 
INC., 1015 So. Washington St., Peoria 
2, Il, (Dr. Swett’s Root Beer, Dr 
Swett’s Flavors, Dehydra Flavors) 


4 


DOMINION PRODUCTS CO. INC., 
10-40—44th Drive, Long Island. City 1, 

*THE DOUBLE-COLA CO., 
ket St., 
Cola) 


1478 Mar- 
Chattanooga 8, Tenn. (Double- 
Frank A puis Co 
Montre (Quebec 


4570 Mentana St., 


Please mention 


ESSENTIAL 
59 Fulton St., 


PRODUCTS CO, 
New York City 


INC., 
(Snap 


9 Johnson 
1 St New 


*FL AVOREX COMPANY, INC., 302 
So. Central Ave. Baltimore 2, Md 
(Step hern Delight) 

Florasyn at , 1533 Olmstead 
Ave Ne k City 

FOOTE & 'NKS, INC., Jackson, 
(Export Dept: 17 Battery Pi., 
Y ork 4, N. Y.) 

F ret 


Mich 
New 


40 Below verage ( 1905 Massa 
chusetts Ave., Washington, D. ( 

‘THE. FROSTIE CO., 6426 Baltimore 
Nat'l Pike, Baltimore 28, Md. (Frostie 
Old Fashion Root Beer) 

FU DGY, INC., 302 So. Central Ave., Bal- 
timore 2, Md 

Galwa Flavor 208 Aber 

e. Greenville. S. C 

*GENE RAL BEVERAGES, INC., 110 
No. Highland Park Ave., Chattanooga, 
Tenn. (Donald Duck) 

*General Flavoring Extract Co., 


ard Cardinal vectar 


*G Bott l/] Daly St., I 


104 W 
Hone 


*THE GOODY CO., 318 7th Ave., No 
Minneapolis 11, Minn. (Goody Root 
Beer, Go ey 
i Oliver Bldg 


ra Dew, ¢ iv 


*THE GRAPETTE CO., INC., 112-120 
Grinsted St., Camden, Ark. (Grapette 
Orangette, Lemonette, Botl-O Flavors) 

*Graport Co., 749 Poplar Ave., Memphis, 
Tenn 

*GREEN & GREEN, INC,, 
dence, Houston, Tex. (Fruit 
It) 

Green River Corp., 1926 W 

ago 8 Ill 


2000 Provi 
Bowl, 


18th St., Chi 


Blvd., 


*HEYMAN PROCESS CORP 
Lewis St.. New York 2, N. Y 
fee) 

*CHARLES E. HIRES CO., 206 S. 24th 
St.. Philadelphia, Pa. (Hires Root 
Beer) 


22 & 2 


JACOB HOUSE & INC., 
Paul St., Buffalo, N 
HURTY PECK & og 


Indianapolis, Ind 


1423 Naomi St 


, 4315 


Jewel Extract Co 
Pittsburgh 1, Pa 


Summit St., 


*King Kola Mig 
te City, Ill 


», 2118 Grand, Gran- 


Stratford, Ont (Kist Plus 4, 


, Canada 


Vv & E KOHNSTAMM, INC., 329 Canal 
St.. New York 13, N. Y. (“All Ameri 
can”) 

Lancaster, Inc 
43, Calif 


Lash, Ine 


Hyde Park, Los Angeles, 


2 Brighton Ave., Clifton, N. ] 


The Lic-Rich 
Cleveland 2, Ohio 

LIQUID CARBONIC CORP. 
Kedzie Ave., Chicago, Ill 


6805 Detroit Ave 


3100 


\ 
R ti 


ich lut ( 637 De e Way 
S I is 12, Mi 

*Ludford Fruit Products, Inc., 
So. Western Ave., 
(Dr Wells, 
Alka-Time) 

*Lyons Root Beer Co., Div. of Lyons 
Magnus, Inc., 2545—16th St., San Fran 

(Lyons Root Beer 
lronport) 

Henry 362 t., 4 


1411-23 
Los Angeles 6, Calf 
Holly wood Beverages, 


cisco, 


hicago 


Ma r N. ( 

*MARBERT PRODUCTS, ‘INC, 19 E 
Lombard St., Baltimore 2, Md. (Mar- 
bert Cola Concentrate) 

*MASON & MASON, INC., 213 No. Des 
Plaines St., Chicago 6, Ill. (Mason's 

Root Beer). 


*\ nitrate 
{ r ‘ ate 


111 fa Lexa 

Mira Co. 385 Whitehall St., Atlanta 3, 
(ya Mira old Orange Concentrate 
Cheri-Ber ; 

*MISSION DRY CORP., P. O. Box 2477 
Terminal Annex, Los Angeles 54, Calif 
(Mission Beverages) 


*MY POP’S FRANCHISE CO., 3034 
Boudinot St., Philadelphia 34, Pa 

°Na a Fruit Flavor 

*NATIONAL GRAPICO CO, 
10th St., No., Birmingham, Ala 

*NATIONAL NUGRAPE CO., 794 For- 
rest Rd. Atlanta, Ga. (NuGrape-Sun 
Crest) 


515-17 


“N.B.G. BUYERS’ GUIDE" when writing these companies. 


Canfield St., Detroit, Mich. (Sweet Six *The S18. Svea > 
a ‘ age Cory Salisbury, Felton Chemical Co., Inc., kK 4 N Spring St 
ha Laborator Sth St, & Firmenich & Co., 250 W. 
*The haser Ave., Flava Mfg. pany. 918-20 Verma, 
: Cola Tang Co. 207 E. Locust St., Des 
*The Mil-Ka Corp f America, 194, 
Gravois Ave St. Lou M 
Greenwood Laboratories, In 87-02 Tus- 
A tice St hurst. N. ¥ 
St le, Fla Dr. Herring lanta, Ga 
G F H em. & Bros., Ine 30 New Height 
lohn \ ern Cx 390 Bayshore Blwd 
3 
Hyland-Sta Cory 1501 Beverly Orange nad | 
*It's A Dilly Co.. Box 2295, DeSoto Sta.. *Natural S » Sale 1947 Gra 
Nedick’s Corp., 44 W. 143rd St., New 


Scale 
*NEHI CORP., Columbus, Ga. (Nehi— 


e Pr 22 Ichoupitoulas 
ew i Root 


Minne 4. Minr 


evelt ( na 68, N. 
POLAK & SCHWARZ, INC., 667 Wash 
ngton St.. New York, N. Y *Tr 


Ridge 


THEALL 
New York City (Monte Cristo) 

THEONETT & CO., 328-30 No. Ash- 

land Ave., Chicago, Il 


Sr 


Royal Crown Cola, Par-T-Pak) Schimmel & ¢ 
New York 1 
°c. 0. & W 
and Park Sunnyside 
‘ (Twang 
NESBITT Fh PRODUCTS, INC *THE SEVE 
46 t Angeles Ca I 


( 


Inc., 


601 


26th 


D. SETHNESS CO., 1926 


Ave 


Gr‘ 


Ch 
CO 


IWERS 


aitimore 


"SUN SPOT CO. OF AMERICA, 150 
Md. (Sur 


40 Ill 


Kansas 


& PILE, INC., 297 Pearl St., 


Beverage 


*TRU-ADE, 
Chicago 6 

S. TWITCHELL 

Haddon 


ar 


s 


*SALIENT FLAVORING CORP. 45-51 
Suffolk St New York City (Nifty INC 


Cavalcade N. Y 


ra 


VIRGINIA 


10 
(Korker, Vin Vie, South Seas) 


Please mention “N.B.G 


BUYERS’ GUIDE” when writing these companies. 


Aves 
Sales ¢ 


M 


Dallas 4 


Tex 


1260 


i 


M 


\ 
Va 


Smith, Green 


13th 


4504 Munger 


ay 


(Tru-Ade) 


Cc 


av 


DARE 


O 


“7? 


Camden 


UNITED FLAVORS 
New York City 
"IAMES VERNOR CO 
‘ ward Ave Detroit 2¢ 
Ging Ale) 


45 


Mich 


INC., 20 No. Wacker Drive, 
Ill 


Crestn 
N 


EXTRACT CO 


Bush Terminal 


Brooklyn, 


WARNER-JENKINSON MFG 
2526 Baldwin St., St. Louis 6, M 
Seal 

*Welch Fruit Products Co 

Evanston, Ill (Black-Kow) 


w Y t Factor \ 


*THE WHITE ROCK CORP 
Ave., New York City (White 


> 


E & MUTCH, IN(¢ 


I 
York St., Pt elphia I 


FLOORING MATERIALS 


ARMSTRONG CORK CO 
Pa 
Atia Ming I 1 


a 


A. C. HORN CO., INC., 44th Ave 


10th St., Long Island City 1, N 


FLOOR SWEEPERS 


co 
(Red 


715 Church 


Awe 


Park 
CA 
W 
Wan 


Paul, 


Lancaster, 


wr 


Wilson Co, Box 65 Greenville 
\ 60 N M gan Biwd 
sis 3, Mo. (Seven-Uy 
t New k 
adwa Milwaukee Wis N 
PARKOFFEE DIV A I Bev wes 2 
A 
N Spark 
ORANGE-CRI H ) 4 W & O ge id 
( 0 ( Dr., Beverly Hills, Calif Squirt *Wise p of America Box 762, 
001 STERWIN CHEMICALS, IN¢ Stapleton, S. I. 4, N. Y. (Wise 
M ter Broadway, New York 18, N. Y Z 7 ‘ 
Lignin Vanillin, Coumarin, Ethel Va 
‘ CLINI N Al¢ rt Ltd lor Ont 
ana SUNKIST INC ola ort I I it., 
O50 GRAPE CO Wa np Grove St tar Cal Canada 
Pe O.So Gra O-S *Sunny Cal Company, Kansas City Food 
) Swett Beer & De Terminal Kansas City 15 
PAI IN¢ Ha tor West t Ave 
Hyattsville, M A ce { 
i 
+E. Minn. (Zip) 
at verage ( St 
i 
1 
PENRITH, AKER MFG CO Dr ann Paving & | b W , 
*PEPSI-COLA CO W St.. New 
. 4 4 \\ 
Triple AAA" Co. 14 N. E. 
Oklahoma City 1, Okla 
pical 
. 
Ave, (Ta 
Ma 
Ui /- , 6-8 E. Columbia Na t Mig. ( In 191 S road 
° Detroit wa St M« 
Suffolk St \ 
239 Wood 
1 (Vernor S701 ‘ 
al d \ a Av tcret Teact ig Des 
Newark. N. ] M wa 
‘ $3.14 37th St a iclid 
Roya R 4 Ave leveland 12 h 
g D Ir 58 tor 


FOAMING AGENT 


FOIL 


CONSOI IDAT ED SIPHON SUPPLY 
22-2 Wooster § New 


in 
BOTTLERS 
303 Powell St., Bklyn., 


Reynolds Metals 


FOUNTAIN DISPENSERS 


24 


HIRES CO 


iladelphia, Pa 


THE CHARLES E 206 $ 


24th St., Ph 
M eT & 824 


MULTIPLEX FAUCET CO 
Duncan Ave., St. Louis, Mo 


THE STEEL CITY MFG 
Meridian Rd., Y« 


CO., 190 No 


yungstown 9, Ohio 


UNITED ELECTRIC 
TION CO 
N. J 


REFRIGERA 
445 Avenue “C”, Bayonne, 


FRUIT JUICES 


Dunedin 


Citrus Fruit Juice Co 6531 


Cottage 
Grove Ave., Chicago 37, Ill 


KOHNSTAMM, 
Canal St., New York 13, N. Y 
MISSION DRY CORP., P. O. Box 2477 
Terminal Annex, Los Angeles S, Calif 
PENRITH-AKERS MFG. CO., 1311 So 
5th St., Minneapolis 4, Minn 
SUNKIST GROWERS, INC., 616 E 
Grove St., Ontario, Cal 


INC., 329 


Piease mention 


-THE 
Mi 


HAND TRUCKS 


CLARK EQUIPMENT 


Truck Div., Battle Creek 84, Mich 


FILTER teens 
higan Ave., Chicago 16 
FIRSTENBE RG BOTTLERS 
MENT 
N.Y 


2414 S« 


EQUIP 


co 03 Powell S Brooklyn 


co 
tll 


LEWIS SHEPARD PRODUCTS INC 
25 Walnut St.. Watertown 72, Mass 
MAGLINE INC., Pinconning, Mict 


MOELLENBROCK 
ngton, M 

THE RAPIDS-STANDARD CO 
584 Rapistan Bldg., Grand 
Mich 


& WILKE, Wash 


. INC 
Rapids 


HEATING EQUIPMENT 


BUCKNER EQUIPMENT 
So. Wabash Ave., Chicago 


Cherry-I ell Cort 4? W 


co., 


CLEAVER-BROOKS CO. M 
Div., 326 E. Keefe Ave., 
Wisc 


Yundt 
Milwaukee 12 


isweg 


G. C. EVANS SALES CO., Little Rock 
Ark 

FIRSTENBERG BOTTLERS' EQUIP 
MENT CO., 303 Powell St., Bre 
N.Y 

K ew ance 

KISCO 


oklyn, 


BOILER & ENGINEERING 
2414 DeKalb St., St. Louis; Mo 


337 Heffer- 


rgantown Rd., 


} St 


Joiler Co., 5819 
Angeles 11, Cal 


ireka Wil 
Bloon ing 


HYDROMETERS—THERMOMETERS 


THE FILTER PAPER CO 
Michigan Ave., Chicago 16, II 

FIRSTENBERG BOTTLERS' EQUIP 
MENT CO., 303 Powell St., Brooklyn, 
N.Y 

Frar I Fr Vork 


2414 So 


CO., Industrial 


INSURANCE 


LABELERS 


BARRY-WEHMILLER MACHY 
4660 W. Florissant 
M. 


CO 
Ave., St. Louis 15 


BUCKNER EQUIPMENT C 
So. Wabash Chicago ! 


ECONOMIC MACHINE RY 
of Geo Meyer Mig. Co. (W 
60 Fremont, Worcester Mass 

EDWARD ERMOLD CO., Div 
Wehmiller oe Co., 652 
New York Cit 

FIRSTENBE RG BOTTLERS 
MENT 
N.Y 


CO Div 


wid) 


Barry 
Hudson St 


EQUIP 
CO., 303 Powell St.. Brooklyn 


LIQUID CARBONIC CORP., 


Kedzie Ave., Chicago, I 
MRM ¢ Old 


3100 § 


New Jersey Machine Corp., 
at 16th St., Hoboken, N. 


LABELS 


Willow Ave 


aphing Co Ine Gamse 


Lombard St.. Baltimore 


Richmond, Va 


Reynolds Metals Co. 


LIFT TRUCKS—HANDLING EQUIPMENT 


Arkansas Machine Specialty Co, Hope, 


“N.B.G. BUYERS’ GUIDE” when writing these componies. 


Reynolds Metals Co, 
: 
De $857 Chain 2552 
ingeles 11, Calif Portage St., Kalama M 
ams Corp. 1201 E. Bell Philipp Lithographing Co., 1422 No. 4t 
K é filw kee 12 \\ 
ey Lime Associate 72 
Arh 


CLARK | 


i 


) 


NT 
Cre 


CO 


ck 84 


Industr 


Michigan 


FIRSTENBERG BOTTLERS EQUIP 
MENT l 


i 


M 


BK 


If 


) 


okly 


JACOB( 
ulfta i4 


INC 
N 


Y 


OS 


IWITZ 


Y 


well St 


( er Mill 
cO.. 308 
18 


a ansing, M 
LEWIS-SHEPARD PRODUCTS, INC 
Walnut St.. Watertown 72, Mass 
TRUCKS 42 Spring 
e Ave Cincinnat Oh 


Please mention 


Northrop A aft, | Field, CONSOLIDATED SIPHON SUPPLY 
hawt ‘ CO., 22 Wooster St.. New York City 
FIRSTENBERG BOTTLERS' EQUIP 
MENT CO 33 Powell St.. Brookly 
4 ‘ if rt n l N Y 
RAPIDS-STANDARD IN¢ 584 
R tan Bldg., Grand Rapids, M V. & E. KOHNSTAMM, INC., 32 
Canal St., New York 13, N. Y 


OAKI 


Schmidgall Mfg. Co., 307 Cass St., Peoria 


So. Wab 


TOWMOTOR CORP 


Cleveland 10, Ohio 


\Towsi I aC 1449 | . MENT CO., 300 Powell St., Brooklyn, 
Cis i 2 N.Y 

Main St., Buffalo 14, N. Y 


THE YALE & TOWNE MFG. CO 


Philadelphia 15, Pa 


LIME SCALE REMOVER 


THE DIVERSEY CORP., 1820 W. Ros 
coe St., Chicago 


ash 


( 
4 


N. Y 


TE PRODUCTS, INC 
St., New York € 


Michigan Ave., Chicago 16, Il] 
FIRSTENBERG BOTTLERS' EQUIP 


LUBRICATION EQUIPMENT 


26A 


BUCKNER EQUIPMENT CO 
Ave., Chi 


icago 


MIXERS (BEVERAGE) 


BUCKNER EQUIPMENT CO., 


26A Rec 


Cherr 
y 


OAKITE PRODUCTS, INC 
tor St, New York 6, N. 


WYANDOTTE CHEMICALS CORP. 
Wyandotte, Mich 


City 


LUBRICANTS 


CONSOLIDATED SIPHON SUPPLY 
CO., 22 Wooster St . 


New York City Md 
ichigan 


MENT 


Brooklyn 


KOHNSTAMM, INC 29 
3 NY 


. New York Main St., 


LIQUID CARBONIC CORP., 3100 S 


CcO., INC 


So. Wabash Ave., 


Suma Tor 
CROWN COR 
Eastern Ave. & Kresson St., 


& bras 


K & SEAL 


INC 
N.Y 


Buffalo 14 


Kedzie Ave., 


OAKITE PRODUCTS, INC., 26A Re 


St.. New York 6, N. Y 


THE PFAUDLER CO., 1000 West Ave., 


Chicago, Ill 


Rochester, N. Y 
RAYFIELD 


POTTER 


by 
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Dr 


N.E., 


44 


Atlant 


Chicago 
W 


New Yor 


( 


co 


16 


Ltd 


INC 


Baltimore 


Powell 


INC 


Ga 


R 


be MACHINERY PARTS & SUPPLIES 


3080 


2532 
Ill 


Randolph 


1 


THE FILTER PAPER CO., 2425 S 


CONSOLIDATED SIPHON SUPPLY 
22 Wooster St 


11 


THE FILTER PAPER CO., 2414 So 
Chicago 16, Ill 
FIRSTENBERG BOTTLERS EQUIP 


St 


5 


CHAS. S. JACOBOWITZ CO., 3080 


MILLER HYDRO CO., Bainbridge, Ga 


BRAKE! ND rRIAL TRUCK DIV 
BAKRI r.CRAVENS CO 
A ( go 9, I 
BUCKNER EQUIPMENT CO | 
Ww A f I} tor 
1022 
Mix Market } er wa ( : 
\ 
t 
+ 
— Ma <x: Ty 
and li 
Slachine 135 Casitas Av 
117 
CHAS Ss 
ring @ 
New swick tries. [1 OF, Elm St.. New 
e | 
Canal St 
= 
; 


M 
UNITED ELECTRIC REFRIGERA shes 
TION CO., 445 Avenue “C”, Bayonne Frank vela 
New Jersey LEWIS-SHEPARD PRODUCTS, INC 
125 Walnut St.. Watertown Mass 
BUCKNEF 
So. Wat 
Parboil Paint. Co, Key Highway PAPER CUPS 
’ THE FILTER PAPER CO, 2414 § Boston Drinking Cup (¢ a 
The | lers Service & Supply Co. 116 Michigan Ave., Chicago 16, Ill edham, Mass 
irst Ave. N Minneapolis, Minn. ° I { 748 | t St 
BUCKNER EQUIPMENT CO., 2532 t ‘ i 
So. Wabash Ave., Chicago 16 ll Glidden Paint Co., Berea Rd. & Madis 
Corp., 427 W. Randolph —Ave., Cleveland. O! upples-Hess Corp., 417$ Kingshighw 
I A. C. HORN CO.,, INC., 44th Ave. & Blvd., St. | s 15, M 
10th St., Long Island City 1 Y Dixie Cu 
CONSOLIDATED SIPHON SUPPLY Keystone Paint & Varnish Co., 71 Otseg a Rie 
co fooster St.. New York City St., Brooklyn, N. ¥ vy Paper Products 
lter Copper & Brass Co Ltd 115 L.K.R. Chen ‘ I t Lor 311 ' 
‘ Sumach St., Toronto, Ont.. Canada Park Ave., Detroit 26. M Herz Mfg. Corp., Herz Cup ¢ 
' 134th St.. New York 54, N 
: Lily-Tulip Cup Corp., 122 E. 42nd St 
Lasting Products Co. Baltimore 23, Md N York City 
1 ng Cor Maryland Cup Co., 1200 So. Eutaw St 
: Baltimore 30, Md 
Ey 2 in 45-10 ernon Blivd., t velar l ()} C. A. Reed Co Williamsport 62 Pa 
4 sland City 1, N. Mc Doug Butler ¢ 929 Ma Sealright Inc., Fulton, N. Y 
THE FILTER PAPER CO., 2414 So aint & Varnish ¢ 801 
Michigan Ave., Chicago 16, IIL t St., § Or 
CHAS. S. JACOBOWITZ CO., 3080 ° Products ( 103 Colgate Ax PASTEURIZERS 
Main St., Buffalo 14, N. ¥ bull ‘. 3 
FRANK B. LOMAX CO., 3520 No. Hal- S Mig. Co., 1000 Wide Cherry-} ‘ 427 W. I 
stead St., Chicago, II. Bidg., | ick Pa 
Reed Se Pittsburgh Plate Glass Co., Paint , 
v 632 Duquesne Way, Pittsburgh 22, Pa Niagara Falls. N. ¥ 
GEO. J. MEYER MFG. CO., Meyer & ! ( Mfg. 12400 Crossburr Damrow | ( 196 We 
Dumore Sts., Cudahy, Wisc UK and, O I Lac, Wis 
144 Mt ORR t., But FIRS STENBERG BOTTLERS’ EQUIP 
te ll, N. ¥ MENT CO., 303 Powell St.. Brooklyn, 
The Patterson Foundry & Machine Co rrutcoat La ratories, £1 63 Main St N.Y 
Fast Liverpool. Ohi Cambridge, Mas Was AU 
PENRITH AKERS MFG CO., 1311 So i ts C . Ave., Marsha ‘ 
Sth St., Minneapolis 4, Minn go Wayne Dairy I \ 
THE PFAUDLER CO.,, 1000 West Ave., Sherwin-Williams Co., 101 Prospect Ave., & Waba R, Fort \\ 
Roc hester N Y N W leve and, Ohio Mfg { M Ilvania 
O 401 Br iy, New York CHAS. § JACOBOWITZ. CO., 3080 
|. Gordon Smith Co., 3901 Main St, Dal- 1 1QUID CARBONIC CORP., 3100 So 
5, Kedzie Ave., Chicago 23 
( STEELCOTE MFG. CO., 3418 Gratiot, Mict 
GEO. J MEYER MFG. CO, Meyer & 
icqway 


Dumore Sts., Cudahy, Wisc 
ting MOJONNIER BROS. CO, 4601 W 
MOTORS Ohio St., Chicago 44, Ill 


. THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y 


CHAS. S. JACOBOWITZ CO, 3080 nited Chromium, Inc., 100 E. 42nd St 
Main St., Buffalo 14, Y 
U. S. Gutts Perchs Paint Co. Bottling 


R 


Adams St 


I 


videnc 


( St York Corporation, Roosevelt Ave., York 
da 


MICHAEL YUNDT CO.,, Sub. CLEAV 
130 1 In St ER-BROOKS CO., 225 N. Grand Ave., 
Waukesha, Wisc 


Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies. 


: 
‘i 
, 
4 
Ster 4 4 Vita-Var Cort NeW 


PICNIC COOLERS Raste st Inc., 296 I New CHAS. S. JACOBOWITZ CO., 3080 


la ¢ Main St., Buffalo 14, N. Y 


te gston, N. PERRY EQUIPMENT CORP., 1419 No 
THE FILTER PAPER CO., 2414 So 6th St., Philadelphia 22, Pa 

Michigan Ave., Chicago 16, LL PHILADELPHIA MACHINERY co 
FIRSTENBERG BOTTLERS EQUI 3034 N. Boudinot St., Philadelphia, Pa 

MENT CO INC 303 Powell St 


he REFRIGERATING EQUIPMENT 
JACOB HOUSE & SONS, 82 St. Paul ( ) 
St. Buffalo, N. Y THE BEVCO CO., 3316-28 So. Broad 
PROGRES REFRIGERATOR CO >t way,’ St. Louis, M 
( } ) Ky 


CHAS. JACOBOWITZ CO., 3080 
Main St., Buffalo 14 4 


4 


BUCKNER EQUIPMENT CO 
PIPE TUBING, VALVES, FITTINGS 


( 


arric a 


Copeland Refrigeration Corp., Sidney 
FRANK B. LOMAX CO., 3518 No. Hal t 
appl sted St., Chicago, Ill THE FILTER PAPER CO., 2425 & 
Michigan Ave., Chicago 16, Il 


ats se vv a vaynes ra 


. aN PI ng th i 
A New Y ( M 4 
x THE PFAUDLER CO.,, 1000 West Ave Howe e Ma 2825 M ros 
k hester. N. Ave. cag 
POTTET RAYFIELD, IN¢ CHAS. S. JACOBOWITZ CO 
Northside Dr N. | Atlanta, Ga Main St Buftal 14. N. Y 


ENBERG BOTTLERS EQUI! KELVINATOR DIV NASH-KEI 
MENT CO N¢ Powe ; VINATOR CORP $250 Plymout! 
N. Detr M 
KOL-FLO KOOLER CO., 445 Aver 
( Bayonne, N. 
C THOMSEN & SONS. INC., Ken 
Milwaukee 4 W 
rRI-CLOVER MACHINE CO. Keno LIQUID CARBONIC CORP., 3100 S 


W Kedzie Ave., Chicago 


ik 
PROGRESS REFRIGERATOR CO.,, P 
O. Box 1079, Louisvilie, Ky 
POTTE! RAYFIELD, 
WAUKESHA FOUNDRY CO. Box Nort N. A a, G 
497, Waukesha, Wis I 


RILCLOVER MACHINE CO, Keno RACKS (CARTON & CASE) “TION CO., #45 Avenue "C", Bayonne 


( 


FRONTIER MFG CO. P.O. Box 4¢ N. J 


Kas 


REBUILT EQUIPMENT 


WW A 


RNS BOTTLING MACH. WKS., 
) Kirk Ave., Baltimore 18, Md 


Ct CKNER EQUIPMENT CO RUBBER MATS 


CROWN CORK & SEAL INC 
427 W Ra rn Ave. & K S } 
CONSOI! ry ATED SIPHON SUPPLY FILTER PAPER CO., 2414 S. Michigan SALES BOOKS 
Ww New ( Ave., Chicago 16, Ii] 


FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 300 Powell St., Brooklyn, 
N.Y 


Please mention "N.B.G. BUYERS’ GUIDE 


when writing these companies 


1 
M 
4127 W. Rand ‘ 1 St 
4 
UNITED ELECTRI( REFRIGERA 
5 RAN} MAX CO., IN( TION CO., 445 Avenue Bayonne 4 
N MOTONNIE}! BR CoO 4601 W 
HOMSEN & SONS. IN(¢ Ken 
Dallas, 
PUMPS M 
Mfg 17 S. First St. M 
0 
- 


MOJONNIER BROS. CO, 4601 W 
Ohio St., Chicago, IL 


SIGN FRAMES 


O Rox 187 1 POTTER & RAYFIELD, INC, 157% 


SILK SCREEN 
SIRUP HOSE 


a 


I I Isla 


BUCKNER ‘EQUIPMENT CO., 2532 
arling, Bronson, Mich D'AUTREMONT STUDIOS, 130 E. 4t! So, Wabash Ave., Chicago 16, Ill 

aldson Art Sign Co., P. O. Box 424 St., Dayton 3, Ohio CONSOLIDATED SIPHON SUPPLY 

Covington, Ky Pa Sycamore, Ill CO., 22 Wooster St.. New York City 
S Ery Ir 1229» Se} 


THE FILTER PAPER CO. 2425 § 
Michigan Ave., Chicago 16, Ill 
t 1 Main St., Da FIRSTENBERG BOTTLERS EQUIP 
s MENT CO., INC., 303 Powell St 
3rooklyn 12,N.Y 


{ an ducts. Ine 117 Cutter 
I Great Neck 


FRANK B. LOMAX CO, INC 514. N 


Halsted St., Chicago 13, Ill ake 
SIRUP SPY 


422 


WwW 


Market St 


SIPHON FILLERS 


CONSOLIDATED SIP HON SUPPLY BUCKNER EQUIPMENT CO. 2532 
So. Wabash Ave. Chicago 16, II 

E FILTER PAPER CO., 2425 So CONSOLIDATED SIPHON SUPPLY 
Michigan Ave., Chicago 16, Ill 


RSTENBERG BO EQUIP oR ald 
MENT CO, 303 Powell St. Brooklyn THE FILTER PAPER 2414 

M NG ) 12,N.Y 
“Paul MENT INC 303 Powell St., 


SIPHONS Brooklyn 12, N 


JACOB HOUSE & SONS, 82 St. Paul 
St.. Buffal 
CONSOLIDATED SIPHON SUPPLY 
* LIQUID CARBONIC CORP., 3100 So 
CO., 22 Wo r New York City Ave. Chicago 24. 
FRANK B. LOMAX CO., 3520 No. Hal 
stead St., Chicago, IIL 


SODA STRAWS 


SIRUP COOLERS 


Press gn ( f St. Louis, 2700 Dodier BUCKNER EQUIPMENT CO. 25 
ot M So. Wabas} Ave Chicago 16, Ill 


SODA TANKS 


’ t er & Brass Co Ltd l 
CROWN CORK & SEAL CO., Machin yuma t., Toronto, Ont., Canada 
ery Sales Div., Eastern Ave. & Kresson ) ‘ M 
Tye St., Baltimore 24, Md 
THE FILTER PAPER CO. 2425 So Nesden Company, Inc., 1265 So Cor 
Michigan Ave., Chicago 16, Ill ran Ave., I Angeles, Calif 
FIRSTENBERG BOTTI -E RS’ EQUIP PRIESAND BROS., INC., 1804 E. 40th . 
MENT CO 03 Powell St... Brooklyn St., Cleveland 3, Ohio 
N.Y 


RELIANCE LEAD SOLDER & BAB 
KOL-FLO KOOLER CO. 445 Avenue BITT CO., INC 
C”, Bayonne, N. J falo, N. Y 
; 2 C. A. Schneible, Inc., 122 E. 129th St 
( n { New York City 


399 Genesee St., Buf 


Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies. 


Gra & Mig. ( 3601 S. 2nd S A 
la 
i 
nk Mfg Aller 
gn Co., 14 N. Lowry Ave 
> ant ~ 


‘ 


TANKS CHARLES S. JACOBOWITZ CO., 3080 
Main St Buffalo 14, N. 


ER PAPER Cf 14 S (Glass Lined) lps 


FRANK B. LOMAX CO., 3520 No. Hal. 
stead St., Chicago 13, Ill 


CONSOLIDATED SIPHON UPPLY 


co Wooster St., New York City 22, Pe. 
THE PFAUDLER CO., 1000 West Ave 
rHE FILTER PAPER CO., 2414 So Rochester, N. Y 
STAPLERS—TACKERS Michigan Ave., Chicago 16, Ill PRIESAND BROS, INC., 1804 E. 40th 
FIRSTENBERG BOTTLERS EQUIP St., Cleveland 3, Ohi 
MENT CO. INC. x Powell St sa 
Brooklyn 12, N. Y 


waukee 1, Wis 


P . A. O. Smith Corp., 3533 No. 27th St., Mil- 
CHAS. S. JACOBOWITZ CO 3080 4 
N.Y 


Main St., Buffalo 14 
A. L. HANSEN MFG. CO., 5056 Ra THE PFAUDLER CO., 1000 West Ave 
Ave 4 Rochester, N. Y 
lev A Smith Corp., 3533 No. 27th St 


Milwaukee 1, Wis 


TANKS 
SUGAR (Stainless Steel) 


(Stoneware) 


THE FILTER PAPER CO 
Michigan Ave., Chicago If i 


2414 S« 


yneware Co., 60 E. 42nd New 


rk { 


Stoneware ( Monmouth 


TIRES AND TUBES 


BUCKNER EQUIPMENT CO., 2532. 


SUGAR BROKERS 


& Co, 120 S Wabash Ave. Chicago 16, Il 
BURNS BOTTLING MACHINE 
* Vall St. New York WORKS, INC., 2229 Kirk Ave., Balti 


more 18, Md 
Cherry rrell Cort 427 W. Randolph 


TRUCK BODIES 


\ é Ame in Body & Trailer ( 1500 Ex 
{ change Ave., Oklahoma City kla 
SUGAR DUMPERS CONSOLIDATED SIPHON SUPPLY Arkansas Machine Specialty Co., Hope 
CO., 22 Wooster St.. New York City Ark 
ONSOLIDATED SIPHON SUPPLY r 1} 
Woos t, New York City : 
HOUSE & SONS, 52-54 St. Pau Works In S) Pierce 


SUGAR (LIQUID) 


THE FILTER PAPER CO., 2414 So Boyertown Auto Body Works, Boyer- 


Michigan Ave., Chicago 16, IIL town, Pa 
FIRSTENBERG BOTTLERS EQUIP-: Cen-Tennial Cotton Gin Co. Beverage 
MENT CO, INC., 303 Powell St Body Div., P. O. Drawer 708, Colum- 


Brooklyn 12, N. Y bus, Ga 


GIRARD MACHINERY & EQUIP-  Diehi & Sons, Inc. 129th St. & 94th Ave 
MENT CO., 134 So. 2nd St., Reading, ond Hill, L. L., New York 
Pa Dorsey Trailers, Elba; Ala 


rHE NULOMOLINE DIV AMERI I 
CAN MOLASSES CO., 120 Wall St ‘ . 2nd St., Philadelphia, Pa 
New York City Franks Brothers. Baldwwn. Mis 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies 


: 
IN¢ r Tar & Mig 4% id 
e rast Ag 
< 
M Ave 
M 
‘ 
| 
| 
‘ 
Western outh, 11! p 


GENERAL BODY MFG. CO. 713-21 
W. Pennway, Kansas City 8 Mo 
Fred S. Gichner Iron Works 


4th St. N.W.. Washington 


Her es-Lampbell Body 

town, N.Y 

THE HERMAN BODY CO., 4400 Clay 
ton Ave., St. Louis 10, Mo 

HESSE CARRIAGE CO 

Kansas City, Mo 

Mfg 823 Roos 
Ant exas 

INTERNATIONAL HARVESTER 
CO., 180 N. Michigan Ave., Chicago, 
nl 

Keystone Trailer & Equip. Co ’ 
Guinotte Ave., Kansas City 1, M 


Kramer Wagon Co., Oi! City, Pa 


W. F. Lacey & Sons Co., 50 Myst 
Medford, Mass 


Equipment Co 


Omaha, Neb 


700 W 


Main 


Schelm Bros., Inc., East Peoria 8, Ill 

Schnabel Co., 1105 Carson St., Pittsburgh 
Pa 

SPECIALTY ENGINEERING CO 
Torresdale Ave. & Pennypack St 
Philadelphia 34, Pa 

STEEL PRODUCTS CO 
Box 100 Savannah, Ga 

STEWART & STEVENSON 
VICES, Box 163 Houston 


INC., P.O 


SER 


Texas 


TRUCKS 


The, Ardmore, Pa 


Motor C Inc 


Cortiand 


DODGE DIV., Chrysler Corp 
Joseph Campau, Detroit, Mich 
DuPlex Truck Corp., Lansing,, Mich 


7900 


Federal 


Truck Co., 5780 
Mich 
Detroit, Mich 


cson Truck Co., 3538 So. Wabash 
ive., Chicago, Ill 


Highway Trailer Co., Edgerton, Wis 


Please mention 


INTERNATIONAL HARVESTER 
CO., 180 N. Michigan Ave., Chicago, 
Iu. 


Kenworth Truck Mfg. Co., Seattle, Wash 

MacDonald Truck & Mfg. Co., 757 Fo! 
som, San Francisco, Calif 

Mack-International Motor Truck Cory 
Empire State Bldg. New York City 
ishkosh Motors, Inc., Oshkosh, Wis 

Studebaker Corp. 635 So. Main St., S« 
Bend, Ind 

Trailmobile Co. of America, Jist St. & 
Robertson, Cincinnati 9, Ohio 

THE WHITE MOTOR CO. St. Clair 
Ave. & E. 79th St., Cleveland, Ohio 


Willys-Overland Motor Co., Toledo, 


TRUCK TRAILERS 


rsey Trailer Iba, Ala 
Highway Trailer Co, Edgerton, Wis 
SPECIALTY ENGINEERING CO 
Torresdale Ave. & Pennypack St 
Philadelphia 34, Pa 
railmobile Co Americ: t & 
Robertson, Cincir 


ULTRA-VIOLET STERILIZERS 


AUTOMATIC PUMP & SOFTENER 
CORP., 2412 Grant Ave., Rockford, Ill 


( 
a 


THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, Ill 
Che 11 & Mfg. Co., N. J. R.R 


THE LIQUID CARBONIC CORP. 


3100 S. Kedzie Ave., Chicago 23, Ill. 


Sperti Co. Beech & Kenliworth Aves 
nnati, Ohic 


UNIFORMS 


The Abilene Co., 524 Dallas St., Houst 
“exas 

Sam Bonart, Inc., 500 S 

New Orleans, La 


Rampart St 


[he Fechheimer Bros. Co 


Cincinnati 2, Ohio 


, 400 Pike St 


Gelhaar Uniform Co, 
Kansas City 6, Mo 
eff Goldsteir 


1230 Grand Ave 


vew York City 

Hanover Uniform Cx 120 S 
St., Baltimore, Md 

Mfg. Co., 16 E 

Ohio 

Uniform 


Hanover 


Hart 


Livingston Ave 
Columbus 


Kalar 


N.B.G 


} 
k 4 
Riverside Mfg. Co. Moultrie, Ga 
Stanley Uniform Co., 1224 W. Baltim 
St., Baltimore 23, Md 
Mig 
Tate Mig Ce Inc.. Danville 
Waco Garment Mig. Co Inc., Waco 
Tex 
The Woolen Uniform Co, 


1713 Young 
St., Dallas, Texas 


USED EQUIPMENT 


Beverage Industry Supply Co., 401 Broad 
way, New York 13, N 

BUCKNER EQUIPMENT 2532 § 
Wabash Ave., Chicago 16, Ill 

Rottlers Sx ( 43.7 
Bivd., Long Island ¢ 1, N 


1S Park Row, New k « 
Equipment Supply Co. 8032 Forsythe 
Bivd., St. Louis §, Mo 
FILTER PAPER CO., 2414 S. Michigan 
Ave., Chicago 16, Ill 
FIRSTENBERG BOTTLERS’ EQUIP.- 
MENT CO., 301 Powell St., Brooklyn, 
N.Y 


GIRARD MACHINERY & EQUIP- 
MENT CO., 134 So. 2nd St., Reading, 
Pa 


CHAS. S. JACOBOWITZ 
Main St., Buffalo 14, N. Y. 

PERRY EQUIPMENT CORP. 
No. 6th St., Philadelphia 22, Pa 


CO., 3080 


1419 


VENDING MACHINES (Bottle) 


ATLAS METAL 
5208, Dallas 

BERNITZ MFG & 
WORKS, 2123-29 
sas City, Mo 

BEVCO CO., 3316-28 So 
Louis, Mo. 

Cavalier Corp., Chattanooga, Tenn 

Delf Vendors, $147 Natural Bridge 


Louis 15, M 


WORKS, P. O 


Texas 


Box 


MACHINE 
Indiana Ave., Kan 


Broadway, St 


gton Bh ( 

IDEAL DISPENSER CO., 507 So. Mc 
Clun St., Bloomington, I). 

14 I 

oit 32, M 


Jacobs 


THE S & S PRODUCTS, INC., P. O 
Box 1047, Lima, Ohio 


sas City 8, M 


The Vendo Co., 7400 E. 12th St., Kansas 
City, Mo 

Vendorlator Manufacturing Co 
Railroad Ave., Fresno, Cal 

Westinghouse 
Bivd 


4000 


Electric Corp., 653 
Springfield, Mass 


Page 
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Roehlk Spr g & Body Co.. 417 So. 15th 
: ‘ York 17. N. ¥ 
4 
a 1 T Motor Car Co., 4401 W. 26th Mig I Ka ay, 
E. R. Partridge, Inc., 157% Pryor St., S 


VENDING MACHINES (Cup) KOL-FLO KOOLER CO. 45 Avenue THE PERMUTIT CO. 330 W. 42nd 
Bayonne, N. J St., New York City 
OMATIC PRODUCTS CO, 250 W arker ils, Le » Fair S E POTTER & RAYFIELD, INC 
New York Atlanta, Ga Northside Dr.. N._E., Atlanta, Ga 
PRODUCTS CORP > Sou LIQUID CARBONIC 3100 
( Kedzie Ave., Chicago 23, Il 
MOJONNIER BROTHERS CO, 460! juid M 
W. Ohio St., Chicago, Ill ‘ 
N ND TRIES Ni POTTER & RAYFIELD, INC UNITED ELECTRIC REFRIGERA 
New Y k City Nort! ie Dr. NJ Atlanta, Ga TION CO. 445 Avenue “C Bayonne 
N. J 
ar« N 
UNITED REFRIGERATION CO, 445 
Avenue “C", Bayonne 
Mig Co, 221 First Mil 
waukee, W 


WATER STERILIZERS 


VITAMIN SUBSTANCES WATER SOFTENERS 


MERCK & CO, INC., Rahway, N. J 


THE AUTOMATIC PUMP & SOFT 
ENER CORP 2412 Grant Ave. 
Rockford, Ill 


HAS PFIZER & CO. INC, Flush 
Ave. B klyn 6, N. 
KHUCKNER EQUIPMENT CO 


WATER COOLERS Wabash Ave. Chicago 16, I 


BURNS BOTTLING MACHIN}t 


WORKS, INC., 2229-39 Kirk Ave WATER STILLS 


Ma Baltimore 18, Md 
: rane . th St & Allegheny ATLAS COPPER & BRASS MFG. CO., 
we hiladelphia 32. Pa 2734 No. Janssen St., Chicago 14, Ill 
4% Market Forge ¢ 30 Garvey St. Eve 
Mas 


WATER TREATMENT EQUIPMENT 


e ro Company, Dayto 


gi Softene 134 No srove 


4 4 and \ 
ag FILTER PAPER CO., 2414 S. Michi BUCKNER EQUIPMENT CO., 2532S 
gan Ave., Chicago 16, Il W aba Ave ago 16, Ill 
FIRSTENBERG BOTTLERS' EQUIP 
CROWN CORK & SEAL CO Ma MENT CO 3 Powell St.. Br klyr 
hinery Sale Div Eastern Ave. & N. ¥ 
Kresson § Baltimore 24, Md 
LTER PAPER CO., 2414 S. Michi 
gan Ave, Chicago 16, Il INFILCO, INC P.O. Box 5 Tu 
RSTENBERG BOTTLERS' EQUIP m, Arizona INFILCO, INC P. O. Box 5 
co Powell St, Brooklyn 12, N.Y CHAS S. JACOBOWITZ CO 0 son, Arizon 
Vaynesboro, Pa Main St., Buffalo 14, N.Y CHAS. S. JACOBOWITZ CO 8 
ener & Filter ( 3322 Main Buffalo 14, 
for ago 18, Ill 
era — Air Conditioning KISCO BOILER & ENGINEERING 
& ercial Refrigeration Dept CO., 2414 DeKalb St., St. Louis 4, Mo 
N LIQUID CARBONIC CORP,, 3100 S 
2 gera Yates-Ame Kedzie Ave. Chicago 23, Ill 
an Ma Wis e¢ McKays Co., St. Paul, Minn 
Ma e 2825 Montrose . & THE PERMUTIT CO ) W. 42nd St 
\ 4k J New York City 
CHAS JACOBOWITZ CO 1080 ate 3 POTTER & RAYFIELD, INC 
Main St. Buffalo 14. N Y Northside Dr. N_E. Atlanta Ga 


Ws 
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| 
\PACARB, INC, 375 Fairfield Ave 
a M ] M “a sey A ra ale 5 
2532 S 
‘ 
CKNER EQUIPMENT 2532 5 ria 
arrie orp. South Geddes St yra [he Ot 
anced 


- ENRY FORD was once asked what 


he would do first if he were to take 
over a new business. He answered 
Without hesitatior I would clean 
he place up from one end to the 
other, and then take a good look to 
see whether I could not improve the 
efficiency of the production layout.” 

This is a good starting premise or 
Which to consider overall operating 
economy The necessity of increasing 
production and conserving man hours 
under the war economy resulted it 
many changes and innovations. Since 
the end of the war, materials hand 
ling equipment manufacturers and 
efficiency engineers have been hard 
pressed to keep up with demand for 
industrial re-designing and improve 
ment. In some cases, it has actually 
been found that a concern could af 
ford to abandon an old plant) and 
obsolete equipment, and build a com 
plete new factory because of the sav 
ings involved. One large company 
Los Angeles recently moved into a 
new factory, and found that improved 
layout and equipment made possible 
double the prod ition In about 
of the old floor space 

However, most bottling plants car 
effect substantial operating economies 


in other, easier ways. For there are 


many controllable costs that bottlers 


Check Rising Costs! 


Here are important operating economies that bottlers can 


effect to reduce overall costs and increase net profits. 


are not controlling as well as they 


might. Let’s take a look-see into some 


of these costs-that-can-be-cut 


Greatest Source Of Leakage 


Use of “efficiency equipment. such as this portable conveyor. results in 
The yvgreatest source of leakage in important economies. In materials handling operations, particularly, there 


modern business is time. Employees 


is much room for labor-saving and cost reduction. 


who would not think of taking any 
thing of tangible value, usually feel 
perfectly free to steal minutes that 
add up to hours from their working 
days for such recesses as a cup of 
coffee across the street, a smoke and 
a chat in the wash room, or a snooze 
in the warehouse when the boss is 
“away In the good old days when 
wages were much lower, this type of 
leakage did not add up in money value 


as it does today when it costs about 


2c or more per minute to put a man 
to work 

It isn't possible, nor is it advisable 
to attempt to exact the last minute of 
working time from each employee. It 
is possible however to organize 


things in such a way that such in 


Where labor conditions permit. bottlers should hire men who, in addition 


fractions and impositions are more 


to their assigned work, can perform services which normally would have 


difficult. For instance. we know of come from outside—truck repairs, light electrical and carpentry work. etc. 


several factories ‘where ten minute 


Such versatility utilizes employee time which might otherwise be wasted. 
and eliminates many bills from outside sources. 


recesses are allowed at mid-morning 


ind mid-afternoon, and where a across the street for reinforcements incentives for reaching and surpass 
steaming coffee urn and a plate of Time stealing is likewise prevented ing them. This is equivalent to put 
doughnuts removes the urge to duck by setting up production quotas, and ting the route-salesmen on part salary 


PARTIAL LIST OF DISTRIBUTORS: 


Rochester, N. Y Cramer-Force Company 
Pittsburgh, Pa Standard Box Company 
Philadelphie Ps Treen Bor Company 
Buffalo. N. Y Union Paper & Twine Co 
Alameda, Ca! Edgewater Sales Org 
Baltimore, Md Acme Box Co 


PARTITIONS 
THAT ACTUALLY 
REDUCE BOTTLE BREAKAGE! 

t/ The rugged construction of FIBERLOX Partitions 
assures a minimum of bottle breakage, longer wear 
and greater economy. Built by the originators of 
Fibre partitions, they are immediately available 
in either stock sizes or to your specifications. 


Write today for complete information. 


MUNDET CROWNS 
fer 
THE CROWNING PERFORMANCE 


MUNDET CORK CORPORATION 


PAPERBOARD PRODUCTS, Inc. 
PORTLAND 2, MAINE 
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7101 Tonnelle Ave. 
North Bergen, N. J. 
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Versatility In Employees 


ROOT BEER 
ORANGE DRINK 


in Popularity * Promotion ¢ Profits 


your Sales 
Yo hese 


ORANGE 
ROOT BEER 


THE GOODY co. 


318 Seventh Ave. + Minneapolis 1, Minnesote 
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Time means money today in the 
operation of any business, and it is 
wear therefore important that loating and 
other forms of “time stealing by em 
ployees be kept to a minimum. One 
he prob way to do this is to set up production 
and sales quotas 


‘ 
‘ 
ry Tle 
fil yon 
} 
nose ime 
ispace 
i 
ent 
” d 
the hotton 
toren 
that 
let nart 
d also t Proper, regular lubrication of equip 
oo ment lengthens machine life. pre 
vents costly breakdowns—and re 
1 dates 1! duces overall costs 


Ker i re 
be 
his keeps 
basis 
mplete tool 
her minor 
prod tive 
es, repairs 
meta 
ie and 
Cost-saving. efficiency - improving 
same 
ideas are sometimes obtained 
t door through an employee suggestion 
nd . box. The suggestion box will prove 
fruitless. however. unless employees 
epair WwW are adequately rewarded for adopt 


ed recommendations 
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Most bottlers re awa tthe nigt 
st of losses ir ttles ises, and 
his Js one reason why prac 


i eve stud shows quite i 
riat Hist! Sts, as re 
rted | ! is bottlers. The first 
re er wou irye percentage 
bottles 1 ses is to set up ar 
counting system to show results on 
each route. The next is to educate 
dealers on Ways of handling empties 


ith the least bother to the check-out 


lerks stores Incentive pi 
whereby route-salesmen earn bonuses 
or extra commissions for best results 

bottle and case recoveries hel; 
keep dow! losses, and efficiency 
methods within the plant in be in 
strumental it reducing breakage 
through more efficient’ handling. One 
of the bottlers laryvest Investments 1s 


bottles and cases, and every pos 
sible method should be used to protect 
this investment and make it pay div 


is in higher rates of turnover 


Non-Profit Stops 


Bottlers have sometimes been sur 
e number of non-profit 
stops their trucks were serving, or 
basis of surveys made showing 
sales turnover at each outlet. We 


know of one case where a beverage 


eral dozen small retail outlets ind 
made higher net profits by giving 
better ser crt it iower cost per stop 
to the rest of the dealers. This situa 
tion is particularly apt to prevail 


When territories are extended, where 
country routes are long and devious 
or where competitior is keen and 
trucks are stopped to make split case 
deliveries. Sales volume is sometimes 
obtained aut exhorbitant costs. In some 
cases, a company will make twice the 


"+ 


net trom a lower percentayve of 
sules volume by eliminating redit 
losses ind more efficient rout y ot 
trucks And it’s the et that ounts 
In DUSINess not the gross 

n this ectior route-salesmer 
re expected perform s 
r v fu s that the innot 
i vith tt se] s Wh the mar 
the truck Ss expected make 1s 
liveries k up ¢ a 


vertising adjust complaints mike 
Hiections, ploneer new outiets 


yut wlers, make out reports, and 
other duties, he is apt to neglect Nis 
primary function of getting to the 
proper places at the proper time with 
the required nercohandise 

In at least one metropolitan area, 
several bottlers adopted the idea of 


hiring spec ialtvy salesmen to handle 
some of these functions, such as 
ng new outlets, adjusting complaints 
Taking routine orders placing coolers 
and helping arrange merchandise dis 


plays They also helped the advertis 


ing man to put up signs. The result 

was an over-all improvement in de 

very service. This is very apt to be 

true in metropolitan areas Where high 

lv congested business districts ¢ all for 

maximum effort on the part of the 
‘ 


drivers, particularly during the sum 


There are few industries in whict 
more material is handled in propor 
tion to sales volume than the bottling 
business. Even the smallest bottler 
has the problem of moving several 
tons of material over production lines 
and onto trucks. It is vital, therefore 
that all bottlers give consideration to 
the many types of labor and time 
saving materials handling units now 
avatlable 

In modern plants, nothing is lifted 


can be pushed, and nothing is 


pushed which can be conveyed by 
yravity or power. Fork-lift trucks 
gravity conveyor systems; portable 
power-driven belt conveyors for 
stacking and truck loading; and it 


some Cases floor track conveyors and 


overhead monorails can be used to 


save time, effort, and money 
Efficiency equipment can also be 
ised in offices. Efficient filing systems 
use of modern office equipment, to 
yether with good lighting and ven 
lation, all play a part in increasing 
worker efficiency 

Some small companies make big 
rofits on invested capital, and some 


irge companies run into red figures 


ig sales volume. The difference 

is all summed up in that word “effi 
cv" which means accomplishment 
time basis—the first oblyatior 


Make SURE It's PURE with a 


P&R 


WATER CONDITIONING SYSTEM 


~~ 


P & R BOTTLE 


LIFTER 


The P & R Water Conditioning Sys- 
tem is simple in design but positive 
in operation. It gives perfect results 
at a reasonable price. P & R Systems 
have proved their outstanding value. 
under all kinds of operating condi- 
tions. Automatic in operation. Let our 
chemists study your needs and specify 
the exact equipment you require for 


quality. No obligation. 


Georgia 
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Management's Many Problems 


are not easily solved... 


bb 


...» but here's practical advice on four key issues 


in operating any bottling plant. 


Ane YOU Worki 


O-SO offers you the BEST ap- 
proach to a full-volume, full-profit 
operation. The complete line of 
top-quality flavors and mixers 
under a 


single easily-remem- 


bered name the complete 
range of bottle sizes insure 
full coverage of your potential 


market. 


it will pay you to find out how you can 
add the O-SO Line with little or ne 


investment 


0-So Grape company 


y 


BOTH Sides of 


the Street? 


Does your operation cater 
only to the minority that is 
loyal to one single beverage 


or to the mass market with 


varied flavor preferences? 


PEORIA. ILLINOIS 


1015 So WASHINGTON ST 


by DR. H. H. MAYNARD. 
Professor of Marketing. 
Ohio State University. Columbus. 
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‘¥, and f ‘ 
tery 
pport 
\I ttle? 
ame Phe 
the plant e« 
ick ttles forn ‘ i 
i thie me marke 1oes 
ther bottler. Yet mit 
her Why s if s 
he basic premise of this article 
that it is not the tools with whict 
ne has to work but the wav they 
ire ised. One arpenter car take a 
i chise ind i hammer and 


mnlv a rough shed, for his skill 


prone © tarther Another workman 
i make a beautiful | ineled roon 
ith the same tools, for he uses them 
maximum advantage One bottler 
mixes skill in market analysis, skill 
management of personnel, sk ! 
iving raw materials nd above all 
kill in combining them to give hin 
mximun re t Others vit! the 
in ta Ist ney ot 
ke them sharpened or because they 
ible ise them wit! 
Font what eve the 
‘ es the s 
ry If they be tifie 
ley yards ess 
Morale Building 
It i na t 
cee the hun 
elen I some | ts n ile 
y ers low. High moral 
t ‘ yhess ft subord 
on | me 
xist she each works tor himselt 
+} +} ight of he success f +) 
erprise The difference is s 
ictio sometimes is 


effect 
es 
Your payme iv 8 
ir me k s I) ‘ 
i ail t 
erests f he managem 
iyvainst those t the rie | ‘ 
ints business which has beet 
4} DV i sale smal tfu ait 
ow morale. Wt jo you d I 
windtal business sucn as 
wrea exXpande demana 
oduct because ¢ idditic of a nig 
hott ot factory 
en the react ating of a osed arn 
my ill roa oft them bei 
established routes? Do you take 


opportunity for increased income 
from your men in such a case? What 
do the men think of vour trucks and 
of your handling equipment? Are they 
sutisfied that they are the best or that 
management is making every effort to 
mprove them? Or do they sometimes 
feel that too great and perhaps false 
savings are being sought by the use 
of obsolete equipment? 

Low morale ofter omes trom on 
ong and too often repeated hours of 
overwork even though extra payment 
may be given at a higher rate. Asso 

ites when they can see that over 
work 18 caused by poor management 
annot help but feel that they are 


t connected with an efficient plant 


no 
If extra time is announced do you 
explain why it is necessary and ask 


Morale ofter 


raised by sympathetic understanding 


their cooperation”? 
of the problems of management 
What do your men think of vou 


product? Do they believe that its basi 


formula, your productior ontrols 
vour plant sanitation, and other pros 
ict quality factors are paramount 

our policy > If not. how in thev be 
expected to sell the product with er 


thusiasm and confidence? What takes 


in the contacts between vou! 


place 
plant employees and vour salesmet 
lo they realize that the success of 


each depends upon good work by the 


others? Or may it be that because « 
iC coordi utior «Al situat Sit h 
is the one in the laundry dustry in 
mv town mav arise when one day a 
iriver-salesman said to a complaining 
istomer I don't see how you got 


ww 4 
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Management should keep routemen abreast of its policies. as well as 
the activities of competition. This will effect a “common understanding” 
between employees and employer, which invariably results in improved 
employee morale and performance. 


the plant 
Wee kend' 


Management ofte: 


were all 


with problems of 1 


spending too much ti 


ind too little time uu 


out in the sales terr 


iy But are sales uy 
business tor the ndu 
r because vour staff 


dangerous situat n 
but t mav not be rec 
management is out of 
ditior It is suggeste 
igement should yet 
plant employees. As 


Know that vou are int 


is individuals may re 


ay. The mén in 
drunk over the 


rets out of touch 


ts workers by 


me in the office 


the factory or 


itory. It is easy 


iffice in easy 
indings and say 


ise of good 


stry as a whole 


nay be arising 


ognized because 


touch with cor 
i 


and talk te 


ne ancient writer 


letting them 


erested in then 


turn many fold 


which is given to become acquainted 
with one’s customers. It is suggested 
that one afternoon a week devoted to 
contact with your principal outlets 
may prove to be profitable Dealers 
like to talk to some one from the 
office 


grievances which they 


home They may often have 


small would 
like to present to you 


may have good suggestions for sales 


Perhaps they 


promotion 

Often the driver salesman is not 
doifig just what the customer wants 
him to do. You can find out what it is 
ind see that it is done if you get out 
ind talk to typical customers. You may 
miss many yood ideas by staying In 
your office or in your club too long or 
by concluding that the state of your 
health demands more time on the golf 


course 


Selling Against .Competition 


mal sales meetings 


their motivating dr 


ems as individual 


help and guide then 


One of the real opp 


comes to top manage 
dustry which sells tvy 


ted marketing area 
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profit in dividends. Tal 


k to vour sales 


not 1 t in for 


us In 


Try to discover 


ives, their prob 


1 how you may 


rtunities which 


ment in an i 


cally in a hm 


\ second tool of management which 
needs constant sharpening is that of 
training salesmen to sell in a com 
petitive market The starting point 
of training for modern selling is in 
preparation of a difficulty analysis 
Just what difficulties do your men 
product? Why 


don’t they sell more? Is it price? Be 


face in selling vour 


sure that you know, for although the 


price is alw 


SaiesmMan Knows 


ays too high, vounger met 


licapped by a feeling that 
Just lowered every 


wonderful. Manage 


or thinks it does at least, 


arguments are 


normally 


deal has not been 


properly explained. Yet management 


may be so 


far from its market as to 


not realize that price is a selling prob 


lem for which the men need real hely 


If it is the 
should be 


handic ap 


bask 


given 


AMERICAN 


gives you 


difficulty, training 


in overcoming this 


Do your men find another difficulty 
delivery schedules? If so, 1s it a 
real difficulty or an excuse for not 

° Two things may be 
needed: first, is determination to get 
the truth of the compla nts second 
training in explaining the reason for 
how costs 


delivery schedules and 


would be increased to everyone if they 
were changed may be in order. First 


difficulty 


locate the Second, train 
yvour men in meeting it in a logical 
manner 

In looking still further for difficul 


ties met by your men it may be dis 


from the same 
floor space! 


MODEL 48-3KD effectively dis 
plays 48 quarts in compact space 


Capacity 48 quart bottles 
Easily assembled without nuts 
or bolts. Sturdily constructed 
no sway or sagging of shelves 
Available in baked enamel 
or bright plated finishes. Floor 


space 16 x 16 Height 


without sign is 38°. Knocks 
down for shipment 
requiring a very low freight 
rate. Each shelf holds 16 
bottles giving maximum display 


with minimum of floor space 


experienced si that his 
Americon | 7 
i ‘3 i > 
hair, with nice surro r 
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i yo” 28 
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TURNABLE BOTTLES 


Liberty « exclusive FLAME-POLISH Process 

assures you greater returnability from a 

tougher bottle nore sales ap eal from a 
j Pr 

bottle that retains its original appearance 


longer. Make more hits, more home runs 
more profit Buy Liberty! 

LIBERTY IS YOUR BEST BOTTLE BUY! 
Sp CONT 

& ate 


it 
IN 


SINCE 1918 


SAPULPA OKLAHOMA 


How Do 


You Hire 


Men? 


luortising 
that the buvers. for that reason seer 
te to prefer the other product. What are ; 
the fact ther; easons for the 
trait evelaning offactti: 
d ments. First. get the difficult — 
: efined the ty ro men meet 
‘ 
4 third t ‘ needs frequent 
=. 
: _ sharpening is related to hiring inte: 
joes have hoice among severa 
Sales ma often make seve! 
| of in such 
the insupported ow 
T oc {te ve hire bv as il 
The applicant looks ke a good mar 
torce or ne OOKS Ke some 
: : me with whom we had trouble in tl ; 
past. Ob islv neither assumptior 
if i safe basis for hiring or rejectior 
Similart many Managers have pre 
conceived ideas of indicators of suc 
Fou, eas I never take a man who in't 
look me in the eve” or “T like a maz 
4 vith i yood hand shake never 
or & @ = 
| did hire a good man who had worked * 
0) fl for There may be a bit trutr 
“4 in each of these and similar attitudes 
veight 
‘ It is suggested that the first step 
be filled. What personal, physical, ex 
perience or other specifi qualities are 
demanded? Then measure the appli “ 
. a cant against each of these. If he seems 
. 
; <= | to fit, get into his work record. How ; 
; a often has he changed jobs? Was there 
seemingly a good reason? Did he move - 
ipward, on the level, or even dow! ; 
More ae ward”? Was he unemployed tn periods 
you please of good work opportunities? Are there 
i but & inv gaps in his record on the applica 3 
t 4 thes factors seem to 
/ lank”? | hese 
be good. trv to find out why he wants 
t york for vou. Does he Know what 
the job is? If so, why does he think 3 
that he would ke it and why does he S 
think that he might make wood? A ie 
od 
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Ottimes the 
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i Statement that 
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different plant... 
different type of filler... 


b 
mthe Same CARBO-COOLER! 


tory ty ¢ 
Vettel process. 
wetter ex mi 
of Meer ween wen 

Wetawtile of 


Was Ohin Street 
Chitoge 44, 


Cook 


ere briefly discussed relates to how 


top management uses its own time 


from heart disease, nf 
executive ulcers, and other seemingly i 


4 ow we handle our 


nal or 
ID. WATER COOLERS 


mert of today suggest that all of us 4 “ 
may well look at " 


ewers find that it is usef li to try ~ \ 
sound, well set ip family Or s he 
trying to get some cash to move or 
to another part of the country Is he S Oe i a 
italy in debt and is trving perhaps 
ified but this is we vortn digyging 4 Th 
Many personnel men have fe ind ong atty 'NStalled in the 
Would vou rehire hin If you are ‘ plone e Seven-Up 
talking to the former employers o1 eet ’ ort Dodge, lowa and ee 
even in telephone conversation it. is 4 aired with filler 
important to note the speed of their 
to take the ma ta Him at 
| 
If lo not do that, get in some a 
place in the plant away fron er 
ruptions so that vou i have eal ; 


OTHER Foculer PRODUCTS 


% CASE PAINTING MACHINE 

*% COOLER PAINT REMOVER 

% CROWN CLEANING MACHINE 
*% CROWN HOPPER CONTROL 

*% EMPTY GAS DRUM SIGNAL 

SYRUP PUMP 
BUNG PULLER 


Two Money-Saving 


Fowler 
APPLIANCES 


CASE PRINTING 
MACHINE 


Keeps your cases neatly stenciled 
at a fraction of the cost of hand 
stenciling. One man can easily 
print 250 cases per hour The 
Fowler Printer is simple in design 
strong and durable in construc 
tion. Initial cost is very low, with 
virtually no maintenance cost 


CASE REBANDING 
MACHINE 


Worn or broken metal straps on 
your cases are easily replaced by 
this convenient machine. Straps 
are stretched tightly around each 
end of case, and case is held firm- 
ly while both hands of operator 
are free. Nothing to get out of 
order 


Write today for information! 


BOTTLERS 
APPLIANCE 


Cco., INC. 
675 Pulaski St. Athens, Ga. 


Pepsi-Cola Bottling Compa 
Virs ind ( rawt 
I Bir nan Alal 


National Magazine 
Advertising Pays Off, 
Hires Official Says 


John R. Minten, advertisi: 
iver of the Charles E. Hires 
entivy came up with some p 


ibout the role of natior 


mal advertising is an impersonal 
imbrella over our business 
fluences sales but is somewhat remote 
from our own sales problems,” 
aves 


an attitude ts not 


We must remember that tl 


whe read national 
there ire millions everywhe 
t local’ as their few 
1 
rrently ru 
Lif Le 
/ 


Charge British Theatres Kept 
Worm to "Force" Drink Sales 


Movie manayers in Great 


‘ ire } has at 
rvev of the it 
tha er Brita thea 
rs are thermost 
ning {Tt tilator 
i 1 ooling beverag 
their movie houses. It is ur 
petitior for outside refreshmetr 


To You/ 


ALL THE WAY ° 


OBSERVE LOCAL TRAFFIC RULES 
on cooperation wilh 


NATIONAL SAFETY COUNCIL 


HIRES JOINS SAFETY DRIVE 


In cooperation with the National 
Safety Council. the Charles E. Hires 
Co. recently furnished colorful Hires 
Safety Truck Posters to all Hires 
bottlers. These have appeared on 
thousands of trucks throughout the 
country and represent a fine public 
spirited contribution to the purposes 
of the Council 


It Was A Dumore! 


In our July issue, we published the 
pe raph below show I ta 
i ew vast 
Pe tthing pla \ 
\ mace 
n 
r ide 
ishet t Mever Dum 
na ta red the (ve J}. Me 
Manufacturing Cudal I 
t ind the \ ts Ww 
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INSTALLING THE BIG DUMORE 
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‘ th yement shou take time t Gastonia, North Car i Roya 
4 
3 t > reject r mak manayement Ter (srapette-Orange-Crust Bot 
that erat thng Knoxville, Tenr Coca-Cola 
7 Bottlers Install Evans Units vy. Wat 
‘ ithern bottler have re 
ama 
Heat Units according to the G. ( 
‘ The bottler ire 4 
G ertising 
i | : ‘Quite often some of us think na : 
: peopl 
: 
re ire 
ghbors 
3 4 i um 
; 
. 
™ ire keeping theatres at artificially 
high temperatures to boost soft drink , 
the Nat nal Ur ! ot Small 
Shopkeepers said recently 
; i Union President Tom Lynch, who ey 
d } 
' 
A 
' 
shops, says Mr. Lynch, adding he may : 
: isk Parliament to stop it 
70 


A lot of customers come in a bottling plant and ask 
foolish questions—and a lot of bottlers get even by 
giving foolish answers 


1 smart bottle fellow who loves his work 


d 


oesnt 


It doesn't cost much to get someone to work for you— 
but it takes plenty of cash each week to hire a man to 
think for you 

it to ‘ mm hottling plant who 

igi 1 lot he ) ht not d 3s much work as a 


employes 


The silliest thing a bottler can do is to make life so 
miserable for his best salesman that the fellow buys a 
bottling plant and becomes a competitor. 

You can always tell when a fellow is going to ask 


for credit—he tries to look like he doesn’t need it! 


Some bottlers have become successful by simply 
knowing when to stop talking to a customer. 


Remember, yood boss is not alwaus the quu in 


the plar whe ue the loudest 


A wise bottler is not a fellow who knows everything— 
he's the fellow who knows everybody. 
The most eee f hottler lon't have custome) 


f 


friend 


Always remember, an employe will work eight hours 
a day for a firm he likes—but he'll work 10 hours a day , 
for a boss he likes ' 


Ek i to bed na iy ft rine nd you'll he the i 


cker who } » open the plant in the morning 
Too many bottlers tell customers what they think— i] 
without thinking about it first You Can t beat Armstrong’s Hi-Speed Crowns for smooth per 
he bottler with friend a lot better off than a formance on filling lines. They feed fast because 
ttler with money——the government can't take away they have no underside burrs to catch in crowner chutes 
jour friends in hidden tare 


wid cause delays. This construction reduces dust 
And while we're talking about hidden taxes, who says 


they're hidden—! don't have any trouble finding them! 


1 bottler with both feet on the ground always does 


in chutes and hoppers Hy Speed ¢ rowns are rust resis 


tant. durably decorated, and lined with select qu ility 


ork. Yet they cost no more than ordinary crow1s 


los Get complete details from your nearest Armstrong office 


or mstrong Cork Company. Glass and Closure 
A man who isn't anxious to get down to the plant in r write Armstrong rh _o , "y ” 
the morning ought'a get out of the bottling business. Divisi Pri Lancaster 
stalk that was Western Representatiye John Mulhern Companys 
f San Francisco 24, Los Angeles 23, Seattle 9 


Some bottlers spend so much time dreaming about 
owning a big bottling plant that they don't even own 
a small bottling plant very long. 


Nuccesatul bott yet pin the “a alu / 


fhe ti 


/ 


the hardest thing in the world for a bottler to do is 4 Vi Steed aw 


to pay back money that was easy to borrow 
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Sharpen Your Sales Tools us 


The key to successful selling is carefully selected, 7 y pretty free hey have Train New People: “Refresh” 
well-trained employees fully manipulating a com- the Others 


prehensive sales program. 


‘ that ondit wet t met ne sand their sales traininy pl 
tif rete tit This ndeed id mis 
Tt i 1 
i i i Las the 
ice 
Ne T 
Ke I 
Sti \ i her 
Brand 


+t 
job on advertis 
ductie® 
Pro s, ete Also the nave ik ad 
Costs i ive tne is eat 
prove their ¢ pr 1 
it corners where the istomet! lelivery truck 
deliv ucks 
But one thing yvenerally lags 
b \ing The label's t fica pt i d the most important one of all. This 
trucks the personal tace to face co! 
On tact with customers day ifter day 
g tres? \ ones r those of 
, This element, based on the selectior 
fave wh row carels 
Hi il fT break 


Color-Prints 
M int a Be 
GLENSHAW GLASS CO., INC., GLENSHAW, PA. pay 


band ‘ push hin into the arms of 
, ont \ | y me more alert operator 
iter of Many businesses during previou 
| | 
i 
are 
the tr t yet t it it of 
et Bottler ee? retty 
§ Here simple way ne 
a lift. Wi First comes selection of personne 
re t eur tne pendabie ! 
ind nothing more mportant 
ome f the peay le total 
a I ! the future of any botthns 
: s includes office workers 
der taker ind others 
the ib hie ! ins 
te salesmet! 
iti 
hiring you nave t 
1 can get at the prices 
; d to pay. Yes, theres 
that. But the man wt 
, ne interest in this end 
« still manayes to con 
r materia ; 
int point in evaluating 
s whether or not the 
; work. Too many people : 
years nave sWwallowe 
of iess work and more 
got the gimmes-—-gimme 5 
yimme shorter nour: 
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Soft as fleecy summer clouds . . . sparkling 
A 3-Point Formula asa pretty majorette ... that's DELAWARE 
PUNCH! America's SOFT soft drink fran- 
chise is easy to live with and offers plus 


That Kansas sales expert Ralph Carney, says his 


formula for personnel selection includes the basi 


profit potentials with Household Syrup. 
Write for franchise availabilities today. 


requirements of good appearance, good habits, and 
good character plus this 3-point rule 

‘They must be (a) workers, (b) stickers, (c) have 
as much education as possible 

On the latter point college or high school educa 
tion is not necessary but it usually helps. So does 
night school training along business lines While 
route Sale smen don't need to be Oxford m4 holars or 
use hifalutin’ language, yet a trained mind, good 
grammar and a knowledge of what's going on in 
the world are valuable features ; 

Energy and animation also help They indicate a 
self-starter, a person able and willing to go ahead 
and get things done without being told every little 
detail. Of course, all salespeople must be willing to 
accept guidance and constructive criticism when 


necessary 


For such good workers, straight salary may well 
Des ipple mented with some sort of an incentive sys 


tem. This spurs the employee to better efforts and 


automatically rewards him accordingly 


Especially in areas where help is scarce, the in 
centive plan helps to procure and hold good people 
If you don't hold them, you spend whatever the in 
in would cost in expensive turnover and 


the training of new people —and still end up dis 


It costs money and takes extra time to be con 

tinually hiring and training new people. A leading 

. Extension University classified salespeople in these 
three main divisions 

1. Typical: hired more or less casually; brief in 

struction, no positive market or product informa 


tion; results will depend largely upon luck and the 


man’s ability to vo it alone 


2. Selected: may be either good raw material, o1 
experienced but not trained; no real sales guidance 


but a little market information and good enough to N \ / ESTIG ATE TODA Y FO R A Hi APPY FER ANC HISE TO | IVE WITH 


| 
: yradually work out satisfactory results 


3. Selected and rained the natural qualities ; 
enumerated above well developed, plus know-how im WRITE TO: BALLEW Wi ASSOCIATES JW. 


proved by regular training; systematic product and . " 
A MARKETING O bd SEVEN ELEVEN GULF STATES BUILDING 
customer intormatior vill sell more goods and keep 
DALLAS. TEXAS 4 
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yimme this and that wid ot bottling plant eve 
shows progress with drones, leaches and parasites : 
s work to Make a y and to provide socia 
& 


nkments 
pared with the war 


peewees compared 


(®) 


wane 


IN FAMOUS FIRSTS THAT MEAN SAVINGS FOR YOU sou can't win today's wales 


battles with vesterday’s methods, vesterday’s know 


‘ vesterday’s know-nothing salespeople 


FIRST producer to deliver liquid sugar FIRST in developing production control Today vou need product information about what 


a bulk commercial basis! through the use of liquid sugar! you're tryin » sell and its Various market ram 
fications. How can you impress other people unless 


j 


FIR ST to devise methods to effectively you know all about these factors as well as price and 


omype titior 


FIRST in the establishment of complete 


; prevent surface dilution of liquid sugar in 
engineering service in the design and insta 


lat , i P ' storage In addition, such information is more effective 
lation of lhquid sugar systems 

when presented in an interesting or dramatic way 

7 FIRST wo develop an effective means of \ good plan is to write down in spare time 20 or 25 

FIR ST nthe formulation of hquid sugars controlling the temperature of liquid sugar yood points about your line, then gradually select the 


ir ns! ) 
tailore customer specifications going int production strongest ones to use on prospects and customers 


it is that most influences peo 
buy vour products. In the average deal five 


You'll save time, money, and labor with a FLO-SWEET ved. The dealer decides 
liquid sugar system. Write for details now! He needs something 


What will fill that requirement 
Wher 
Where 


a SUGZ 


Yonkers 1, New York — 


ies. "SANITATION AND SERVICE 


4 a customers better satisfied than the first two type i 
\ You see.there is more to hiring people than sim] 
; showing them through your plant and then turning 
‘ ine ifferent today to Thev're bette 
4 Torme tne Know at it what they want what 
weeklic monthlie Movies, radio and TV pre 
mstantiv show all segments of Ameri the 
newest a best things te Most people prett 
ee 
’ ag t KI the re thev ve hee sed ul Tne 
f the preceding one. You may have stoos 
on tne wred ground of Bunker Hill and Gettysburs 
and Chicamaugua and marvelled at the forts, en 
that followed it, and all of then 
The Civil War was fought with single shot rifles q 
; = ind bavonets, and with little old cannon that threw ae 
no damaye Was done 
— 
“a Well, such things are relics today vou couldn ft 
G ple to 
sions 
Trained salespeople know what to say and do t 
nfluence these decisions in their favor. They 
" their sales tools shar} and the time to apply a : 
little extra Noning is now 
is 4 Nationa! Bottlers Gazette ; 


(COOLER CORNER ... Continued from Page 27) 


REFRESHMENTS 


AS SOLVED BY BOND RESEARCH 


SELF-SERVICE SNACK BAR 


Unique feature of the 32 Blakely gas stations in Phoenix 


Ariz.. is a Refreshment Bar of automatic merchandisers. 
where motorists can obtain a snack or a smoke. Dr. Pepper 
and Coca-Cola coin coolers flank the vendor line-up 


il i ig adjacent 
Ly here pa Ss ma re x hes ire 
k ‘ Retreshme Bat and ha prove 
t i ! rat t cus 
mers I enienc it 
h Blakels t snher 
P Ve Kansas 
i! ( ( i Ve r (I 
lanking a ware 
endo The se a has ed 
ra V pee Re nme Bar i if pres 
tA. M Blak t t The est is 
ompletely awa ! Nast t 
ve fine eve m i ptable rip “4 
ol ching main Wt 
his type of vending oy ition is pat arty ted 
the vear-re ( 1 Phoenix climate, it 


"Robot Soda Jerk" 


August issue of “Popular Science” carries a dia 
yram feature titled “How A Robot Soda Jerk 
Works”, providing a simplified explanation of what 

ikes place mechanical vhen a s dropped inte 
i multi-flavor S St e (A matic Products 
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This pasteurized, non-carbonated beverage 
was a favorite with adults and children alike. 
But somehow or other, mold was developing 
in the bottles after delivery to retail channels 


The bottler’s check-up confirmed what he 
already knew —the bottling equipment itself 
was not to blame. So for a solution to the 
mystery he called on Bond Crown & Cork 
Co.'s research department. 


The Bond man called for a commercial 
bottling test to isolate the causative factors. 
It was found that the well-cleaned bottles were 
not adequately protected from air-borne 
contamination during transfer to the filling 
equipment. He recommended installation of 


simple precautionary measures which com- 
pletely eliminated the mold problem. 


Bond customers know that any problem of 
theirs is a problem of ours. It doesn’t matter 
whether it concerns filling, sealing or any 


other operation, whether it’s tiny or industry a 


wide. Our highly trained scientists, engineers if 
and technicians, are eager to work with you 
And behind Bond stands Continental Can 
Company with its great research and manu- 
facturing facilities, its sure supply of raw 
materials and reputation for on-time delivery. 


When we say Bond gives the best in service 


as well as the ‘best in crowns, we mean every 


word of it. Why not let us prove it — anytime 


you say. 


BOND 


sates OF 
New York. New York 
Wilmington , Oe! 
Milwoukee Wisconsin 


mMANUFACTURI 
Homesteod, Po. 
New Orleons . to 


Cincianoti 


CROWN A? CORK CO. 


OCATIONS 
eves New Orleons, te 
Los Angeles 
Son Francisco . Colif 


Obie 
nG 1rocat 


Wilmington , Del 
Los Angeles 


Milwoukee, Wisconsin 


1ONS 
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Blakely O I f Phoenix, Ariz. has gone one ste] THE CASE OF 7 
lurther by expanding its auto merchandising facih % 
a ties Of Varied vendors in its chain of 32 outlets. Set ; : 
a. 
| | ia 
= 
| 
the inclusion of ospecial vendor sections the 
irct tectural layout I sel ice Stations of the future 
| 


A5S-YEAR 


4 


ove GEV MASTER 


Creamy Style 


Depend upon REX Root Beer 
Compound to produce a smooth, 
creamy, rich beverage that tastes 

so-o-0-0 good! It's balanced and 
blended perfectly. REX quenches the 
thirst, satishes the palate and keeps 
folks coming back for more. Builds 
steady, repeat sales for you 

A 4-01. compound with color 
Write today for Free Samples 


. As wa ‘ 
BEC 
MEG. CORP. 
ality ducts vor Querter Century 


11275 Kitby Lime, Oble. U A 
1 


send lite oF 


Bev Marte Bev Food 


om C.0. & W.D. SETHNESS COMPANY 


TRADEMARK REG U & PAT OFF 1926 SUNNYSIDE AVE. e CHICAGO 40, ILL. 


CAN YOU AFFORD 
HAVE B-1 FRANCHISE 


NaMmME 


@ What Are Lemon-Lime Sales in Your Territory Today ? ? ? 

@ What Do You Think of the Potential Two, Three, Five Years From Now??? 
@ Where Will This Increased Business Come from ? ? ? 

@ What Franchise Would Best Equip You to Get A Substantial Share of This 
Business ? ? ? 

YOUR TERRITORY MAY BE OPEN, FOR DETAILS WRITE, WIRE, PHONE 


B-1 BEVERAGE CO. 2301 HAMPTON AVE. ST. LOUIS, MO. Phone: Mission 1860 


LA Hospital Sales Story 


Lerov R. Bruce, director of the Los Angeles 


nstalled to meet the needs of employees Visitors 
il it-patients These machines are placed i 
rate pots, available to hospital workers and 


tors at all times. As there are no public restau 
rants on the grounds, many people patronize the 
ending machines while waiting for a clinic exam) 
nation or visiting patients.” Drink machines are 
placed here on a 17°, commission basis, in line with 
i concession granted to the Hospital Employe es O71 
yanization by the Board of Supervisors to install 


coin machines. Profits go into a fund that furnishes 


equipment for the Employees Cafeteria, and are also 


used for welfare work among patients and employ 


ees. Annual 1951 drink sales by the cup vendors was 


$%.749, while another 664 gals. of syrup was dis 
pensed manually at a snack bar in an Employee 


Cafeteria (equal to $4,300 in. sales As a com 


parative index to the popularity of carbonated 
drinks, the hospital reports that 6 milk vendors, 
dispensing cartons of milk and chocolate milk 
yrossed $5,773, while 6 machines, dispensing coffee 
and hot chocolate, registered $12,779 for 1951. As 


igainst a 17 commission paid on soft drinks, a 


7 rate 1s applicable on hot be Verayes and 5 on 


milk 


Orange-Crush Premium Cup 


Latest twist incorporated in the use of imprinted 
paper cups for cup vendors, featuring a premium 
offer, has been initiated by Orange-Crush. Patrons 


who receive the cups when they purchase the bev 


CUP PREMIUM 
PROMOTION 


Heralding an 
Orange - Crush 
merchandising 
program which 
features a pre- 
mium offer im 
printed on paper 
ups. this display 
ard is being used 
on up vending 
machines Cuitom 
ers obtain varied 
premiums [or 2 cup 
labels and 15 


ents 


N.Y ind explain how a cup dispensing unit fur 
tions. Comments the story This automatic soft 
‘ ne irink dispenser can't kid the girls and discuss base 
| ba yoo with the men, but if does practically 
evervtr a live soda jerk does 
refrigerate with 4 
a> ag) ER j County Hospital, which has 8 cup-type soft drink : 
endors located within its vast 3,394-bed site, ot 
«* serves end ma es variou pe were 
we 
q \Wress 
# 
WA 
— 
i 
| 
4 | 
j 
THIS 
WEATHER 
RING! 
4 
J 
= 
Cruisin 
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erage from a bulk vending machine or at a fountain 
tlet, can obtain illustrated premiums by sending s 
n 2 Orange-Crush cup “labels” and 15 cents. A spe 
| } na this 
ial display card is being used to merchandise thi 
promotion at cup vending machines and four tains ” TT 


iround the country. While the program is still i 


ts initial stage, Robert D. Casey of the Orange 
Crush Fountain Division reports that large quam 
tities of the premium cups are being ordered 


7c Vend in W. Va. 


Following a wholesale price advance to 96 cents 


per case, the Coca-Cola Bottling Co. of Morgantown | 
W. Va. converted its vending mat hines to 7e levels re) Oo 9 simp y means | Bey 


though some are geared to dime operation. The firm o (UY 4 
has a number of Mills (Chicago) and Westinghouse CI7 >) 
Springfield, Mass.) coin coolers on location, with 
industrial stops accounting for major vendor vol N 
ime In addition to Coke, this plant also bottles 


Orange-Crush, Dr Swett's, and Clicquot) Club 
though owner J. C. Wells notes that “More Coca 


Cola is sold through machines than sodas.” 


1-Stop Singles & Select#ives 


In some territories, it's not unusual to find more 
than one type of drink vendor in a location, par 
ticularly service stations. Up in the Muskegon, 
Mich. area, for example, Jack Bonjernoor, sales 
supervisor tor the Lr Peppe r Bottling Co reports 
that a number of gas outlets which originally pur 
chased single-brand machines have added selective 


coin coolers “to take care of all soft drinks”. This 


plant has a few one-flavor Vendorlators (Fresno 
on location in some factory accounts, where drinks 
ire dispensed at a nickel In service stations, the 
price is pegged at 6e and selective Ideals Bloom 
ington, Ill.) are utilized to merchandise the plant’s 


line of Dr Pepper Mason's Root Beer, Squirt, O-So 


Grape, and Michigan Maid Orange Virtually all 
equipment is sold outright, though the plant has 
rented a few machines at 10c per case. In locations 
where its selective equipment competes with nearby 
single-brand coin coolers, Dr. Pepper Bottling’s ma 
chines register “at least 50°07" of the overall volume 
ind “up to 75 in most places”, according to Mr 


Bonjernoc 


Gi Bill Boosts College Locales 


Kee} an eve on the college locations in your ter 


Here's a real business go-getter! Handsomely designed to get the best store 
locations, Kelvinator steps up impulse sales, keeps beverages chilled just right. { 
You get attractive financing too; 4 ‘‘painiess’’, trouble-free plans, including the 5 
famous Meter Plan. For fast action write or call: Beverage Cooler Department 
ibout 30% will attend college under the recently NB-9, Nash-Kelvinator Corporation, 14250 Plymouth Road, Detroit 32, Michigan. 


adopted 2nd “GI Bill of Rights”. Since it is expected 


ritory. By this fall it is estimated that there will 


be 750.000 veterans of the Korean War, of whom 


that an equal number of vets will be eligible for this s 
Federal education aid for several years to come, this 
means that at least 225,000 new students will an 


CORPORATION, OETROIT 32, MICHIGAN 


September. 1952 7 


| 
0 
ai 
& 
4 
+ ~ + 
ore 


Coke Campaign Spots Machines 


An idea of just how much of a market stil 
d coin cooler nstallations 


om reports of a recent ¢ 


placements in this feid As 


| 
company's “Big 3 Round-Up”, a campaign 
Coke sales in eating places, food stores 
stations, some 928 bottling plants had 
x O00 route salesmen in action, with various awards 
offered to the men marketing the most equipment 


As a result 38.348 coolers were sold as aga 
729 during a similar 1950 campaign. There were 

te salesmen who qualified us national winners b 
ent bott 


selling 28 or more some 600 who won pat 


selling 5 more plus cooler sales 
McComb Coca-Cola Bottling Co awards | elling 15 or mot i ile 
McComb, Mississippi awards mad vv local bottlers Top honors went 
the Paducah. Kv. Coca-Cola 


sold 78 machines during 


In 1913 McComb Coca-Cola Bottling Co., McComb, Mississippi, in- 
stalled their first Meyer washer. Again in 1926, due to increased pro- 
duction, Meyer Dumore equipment was put into operation. Again as a 

For complete details on Meyer result of the efficient operation of Dumore equipment another repeat 

Dumere Bettie Cleeners end order was placed in 1934, In 1937 expansion problems were met with 

Dumore then again in 1950 a 5 compartment, 16 bottle wide Meyer 
Dumore Bottle Cleaner and a 24-8 Meyer Dumore Syn-Cro-Mix Filling 
Unit were placed in operation to meet present day high standards of 
production 


Meyer Dumore Bottling Equipment can bring you corresponding benefits 
in faster production, sparkling clean bottles, uniform products and uni- 
form filling. Meyer Dumore Bottle Cleaners and Meyer Dumore Syn- 
Cro-Mix Fillers are designed for specific production requirements. Tell 
us of your needs now. 


NEW “VARIETEE”’ SPURS SALES 


Housing an Atlas “Varietee” vendor. this Dallas rea! 
estate office site pulls plenty of transient traffic for impulse 
sales. In operation for over a year. this machine was 
recently equipped with the new 1952 Varietee vending 
rack, which features a single release delivery port for 
all 7 selections. 
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olers and cup machines cal! le. Because ot 
re ted ean towards less expensive State 
. iniversities and colleges. The effect of this ne 
t ft GI students w probably not be felt on the 
impus t significant degree until midye 
whe most of one-half muillior eterans have 
tee fischaryed. Many institutions welcome vendors 
| nd ite earnings ea be used to affet cafeteria | 
ad 4 
* a 4 
WOR, 
wt 
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10¢ Coin Coolers 
} ()-S 
Hires Ad Plugs Cup Machines 
() 
} rt 
y P is 
} } } H ‘ 
& 
Pepsi Revamps Vendor Set-Up 
With autematic merchandising accounting for a: 
Creuse ( ime, the parent 
n ha re ending et-ul Ha 
ney re es 1 take-! me met! 
s th Eq Dey headed by Henry 
} th 1 s the wtua Salt 
handled by the B Sales Divistc ler Richard 
Burs Ss ! oolers ind bv the 
Nat \ i & Fountan S10 
ler DD Ke iy ending 


Vendor-Tailored Architecture 
With automatic merchandising takir t place 


the American scene, building layouts are now 


h an eve towards housing 
pl sion Was made no new 
res vhere i Wal che 
es ale ermittes i iree 
mw this ideas been extended 
e recently completed 300-bed 


oolers. Commented archi 


_ TOUGH FLOORS FOR TOUGH CONDITIONS 


BLUE @ 
TEMPER 


In your plant you can have dense, 

ductile heavy duty floors, showing no noticeable wear 
for long periods and involving practically no 

upkeep costs, even when subjected to abrasive traffic 
and shock. Such floors are constructed with 

Ferem, the “Blue Temper” component in the floor 
topping, replacing sand, stone and silica. Ferem is 
used in heavy duty floors, loading platforms, 
corridors and runways in newly constructed buildings, 
or when replacing worn or eroded floors. 

Ferem is resistant to the corrosive action of chemical 
solutions .. . and has proven satisfactory 


under the wet floor conditions of many industries. 


HORN 


A.C. HORN COMPANY, Inc. 1s: 


Manufacturers of materials for building maintenance and construction 
LONG ISLAND CITY 1, N.Y. © Los Angeles - San Francisco - Houston 
Chicago - Toronto SUBSIDIARY OF SUN CHEMICAL CORP. 


Smith Dairy Products Co. 
Bottling house of Miller Brewing Co. 


USED BY 


Breweries, Beverage Plants 
Distilleries 

Dairies 

Packing Houses 

Canning Plants 


Chemical Plants 
Industrial Plants 
Municipal Plants 
Paper Mills 
Railroads 


r 4 
A. ©. HORN COMPANY, INC., KG-2 
Island City 1, N. Y 

Please send me complete data on 

FEREM FLOORS 

1 oO free copy of your 

i 96-page Construction 

1 Data Handbook 

g NAME____ TITLE 

1 FIRM NAME___ as — 

STATE_ 


1. 
| 
4 being constructed 
vendors. Initially, 
motior picture the 
commodated the ma 
of patron traffic, bu ; 
to hospitals tr 
Cabarrus County Hospital in Concord, N. H., special 
designed spaces were provided in various sections . 
tect J. N. Pease In the design of the Cabarrus 
= County Hospital, we recognized the desire on the s 
part t the patients for bottled Coca-Cola. We ne 
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For Flavor of Character— 


Sagar having no thavor of is own, allows che 
tull, rach, chirst-satistyving flavor of a sote drink 
to reach customers without change 
\nd. because of the superior sweetening power of 
rar, any desired degree of sweetness mav be 
obtained through the use of sugar 
Phats why sugar is sweetening agent used by bottlers tor 
vateguarding favor, quality and consumer satistaction 
bor up-to-the-minute tacts explaining why sugar ts 
the satesc, most cttective, and, in the 
run, Most cconomical sweetening 


VOU CAN USE, Write 1 


INFORMATION 
Inc. 


NEW YORK 5, NEW YORK 
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lispensed 2,444 drinks of Hires, as against 2,135 
4 ; % rs. Move expecte idd a number of bowling 
€ 
In The Vending Chute 
ible tor bulk vending use Cole Products Cory 
Seon benall of ts fla Colespa i t ( 
ne Mills Industries (Chicas manufacturers of 
George W. Walker industrial design rya tor 
machines SodaShopype ip machines \ut 
Cooke, Lompoc, Ca Ideal Dispenser ( Blooming 
ton, Il readving a new 6-case model bottle vend . 
; To meet the needs of Coke bottlers, Spacart 
It producing a special cabinet, finished in 
vod. to: its vend 
on Dr. Pepper Bottling ¢ Wichita Falls, Tex 
, itrons from tw sides 
80 


California 


Pepsi-Cola Bottling Co Los 
Angeles, is initiating its largest ac 
ertising campaig Rad rV. and 
newspapers W be among the media 
sed, according to James MceGreyor 
president C. L. Rich, 930° Mair 
Vile has ranted a Hires 
Root Beer fra oca-€ oli 
Bottling M has move 

new pla 
Georgia 
he Seven-l Bot x Compa 
Ror tly cord 
K.a H. G. MeSpadde 


SAMPLING BOWS PRODUCT 


F & B Bottling Co. of Decatur, III. 
made extensive use of sampling bars 
to introduce Double-Cola in its terri 
tory. A typical sampling bar installa 
tion—in a Kroger supermarket—is 
shown above 


bottler 
briefs 


lowa 
Jefferson Bottling Compat 


Grape ind O-So Flavors. Norma 
Hicks is owner of the firm 
Kansas 

Seven-Uy Bottling Co Wichita 
plans to erect a iltra-modern S250 
Frazier president Construction o 


the 


Deyin in early fall 


Kentucky 
Dann Bev 


erage 


WIFE LENDS A HAND... 


Mrs. Helen Matson. extreme right 
of B. E. Matson. President of Pine 
Springs Beverages Lowell Mass 
pitches in to help serve Orange-Crush 
to thirsty visitors at the recent Lowell 
Industrial Exposition. An 

40.000 Lowell citizens visited 
Springs booth 


wite 


estimated 
the Pine 


square foot structure will 
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nnesota 
J. Hasslen, Ortonville, } 


red a 


300° Liquid water 
il MpPPressor talle 
Seven-Up Bot xy Compal 
leffer City has been at 
by Russe A. Rinklin, manage 


At 


VARIETEE coin venver 


/ STRATIFIED, CONTROLLED COLD AIR 


Step up sales with the Arias Dev Electric 
Coin Vendor. Gives vour customers their choice of sever 
flavors serves drinks that are really cold! Extra refriger 
ition capacity and the Atlas engineered airflow coo 
drinks faster get them down to the temperature folk 
hike. Vending rack holds 105 aver ipe ize tottles pre 
ool compartment. 60 ted construct 


throughout and built for vears of ¢ 


COIN MECHANISMS: 


Electrically or Manually 


mechanisms available in 


Nationa 


several 


trons of changers, both electrical and manual 


odd 


vendor 


mcluding 


and 


penny sales units 


mechanisms included in 


tronals nation-wide service program 


ATLAS METAL WORKS 


P.O. Box 5208 DALLAS, TEXAS 


Please send complete specifications and informa 
t ab» ATLAS VARIETER Com Vendor 
NAME 


ADDRESS 
city 


to 65. Rust-proe 
{ 


Rejectors 3 
Operated deliver 


Changers 
Na 


New Jersey 


New York 


The 


Ve 


Hi-bake 


steps 


ids 
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7 Flavors 


simple 


moves sele 


vending 


whict 


by operat: 


mect 


at singie « 


port 


STATE 
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of 


channe 


gend cr 


anism 
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sey 


ss-chan 
lease’ 


i has beer 


Easy TO OPERATE 


AND SERVICE 


FASTER 


COOLING 


Handles 
Bottles 


6 oF 


very 
mer 


from 


gate 


freed 


en 


All Standard 


through 12 o2 
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tiling Hires Root Beer. Dunn 
s the firms president Quer Citw Hottlng Plainfield 
¥ + ‘ Vy is a hased an adjoi y tra f land for 
innounced that No W. Krehbiel and 
4 \ cctively, to sales manager and 
Jet : 
= 
: as 
f 
} 
now 
po ¥ {Vv service, Cabinet finished in DuPont namet 
) with a wide variety of colors available. Send the co 
— | | 4 
coin 
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Ohio Oregon 


Pennsylvania 


\ } 


New! Sanitary! Stainless Steel! 
—P Comes Completely Apart For Quick Cleaning 
—P Approved By Leading Franchises & Independents 


HOUSE'S PRESSURE SYRUP FILTER 


MODEL H-10 


Leading Beverage 
Chemists Asked 


kor lt — And So 


We Designed It! 


© 10 G.P.M. Capacity 
@ Uses Paper Only 


Splash-Proof 


®@ Stainless Filter 
Tube & Screen 


WE CAN DELIVER 
NOW — WRITETO 


JACOB HOUSE & SONS 


52-54 ST. PAUL ST., BUFFALO 9, N. Y., U.S. A. 


Over Half The Bottiers In The U.S. Use House's Filters! 


Tennessee 


i-( i Bottling ¢ Mer 


CONSUMER INSPECTION 


John Snyder. product control technician 
RACING FOR MISSION at the Seven-Up Bottling Company of 
This snappy little racer was sponsored St. Joseph. Mo.. a Maher operation 
by the Mission Orange Bottling Co 


of Peru. Indiana. in the Soap Box 


held up a bottle of Seven-Up recently 
during a demonstration of the “electric 
Derby held this summer in that city eye’ on the bottling line at St. Joseph 
Appearing in the picture. left to right 
Dan Hopper: S. C. John. Mission sales 


man: Herman De Moss. owner of the 


Watching with great interest are 
students from the New Market grade 
school at New Market. Mo. The young 
bottling company: Robert Hopper. and 
the driver. Mike Hopper 


sters were taken on a complete tour 


of the plant 


PLANT USES TWO BOILERS . 
In its recently-completed third Windy City plant. the Seven-Up Bottling Co. of 
Chicago uses two Cleaver-Brooks boilers. one gas and one oil-fired. The gas unit 


is of smaller capacity. yet is sufficient for process steam during the summer 
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THEY 


ADD FRANCHISES 


if the Bedford Bottlhng Bedford 


Construction has started on a new 


$500,000 Coca-Cola company plant in 
Portsmouth Scheduled to be com 
pleted by April, the new plant will 
employ approximately 40 people and 
Will be used as a distributing center 
or Portsmouth and the southern side 


of the Elizabeth River. Eventually the 


TWO NEW PLANT HEADS present Coke plant on Crawford 


Zoval Family Bottling Co. of Texas R. A. Kane. left. recently took over Street will be abandoned 
the managerial reins of the Hires Root 


t Dallas s started operations at . 
Palla ha tarted operatior Beer plant in Newark, N. J. V. Fraker 
A Manufacturing Street Partly right. has been appointed manager of Washington 
rnold Stueber. owner of Stueber the Double-Cola Bottling Co. of Vin 
Bottling Co., Park Falls, Wisc. signs up owned by the Royal Family operatio cennes. Indiana \. H. Avery & Son's Bottling Co 
for Hires Root Beer as Stan Davidson n Denver. Colo.. the Dallas firm’s line — 
Hires district sales manager. looks on : ele ees ; it Pasco, is undergoing an expansion 
OMpPrises Ses Mavor and = four Virginia program. The firm also announced it 
ixers that are marketed in 25-ounce A B-1 Lemon-Lime franchise was has started bottling Kist beverages in 
deposit: bottles. Output is) 4,000 recently issued to Robert T. Giraldi quarts 
12-bottle cases per day. Royal Family 
plants will also be organized in Hous a 
ton and San Antonio Dr. Pepper 
Bottling Co., Nacogdoches, is sponsor 


ny an entrant in the Miss Nuacoyg 


doches beautv contes 


ion Bottling Works, at Houstor 


is constructing a one story ware 
house ontaining 16,000 square feet i 

of floor space. New unit, of masonry ae) 
ind steel, will cost about $50,000 : 
Coca-Cola Bottling Co., at Tyler, has 


Alfred K. Beil. secretary-treasurer of named James C. Irwin, as mat 


Superior Beverage Co.. Syracuse. N. Y ier. Mr. Irwin had formerly been 
takes on Masons Root Beer with Bill f Dal 
DeChelbor. Masons regional sales office manager of the operation’s Dal 
manager. looking on las plant John O. Colquitt, Jr 


Vice-President of Dalhart Coca-Cola 


Bottling Company Dalhart Texas 
ecently added Sun Spot Orange and 
the Sun Spot line of flavors to his 


Clarence hns has bee 
elected president of the Coca-Cola 
Bottling Co f Provo t has beer 


innounced by W. R. Felton, chairmat 


Mrs. Elizabeth M. Parker. president of 
the newly-franchised Mission Orange 
Bottling Co. of Danville. Ill.. pens Mis issociated with the company for 
sion franchise agreement in presence 
of Frank Dake. of parent company 


of the board. Mr. Johnston has beer 


Take steps NOW 


to investigate 
Stange's 


PEACOCK BRAND | 
A:2" CERTIFIED FOOD COLORS 


MANUFACTURED AND DISTRIBUTED BY WM. J. STANGE CO, 
CHICAGO 12, ILLINOIS OAKLAND 21, CALIFORNIA 


COTT IN RHODE ISLAND 


Establishment of the Cott Bottling Co 
of Rhode Island was announced re 
cently by the parent Cott Beverage 
Co. The new firm is a subsidiary of the 
Eastern Company big distributor 
organization in central New England 
Here. Jack Kitson. general manager of 
the new Cott plant. signs franchise 
agreement. Looking on are (Il. to r.) 
Barney Cott. manager of the franchise 
division of Cott Beverage Co.; Mike 
Chisholm. sales supervisor for Cott, and 
John Cott. general manager. 


Also Mfgr's Stange Cream-of-Spice Seasonings 
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ce Pepsi-Cola Bott xy Co., Waco, has 
e been remodeied wit! ew machinery 
Bottling Works, Dallas, has at 
nounced the appointment of George 
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As light as 11 Ibs —Magliner hand 
trucks are easily lifted by a child. Try 
this with your present equipment and 
compare! Increase driver efficiency 
and do more business. Equip your 
fleet with Magliners' 


Certified strength 
Aircratt-type frame 
construction. Capacity 
rated to handle loads of 
450 Ibs.—and more! 


greater-than 
average carrying capac 
ity. Five cases handled 
securely with case! 
Engineered weight dis 
gives pertect 
balance, effortless 
wheeling 


Get the Facts! 


Please moi! descriptive bullet 


Please hove your representot 
tion of Mogliner hand trucks 


Check here approximote sure 


MAGNESIUM 
miner HAND 


{ 


Chicago Plant Handling 
Community Fund Drive 


All PARTS REPLACEABLE 


No weld tailures' No costly 
repairs’ No truck scrap 
ping! Bolted construction 
throughout. Parts quickly 
changed when needed 
Maglimers last indehnuely 


Mail Today! 


HT.10) 

MEYER 30-YEAR AWARDS 

Faithful employee service does not 
go unappreciated at the Geo. |] 
Meyer Manufacturing Co.. Cudahy 
Wise. Here. Geo. T. Meyer. vice 
president and general manager of 
the beverage equipment manufac 
turing firm. is shown presenting 30 
year awards to Anton Kolp. left. and 
Ignatz Bobrowicz. center 


ve arrange oa trial demonstra 


No obligetion, of course 


TRUCKS 


| 
of fleet i 
! 
MAGLINE INC. P.O. BOX 361 + PINCONNING, MICHIGAN 


NESBITT FRUIT 
PRODUCTS INC. 


2946 EAST 11th STREET 
LOS ANGELES 23, CALIF. 
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f LaCrosse \\ (Garand Kr he . 
DOES YOUR PRESENT HAND TRUCK of the LaCrosse Council, Knights of 
n 1939 t has frequently handled SSS 
q trong: —2 Committee and Henry H. Johnsor 
: Magting : = 
John J. Wangler, Martin J. Reaney 
John Tobin, Carl Fried and Philip 
/ itstanding operation trom most \ FE 
j 
it’s the best tasting and the most 
resentative will be glad to call: 
ty j 
84 


New Canada Dry Promotion 
Benefits Dealers, Consumers 


Lis Day, Ca i dy s con g up with ew 
tw t the . € tems t ne tnat t niy 
romotes tt ite Ton tems it 
then vort! t i time 
to W. S. Brown, advertising director 

The Canada Dr impalsg ew and t ypped 
ip ver n ot st Fa Oye House rive 

The twist s this i nsumer a dollar's 
vorth of “Open House Treats” plus two big bottles 
tf Canada Dry Water or Ginger Ale. She then signs 
t coupon affirming the dollar purchase and mails 
t vith tw bottle ips to ( inada Dry ind yets 
ACK coc In Cash by return mail 

Not only does this sell more merchandise for 
he dealer Mr. Brow explained but the adver 
Using and display material stresses high-margir 
tems suct is processed meats and cheeses, thus 

reasing dealer profit even more The offer is 
mited ne ifan 

\ he barrage ationa ind iocal wavertis 
y is scheduled to i nh the promotion at the close 

the ition sea vhe people will resume 
their ny } entertaining habits of Fal ind 
Winter, Sever i! il magazines, syndicated Sur 
Mag hes nh ties ndependent supple 
ment televis mmercials on Canada Drv's 
Super Circus” will reach a total audience circula 

yn of nearly 44 m n people, Mr. Brown caleu 


ites. The drive will continue through October 30th 


with pushcart of related items alongside 
ombinations that can be mad 
up for large or small stores in Canada Dry’s second 


This display 
is one of innumerable 


Open House” promotion. which offers a 25c refund on 
each dollar purchase of associated items 


September, 1952 
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NEHI and PART-PAK 
come in a variety 


of flavors! 


Pate 


CORPORATION, 


COLUMBUS, 


GEORGIA 
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Supplymen Play... 


On the world’s snd about as far below the 
Australians he vin 


welcome Coca-Cola 


.at a Long Island country club, members of 
‘a : the Bottlers’ Service Club of New York & New 
al Pi ag Jersey on August 6 took their annual day off from 


business to indulge in a number of sports and 
enjoy a day in the country far from their work-a 
day problems in the soft drink industry. And so on 
the fairways. and between bids in the pinochle 
game, what happened? They talked shop, and 
how good business was this fine, hot summer. 
¥ The barbershop quintet in the top picture is com- 
posed of Ken Stetler, Morris Walsh. E. P. Ferrari. 

Harry Jackness (the Club's Iturbi) and So! Bendow. 

The golfers. and that included practically every 

4 = one. are John Bennett. M. K. Neilson. Milt Rosen- 
: berg, Paul Swartenberg and Russell Schaus. The 
a round-table discussion group—M. E. Levy, Jerry 
Dantzic. Ken Stetler. Hugh Gallagher, Bill Wood 
hull (famous for his Irish Jig) and John Walsh. 
Forty members of the club and their quests par- 
ticipated in the outing. 
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BOTTLED SOFT DRINKS | 


GO OD for Therad 


CARBONATED BEVERAGE 
YOUR party - whether attew 


of just @ 
bere more eperkic @hee rou terre 
our eqibveated sof dnote 


some Keep supply on 
band tor 


CARBONATED 


PUSH SOFT DRINK SLOGAN... 


The bottled carbonated beverage industry's trade slo- 
q gan, “Bottled Soft Drinks—Food for Thirst.” is gaining 
increasing usage among supply houses and bottlers 
and their associations. Examples are the two news 
paper advertisements above which were recently fea 
tured by a group of Hartford. Connecticut bottlers. It 
also has been announced that members of the South 
ern California Bottlers’ Association have adopted the 
slogan. and are featuring it on point-of-sale material. 
Thus far. the cooperative advertising endeavors are 
reportedly proving successful. 


exclusively for your beverage! 


The reason? WEDG- WALL Beverage 
Bottles are built to resist abuse inside and 
outside your plant. They stand up to 
countless shocks and strains that ordinary 
bottles can't resist. Here's what makes it 
possible for WEDG WALLS to give you 
more round trips 


Exclusive WEDG-WALL Design 
Thatcher's wedge-shaped sidewall gives 
WEDG-WALLS greater strength rein 
forces that area of the bottle receiving the 
greatest abuse. 


Solid Base & Wall 


These are molded together to form one 
sturdy unit and insure a better balanced 
bottle. Glass in the WEDG-WALL heel 


THATCHER 


Wedre-Shaned 
Sdewalis 


Pyrowiare 
Label 


AND THEY WENT FAST 


A recent special offering of Neeco Coffee Soda at the 
well-known “Food Fair” in Brookline, Mass., was a com- 
plete sell-out. Pictured is one of the mass carton dis- 
plays that helped move the merchandise. 


Sold Base & Wall 


Representatives in Principal Cities 


September, 1952 


resist harsh treatment .. . 


We MANUFACTURING COMPANY, INC., 


Factories: ELMIRA, NY. STREATOR, ILL. LAWRENCEBURG. IND 


Let's face facts—your bottles are bound to be mistreated in the cus 
tomer’s home. That's why it pays to use Thatcher WEDG-WALLS 


is uniformly distributed with none of the 
heel taps found in some beverage bottles 
indicating thin, weak sides 


Perfect Sealing Surface 

No sharp seams to chip or cut closures, 
no uneven lips to cause carbonation loss 
because WEDG-WALLS have Thatcher's 
famous ‘‘Fire-Polished Finish.” 


Learn the facts on this better bottle —call 
in your Thatcher representative today! 
Or—if you prefer-—write, wire or phone 
Thatcher Glass direct 


Elmira, N.Y. 
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Get both with 
Exchange... 


FINEST FLAVOR 
and 


ASSURED 
PERFORMANCE 


Sunkist Growers 


Peoouct EPARIMENT NIAR® 


Al 
Street Chicago 6, Hlinois 
treet, New York | 


jit Street, Dallas 2 


UNIQUE DISPLAY 


Here's a new bottled beverage floor display created 
by the River Raisin Paper Company, Monroe. Mich. 
in cooperation with the Iroquois Beverage Corp.. Buf 
falo, New York. Construction of this display makes 
it ideal for featuring both six-bottle cartons and loose 
bottles. as illustrated by the two photos. Note the 
perfect tie-in the Indian head-dress establishes with 
the brand name. Iroquois Indian Head: Beer 


New Paint For Outside 
Masonry Application 


The advantages of rubber-base paint have now 
been made available for outside masonry applica 
tion, as the result of a new formulation developed 

The Tropical Paint & Oil Company, Cleveland 
Ohio 

Based on synthetic rubber resin, not water 
emulsion, according to Van M. Darsey, pre 
the new Tropical Cementkote rubber-base 
Side an be apphed to cement, cinder block 

brick and stone, providing exceptional 
to moisture p tration and alkali reactior 
isture-sealing action also reduces flaking ar 


of masonry caused by freezing 
New construction can be painted with no wait 
for curing or seasoning and no priming or special 
preparation is needed 
Cementkote is being used for many he 
ndustrial maintenance applications and is 
production at the Tropical Paint & Oil Company, 


Cleveland 2, Ohio 
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SIDE SHIFTER MOVES LOADS LATERALLY 


| 
| \ / 
Extra agility for handling full capacity loads in tight 


spots is assured by the Towmotor Side Shifter, a 
standard accessory produced by Towmotor Corp. Side 
Shifter has a smooth lateral travel of 3'/;-inches to 
either side of center. This simplifies placing loads 
tightly against walls. and eliminates excessive ma 
neuvering in areas where re-positioning the Tow 
motor is difficult. Complete details available trom Tow 
motor Corp., 1226 E. 152nd St.. Cleveland 10, Ohio. 


White Rock Changes Hands 


Alfred Y. Morgan and a group of associates have 
purchased the White Rock Corporation and sub 
sidiaries from National Distillers Corporatior 

In disclosing the purchase, Mr. Morgan said 
W hite Rock would cor tin aw’ to carry out ayyres 
sive selling and merchandising operations through 
its franchised bottlers and company-owned plants 
According to Mi Morgan president of the White 
Rock Corp. since 1950, sales to date in 1952 show 
a 30 percent increase over the same period last vear 

Other key executives of White Rock are: William 
Keeley, in charge of franchise operations; Robert 
A. Wright, advertising manager; Martin Killeen, 
general sales manager; William Higgins, institu 
tional sales manager; Henri Cote, sec retary-treas 
urer; Russell Patterson, in charge of quality con 
trol and formulas: and Arno Stipp, in charge of 


engineering and produc tion 


A. Y. MORGAN .. 


He'll continue as 
president of White 
Rock Corp. recently 
sold by National Dis 


hilers 
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‘To make your 
beverage a /reat 
... treat your 


beverage water 


DO IT WITH PERMUTIT' WATER CONDITIONING EQUIPMENT 


This much stands to reason: Good bev- 
erages need consistently good water. And 
the best way to get a continuous supply 
of good water is the PERMUTIT way. 


Permutit Water Conditioning equip- 
ment is designed, engineered and con 
structed to meet your specific bottling 


needs. It’s the most efficient equipment 
agulable. 


3-Zone Precipitator —One continuous op- 
eration removes the impurities, turbidity 
and color. The same equipment can be 
used for coagulation alone or for coagu 
lation plus alkalinity reduction. 


Neutralite Filter — Polishes the water it 
receives from the Precipitator. Removes 
the last traces of fine floc particles. Delivers 
pertectly clear water to the purifier 


PERMUTIT 


Carbo-Dur" Purifier— New activated car- 
bon, Permutit Carbo-Dur, does an amaz- 
ing job of completely absorbing chlorine 
and other substances which cause bad 
taste and odor. Carbo-Dur is strotiger, 
lasts longer, needs fewer time-wasting re 
hills, eliminates altogether the extended 


wetung period. 


For tull information, write to: THt 
PexMutTiT COMPANY, Dept. NB-9, 330 
West 42ND STREET, NEw Yor«kK 36, 
N. Y or to Permutit Company of Canada 
Led.,6975 Jeanne Mance Street, Montreal. 


PS. Carbo-Dur ts such a money-saving 
time-saving improvement over other acti 
vated carbons, would be well worth your 
while to replace your present activated 
carbon, Carbo-Dur can be used in any type 


of purifier. 


WATER CONDITIONING 
HEADQUARTERS FOR 40 YEARS 
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in a few minutes you can see for yoursell Check these exclusive advantages 


what International Trucks have that no other of Internationals: 
trucks can give onl 

You need or International Truck 
Dealer or Bran ull get the facts on 


we costs, and HANDLES DOUBLE-FACED PALLETS 


Designed especially for handling double-faced pal 
- ‘ lets is an improved Leverlift floor truck made by the 
2 Service Caster and Truck Corp. of Albion. Mich. It 
A few minutes v offin vears of better ‘ Sa features a forked-design platform with Toggle 
Boosters’ and helper rolls that enable it to slip easily 
into double-faced pallets without jockeying. Load is 
lifted by action of a hydraulic pump. Capacity of the 
INTERNATIONAL HARVESTER COMPANY - CHICAGO truck is 4.000 pounds 


[rite rnational 


truck performance. > top in 


pment and 


Roller Moves Pallet Loads 


TRUCKS 


More than One Million Now on the Road 


New Mansanto Plants 
Producing Vanillin 


Monsanto Chemical Companys 


NEW DISPENSER 
Majestic Enterprises 
Ltd.. Los Angeles. is pro 
ducing a new Ilumin 
ated Beverage Dispen 
ser equipped with Cas 
cades. It is designed es 
pecially for beverages 
made from fruit syrups 
and concentrates where 
the mix is four to one or 
more. Bowl is made of 
clear lucite. cabinet of 
stainless steel. Avail 
able in 3-gallon, 5', 
gallon and 8'»-gallon 
capacities 


Model 1.162, 154 in 
base, bottlers body 


pounds GVW 
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Free Booklet Offers Tax Tips 


ted Walter D sof G.& W 
spec booklet whict 
pecia Kiet Spartanburg, S. is 
ts severa mportant time ou stributor Nort! 
Soutn Ca ia 
VY avallat i Kit I I vas als amme ed that F M 
it i y } 
P Higgins and his son, Wilha 
I R I l 
has epresente Spacart “et 
\ N. ¥ § 
r many ears, have a 
: new corporation, Higgins Vendit 
Fast-Sealing Floor Patch 
, Sales, at 129 arrison St Seattle 
Ins i! st paticn ! ex ate 
pee Northwes i 
the Flexrock Con Philadelphia 
Wher rdina patching Graver Expands Facilities 
} equir ' rs settir Because of steadily increas 
mie t pa Ir st i siness. the mair fice of Graver 
ACK e! Water ( t whict 
he ma YT Y ed from Ch 1 to New York 
Appl ( mix three vears ag } led its spa 
patching materia suid to be simple it 216 West 14th Street. The companys 
No chip] ol COT manufactures equipment for wate! 
crete ece ny processes 
Odorless Paints !n 
Spacarb Appoints Every Finish 
Distributors \ new full-line of odorless 
I ! ‘Pete Foster vice nterior base paints is now being 
} I Spa ta red and sold by he Key 
@ Clear, heavy glass 
@ pouring lip 
@ Permanent graduotions in RED OFF 5 
@ Approved Bureau of Standards 
@ Withstands repeated sterilization 
2 o2 402 8 16 32 of 
Regular Price $1.65 $2.00 $2.50 $3.85 $5.40 } 
YOUR PRICE 83 1.00 1.25 1.93 2.70 


ORDER NOW .. . WHILE THEY LAST!!! 


i 
CONSOLIDATED SIPHON SUPPLY CO., INC. | 
22-24 Wooster Street New York 13, N. le 


Boosters for 
Flavor Sales in 
the Autumnal Breezes. 


SINGER a28 CREAM 


TRUE FRUIT cherry Raspberry 
These DeLisser Extracts + make for a truly “Bottled Soff Drinks 
Food for Thirst Conrons flavors, Brominated Oiis and Certified Food 


are als handied 


rite for Samples & Prices 


stone Paint and Varnish Corporatio: 
Brooklyn, New York. Quick-drying 
they are available in every interio? 


finish and in a full selec 


New Insulated Vat Has 
Stainless Steel Lining 


tion of colors 


Cherry-Burrell Corporatio 
27 W Randolph Street, Ch 
l has started product he — 
kK 1 Vat i ns ited it wit? ‘ - he 
ess tor mix ind stor 
g juids such as ht syruy ind 
en sions. extracts. fla rs and beve 


rang from 100 to 1,000 pal 
Special sizes and shapes as well as 
retrigerated vats suitable for use wit! UNIT SEALS CELLULOSE ; 
freon or ammonia cat also be obtained BANDS TO BOTTLE NECKS 
A new machine which applies cel 
Five models of a new line matically has been introduced by , 
of gas-fired heater units, having at American Machine and Foundry pa 
mput range of from 55,000 to 200,000 Company. N. Y. C. Known as the 5 
RTI } AMF Automatic Bander. the ma 
chine is said to make possible con 
by The National Radiator Companys siderable production cost savings 
Johnstown, Pa. The units are specif where bottles are sealed with cellu 
cally designed for jobs where a low lose bands, speeding up a process iy 
rst-cost. efficient and econon al heat heretofore done by hand. Speed ‘ 
of the unit is from $0 to 140 b.p.m ee 
ing system is required 


Sales 


SALES EXCEEDING HIGHEST EXPECTATIONS thanks to Mission 
Jackpot Contest! That's the report of Mission bottlers, from 


coast to coast 


MISSION’S GREATEST ADVERTISING CAMPAIGN IN HISTORY wi!! 
continue to build sales for you, throughout the year with 
big ads running in LIF SATURDAY EVENING POST LOOK 
COLLIER'S, LADIES’ HOME JOURNAL, EVERYWOMAN'S, WOMAN'S 
DAY, FAMILY CIRCLE BETTER LIVING and WESTEKN FAMILY 

Ads every week, every month during the soft drink season 
A MISSION FRANCHISE NOW means record bre iking sales and 


profits. Your territory may be open. Write, wire or telephone 


MISSION DRY CORP., 5001 5S. Soto Los Angeles 58 


ORANGE © ONE NAME © OWE BOTTLE © FULL LINE 
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v6 SUNS ATION "" The Amazing 4-02. Fresh Fruit Orange! 


| ... The Taste Pleases The Whole Family! 
af ... The Sales Climb All Year-round! 


WHAT’S NEW 


VERSATILE 


FORK TRUCK 


tee ESSENTIAL PRODUCTS CO., Inc. 


end advertising aver! 
e franchise 
: cottons! i 59 Fulton Street Established 1495 New York City, N. Y. 


A compact, sturdy 2.000-pound 
capacity electric fork truck for 
bottlers is offered by Elwell 
Parker Electric Co.. Cleveland 
Top photo shows the truck about 
to remove a pallet load of just 
filled bottles. Side photo illus 
trates this same truck tiering a 
pallet load (30 cases) of empties 
in an outdoor storage yard 


INVESTIGATE | 
FRUIT FLAVORS 


Nifty PINEAPPLE (1-16) 


* Nifty BLACK CHERRY (4 pH? 
* Nifty BLACK RASPBERRY (4 oz.) ‘ fr 


Write For Further Information 


Mason's Adds 7 Bofttlers 


Ralph Mason, President of Mason & Mason, In 


ik nas announced the sipning seven new 


Manufacturers of WOODEN BOXES 
Salient Flavoring Corp. 

TIOGA AND MEMPHIS STREETS } 
45 SUFFOLK STREET NEW YORK 2,.N.Y 


PHIL AOLLP MIA SOPRA 


BOTTLING 


Dvybwad, Carrington Bottling 
N.D Alfred 
Beverage Co., Inc., Svracuse, New 


York; R. G. Hol 


FOR PRINTING 
THE SIDES For Half Deoth Cax-s 

COMPIETE SCREENS 

PEADY TO PRINT 


AND ENDS OF 
BOTTLING 
CASES 


Larger Sizes in proportion eoch $10.08 
copy and Trade SQUEEGES $1.50 
Sise of ew STENCIL PAINT any color $3.00 

be printed Write For Quotations On Special _ 


D’AUTREMONT Studios ono 


. 
415 WEST SCOTT STREET, CHICAGO 10, ILLINOIS 


NIAGARA BOTTLE 


S gall Widely used bv +t 


DETECTS UNCROWNED BOTTLES 


For detecting missing closures. W. F. & John Barnes 
Co.. Rockford. Ill. has developed an Electronic De 
tector. As containers pass under the unit. an indicator 
lamp automatically signals lack of a crown. Easily 
installed by means of a simple mounting bracket and 
OHIO electrical hook-up. it will handle up to 600 b.p.m 


© Write for complete details 


NIAGARA BOTTLE WASHER MFG. CO. 


25-27 FIRST STREET TOLEDO 5, 
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q Mason's Root Beer bottlers. They are 
Leonard J. Casanova, Casanova Beverage Ce : 
Hudson, Wisconsin; Geo. E. Livingston, Mason's 
Root Beer Bottling Co., Jeffersonville, Indiana; Han 
Qr. old Hops, Bireleyv’s Bottling Co. of Stocktor 
Louis A. Corn, Clicquot Club Bott. Des Moine 
vere profit, x As 
yeer ‘round beverage > ‘ 
in Chocolate Drinks for S 
i F 
— 
4 ‘ filters wat » few sex and dis 
‘ saves Water noletels seclded no castings breakug 


YUNDT LABORATORY MODERNIZED 


Shown above is a view of the modernized laboratory 
at the Michael Yundt Company, Waukesha. Wis.. sub 
sidiary of Cleaver-Brooks Co. Equipped at a cost in 
excess of $10.000. the new laboratory serves Michael 
Yundt bottle washing production. as well as the 

leaver-Brooks Special Products Division which man 
ufactures distillation equipment. 


Nedick's To Build New Plant 


Nedick’s, Inc., in its latest expansion move, has 
purchased property in Englewood, N. J.. on which 
it will erect a new one-story plant containing more 
than 0,000 square feet of floor space. The Engle 
wood stru Pres Walter S. Mack, J1 
Sa I roduct ind dis 
tril fa ties the cluding ample 
office q rs 

Mr. Mack added that Nedick’s plant Ne York 
Cit rea 


LIGHTWEIGHT PLATFORM HAND TRUCKS 


A new line of “Bantamweight” Platform Hand Trucks 
is now being produced by the Fairbanks Co.. New 
York City. Although relatively lightweight. the “Ban 
tamweight” trucks are ruggedly built to carry loads 
ranging from 750 to 1.500 pounds depending on the 
size and type of wheel they are fitted with. Units 
are available with either one or two offset pipe racks 
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Catalog On Fork Truck Accessories 


\ italog featuring attachments, tools and a 
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Kisco Opens New Showroom 


Wisk Boiler & Engineering Company ha 
! n id part el ie} 
St. Lou t 2120 South Broadway. | 
‘ 
& | { 
Lou ‘ i i | 
Genevieve, Missour 


You Get 30 Botties Per Minute 


with the new 1952 Burns Filler. But that 
isn't all. You also get smoother porform- 
ance, quieter operation. The ‘‘Volume 
Viewer" which takes the guesswork out of 
bottling, indicated by arrow and many 
other improvements are now Standard 
equipment on the 


1952 BURNS FILLER 


Write to the manufacturers 


The Burns Bottling Machire Works, Inc. Baltimore 18, Md. 


SETHNESS 


a name you can depend on for... 


QUALITY CARAMEL COLOR 


SETHNESS PRODUCTS COMPANY 


1300 W. DIVISION STREET, CHICAGO 22, itl. @ 41.15 29th STREET, LONG ISLAND CITY, N 


Y 


OF BOTTLING SYRUP 7 
Bottle it—taste it— test it and you will discover why MarBert 
is @ greet Cola. Send doller to: MarBert Products, Inc., 
19 E. Lombard St., Baltimore 2, Md. 


(Offer is good in U.S. and Conede only.) Syrup is available for testing 
only, MarBert is regularly sold as concentrate nS 


You Can’t Buy a Better Concentrate Than — 


arBert 


ECONOMY TESTED 


Hi-tensile, rust resis- 
tant steels and 500 to 
1000 Ibs. less weight 
offer savings on oper- 
ation, repairs and 
maintenance. 

FREE CATALOG 


ZEPHYR BODIES” 


SPECIALTY ENGINEERING CO. 
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New Hyster Dealership 


New Flooring Material Facilitates 
Hand Trucking 


For over 30 years... FAMOUS FOR 


GINGER ALE 


MONTE CRISTO ---- THESCO 


tw favorites with bottlers who want the best! 


tive ty Fle 


GET THIS UP-TO-DATE BOOK! 


ce MORE and CLEANER bottles pe 
wide range of sizes, ine jing 

e spe ges 

¥ he ¢ hase ew 

~ send this ) poge The LADEW WASHER 
ts Advantages T 
Bottlers lt illustrates a 

be the e . 

tures of the Ladewig Washe 
and will be sent tree to any 
recognized bottler on reavest 


Write TODAY To 
ARCHIE LADEWIG CO. 


Wovkesha, Wisconsin, US A 


CARAME 


for ALL 
CARBONATED BEVERAGES 


PLANTS: LONG ISLAND CITY — LOUISVILLE, KY. 
WEST COAST: H.R. LAIST COMPANY 
RIALTO BLDG., SAN FRANCISCO, CALIF. 


\ 


REAL 


For franchise 


+4 There’s Profit in PAL 


ant Quick lastall 


Economical 


ORANGEADE 


information write 


MAXIMUM COLORING STRENGTH 
GUARANTEED UNIFORMITY 
EASY TO MIX 


D. D. WILLIAMSON & CO., Inc. 


5.39 FORTY SIXTH AVENUE, LONG ISLAND CITY 1, NY. 
190!) PAYNE STREET, LOUISVILLE KY 


YOUR CASES 


ACE 


Metai Partition 


CASE REPAIR 


MM LD TV YOU 


4 


PAL, INC., 1625 K ST. N. W. 


WASHINGTON 6, D. C. 


METAL PRODUCTS 


POBOn MITCHELL SO 


FILTRATION SYSTEM IN MINIATURE 


A manufacturer contemplating the purchase of a 

modern pressure filter now can try out his product 

in a miniature test filter before buying a full produ 

tion model. Miniature unit. produced by Hercules 

Filter Corp.. Paterson. N. J.. duplicates the features 

of the production filter exactly. even to pump. pre 
it mixing tanks. and quick opening door 


DRUM CARRIER. SAFETY CANOPY 


Mercury Manufacturing Co. of Chicago is producing 
a 4-drum capacity carrier attachment for lift trucks 
Unit weighs 750 lbs. and is 54 in. long by 5! in. wide 
Another optional feature of Mercury fork lifts is an 
overhead guard. which provides extra safety for the 
driver 


CROWN CORK HONORS FIRST 50-YEAR EMPLOYEE 


Miss Elizabeth Mullen. first employee to complete fifty 
years of service with Crown Cork & Seal Co.. Baltimore 
is shown receiving congratulations and gifts from J. J 
Nagle. company president. Others in photo. left to right 
are: William Gehrmann, Superintendent of Crown As 
sembly: A. H. Nielan. Director of Personnel & Employee 
Relations; Walter L. McManus. Vice President and 
Secretary: L. F. Olt. Vice President: E. J. Costa. Vice 
President & General Sales Manager: F. E. Fusting. Vice 
President: and Emil Gassmann, Plant Manager 
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Build your future with the KIST FRANCHISE 
for details write 


CITRUS PRODUCTS CO., 11 E. Hubbard St., Chicago 11 


ST ‘AR The World's 


TRADE MARK REG. 
STATIONARY 
BOTTLE 
OPENERS 
Eliminate loss of 
bottles and contents. 
Prevent danger to 


the public. 
Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 


HOW IT WORKS 


gh mean EXTRA Page 
su BEVE 


High Quality COOLERS 
...and get Extra ‘BID’ BUSINESS 
in SCHOOLS... INSTITUTIONS, Etc. 


BEVCO dry cooling 1s trouble free. 
sales and extra profits potential are high ir 
the lucrative institutional field with BEVCO 
The sealed refrigeration system carries a 5 


year warranty This means top performance 


THEY FIT IN YOUR LINE 


BEVCO Coolers always fit the need 
. They re quality throughout 
\\ tom bu you car eraty 


SEND FOR 
CATALOGG.-| 


The BEVCO Company, Inc. 


3316-28 S BROADWAY + ST LOUIS 18. MO 
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NAMES IN THE NEWS 


RCA Victor 


H dT. Sawye has been appointed Manager 

lustria rod ile he | ee? y Pr 

ts Department f RCA V tor t has beer il 

vunced by A. R. Hopkins, general sales manager 
he departme 

Mr. Sawver will be in charge of RCA’s varied 

t dustrial equipment, including beverage 


nspection machinery 


Pal, Incorporated 
WH. Cooper, Jr., previously with Coca-Cola or 
izations n New England and Louisiana, has 
ned Pal, Incorporated as Sales Promotion Mar 
In his new capacity, Mr. Cooper will work closely 
with the management of the Pal bottling companies 
ilong the eastern seaboard. He will coordinate dealer 
sales and sales promotion activities, and supervise 
distribution and merchandising programs in cot 
junction with the Pal bottlers’ organizations. He 
will operate out of the Pal home office in their newly 
acquired larger quarters at West Hyattsville, Mary 
land, a suburb of Washington, D. ¢ 


Pepsi-Cola Company 

Charles Azarow has been appointed assistant to 
Ailen Thomson, vice-president in charge of the 
Sugar Department of Pepsi-Cola Company, N.Y. C 
it has been announced by Herbert L. Barnet, vice 
president in charge of Domestic Operations 

Mr. Azarow will assist in all sugar purchases for 
Pepsi-Cola Company. For the past 15 years he has 
been in sugar sales with B. W. Dyer & Company 


Brockway Glass Co. 
Brockway Glass Co grockway, Pa., announced 
y transfers in the Sales 
Department have taken place: Ralph Nash, from 
Memphis to Cincinnati; Harry Bruno from Atlanta 
to Buffalo: Richard Sturm trom Western Pennsyl 
ito Atlanta, and Vincent Le Pore from Phila 


Iphia to Los Angeles 


recently that the followin 


va 
ce 

At the same time, the firm announced additions 
to their Sales Department as follows: Lincoln Key 
in New York; Richard C. Yardley in Philadelphia 
Versi Hartless to Baltimore; Byron P. Jones to 
Muskoyvee, Okla... and James Ro MeGoldrick to St 


Louis 


Barry-Wehmiller Machinery Company 
—Edward Ermold Company 


Sales forces of the Barry-Wehmiller Machinery 


Company and its recent acquisition, the Edward 
Ermold Company, have been integrated, and the 
following territorial assignments have been made 


Poul H. Spelbrink and Chester K. Fert are 


TURNED INTO 
SUN PARLOR BEAUTY 


Now beautiful porcelain-like lasting beauty ond 
protection against corrosion from moisture, steam 
2% caustic, corrosive acid gases, etc Proved for 
years in more than 96 ) industrial plants— 
Domp-Tex—the wet surface enamel, offers unmatched 
dependability and satisfactory service. It adheres 
to any paintable interior wet or dry surface. Will 
not crack, chip, of peel. Based on extra high 
coverage greater hiding power and p lor jed 
> 


durability—Domp-Tex proves 259% less expensive 


ge Write for Folder "NB" 


SZ STAINLESS STEEL COATING 


f equipme wind metal sur 

subjected to extreme alkal 

ynditions. Brush or Spray 

~ Cost less than 4¢ per square foot 
Write for mtormmotior 


STEELCOTE MFG. CO., St. Louis 3, Mo. 


STANDARD PAINT & VARNISH CO. WINDSOR. CANADA 


> 4 WOOD 4 CO iTD., TORONTO 


? ling Lut 
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real blackberry 


for delicious new business 


Want new, quick, steady 
profits without risk 
ing a penny? Bottle this 
real blackberry. It has 
the taste appeal that 
brings ‘em back for more! 
Quality Controlled 
All the sweet juice of 


plump, tender 
blackberries is 


jumbo 
slowly 
extracted by our ‘‘Low 
Temp" process to retain 
the full flavor Then 


limited measures of other 
natural flavors are added 
Flavorex real 
blackberry its universal 
appeal 


to give 


Try it Yourself 
Just try this rea/ black 
berry yourself. Send for 
a sample, or place trial 
order. You risk no in- 
vestment stock 
crowns are available 


since 


Too, send for real Loganberry, Black Cherry, 
Black Raspberry, Strawberry. Do it now! 


Py MAKERS OF FINE FRUIT JUICE FLAVORS 
Sor S CENTRAL AVE. BALTIMORE 2. MD 


FROSTIE PROMOTES 
The Froste Co Balti 


more has promoted 
Thomas M. DeCorse to 
Northern Division Super 
visor. in charge of field 
men in the Northern 
states. Mr. DeCorse 
joined Frostie two years 
ago 


( 
rom ¢ 
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ky 
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‘ 
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BROCKWAY NAMES 


Brockway Glass Com 
pany has appointed J. E 
Kerwin to its Kansas 
City Sales Office. Mr. 
Kerwin was formerly 
with Nesbitt Fruit Prod 


ucts. Inc 


APPOINTED BY LIQUID 

Liquid Carbonic Corp.. Chicago 
Prais. left. as Quality Control 
Campbell. right. has been named Chief Development 


Engineer 


has appointed Earl L 
Manager. Lyman L 


CORRECT! 
IT’S A 


ne 


Wise buyers always insist 
upon quality. That is why 
leading soft drink 
bottlers everywhere choose 


Vaughan bottle openers. 


VAUGHAN MFG. CO. 
World's largest Manufacturer 
of Can and Bottle Openers 
3211 Carroll Ave, Chicago 24 
A HALF-CENTURY OF QUALITY AND SERVICE 


TNEVER DOWN 
OW THE JOB 


when I'm washed, filled and 
crowned on Buckner’s 
Reconditioned Equipment!” 


F DIXIE—Automat LIQUID 8 wide 3 mp.—pints 
4 Spout and half pints 
20 Spout MEYER wide 5 mp.—pints 
QUID 32 Spout ~ pressure and half pints 
D an 4 CEM 40 Sp ut MEYER wide 5 
Carbonotors—Saturators all sizes 
{a apacities MICHAEL YUNDT wide 
EM apacities 6 p. half ¢ 
MICHAEL YUNDT 
Bottle Mixers 
wide 6 comp. half pts 
MILLER KENDALL 8 Head 
CEM 12 Head MOJONNIER Carbo-Coolers 
LIQ D IS Head 250 gph 00c 
Water Filters ail capa 
pment 


We buy and sell all types of bottling equipment 


BUCKNER EQUIPMENT CO. 


Liquid Handling Materials and Equipment 


NB 2524S. Wabash Ave - Chicago 16, Il. 
Phone DAnube 6-1344 
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CROWNS 
As You Need Them! 
When You Need Them! 


has been servicing 
with Precision-made, brightly 
ithographed CROWN S for 


more than 20 years 


Need delivery in @ hurry? Need specie 
decorations? — Stock designs? — Just call 
We also manufacture metal SCREW CAPS 
from up to 


Penn Cork & Closures. Ine. 
Evergrees 9.4416. 7. and 9 1155 Mamhattes Ave. Y 


Nation’s 
largest supplier 

of beverage cases 
for two reasons— 


GACO 
LASTS LONGER 
LOOKS BETTER 


Standard 
replacement parts. 


NAMED SALES 
MANAGER 


James F. Parsons, Jr. is 
the new sales manager 
at Economic Machinery 
Company. Worcester 
Mass.. Division of Geo. 
|. Meyer Manufacturing 
Co. He will direct sales 
of “World” labelers 


GETS DOUBLE-.COLA 
POST 


W. H. Thead recently 
was appointed by The 
Double-Cola Co., Chat 
tanooga. to take charge 
of the Ohio-Pennsyl 
vania territory. Mr. 
Thead has been in the 
beverage business for 
many years. 


JOINS STANDARD 
KNAPP 


Howard R. Stewart has 
joined the headquarters 
sales group of Standard 
Knapp Division of Em 
hart Mfg. Co. Portland. 
Conn., manufacturer of 
automatic packaging 
machinery. Mr. Stewart 
was formerly vice presi 
dent of Economic Ma 
chinery Co., Worcester, 
Mass. 


REPRESENTING B-1 


Lloyd Detloisen was re 
cently appointed North- 
west representative for 
the B-1 Beverage Co., 
St. Louis. He will head- 
quarter in Seattle, Wash 
ington. 


LAMSON APPOINTS 


Lamson Corporation 
Syracuse, N. Y.. has ap 
pointed E. H. Woodberry 
to the position of Sales 
Manager of its pallet 
loader line. He is a vet 
eran of nearly 20 years 
with the firm. 


Nulomoline. § 


the quality liquid sugar for quality beverages 
always uniform . made by o manufacturer with over 
40 years of KNOW-HOW and exacting standards 


CONSIDER THESE ADVANTAGES: controls batches 
. decreases labor costs .. . increases production 


. eliminates bag dust, lint, and sugar spillage. 


TANK CARS—TANK WAGONS 


Order direct or through your Sugar Broker. 


THE NULOMOLINE DIVISION 
AMERICAN MOLASSES COMPANY 
120 Wall Street New York 5, N. Y. 
Plants at 
LOS ANGELES, CAL 
MONTREAL, CANADA 


BROOKLYN, N.Y 
CHICAGO, ILL 


ginger ale extract 


Nationwide acceptance . . 


on excellent mixer 


Quicker filling... 
doesn't foam while bottling 


Carbonation lasts longer .. . 


no insoluble flavoring oils disturb the gas. 
Contains required sugar color 


PRICE—$11.65 PER GAL. IN 8 GAL. LOTS 
WRITE FOR TRIAL GAL. TODAY! 


329 CANAL STREET NEW YORK 13, WY 
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ADVERTISING 


Other Filpaco Products for the beverage plant 
Filter Presses. Transfer Pumps. Conveyors, Portable 
Agitators, Filter Paper, Filter Cloth 


Write today for further information 


_FILPACO INDUSTRIES 
The FILTER PAPER CO. 


2414 S. Michigan Ave, Chicago 16, Ili 


FOR SALE 


FOR S 


Ma 


On the Highways — 
In the Skyways! 


Staq 


uses problem-solving 
MEYERCORD TRUCK DECALS 


4) 


FREE booklet! Worite De pt. No. 26-9 


THE MEYERCORD CO. CHICAGO 44, ILLINOIS 


ALE 


| 


—— For Engineered Conveying Systems --7 


THE ALVEY-FERGUSON COMPANY | 


Since 1901 ! 
677 Disney Street CINCINNATI 9, OHIO 


Representatives in Principal Citres 
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FOR SALE.—S wide Washer j FOR SALE 


SALE AIDMON BOTTLE & SUPPLY CO., INC. i 
PLAY IT SAFE! EEMA? VERA! 


i EMAN’S BEVERAGES N¢ hoo 7615 Third Avenue Brooklyn 9, New York 
END OF SEASON "SPECIALS" 
FOR SALE W ary aut sbeler wit 
ee irive art eck f 
‘cart gal. stainless stee BOTTLE BARGAINS 
TION OF A ‘ sting table; any ¢ machines listed 5000 cases ACL 10 ox. sodas. : 
w and easonable off any = 600 gr. 7 oz. green ACL. 
em w ciused.—Q.B., Box 649.—4.-1 2000 cases attractive 8 oz. ACL Steinies. 
© Hundreds of plants rely on “BOTTLE SCOPE” for wher, Swe I Superkleen 1000 gr. plain 12 oz, Pepsi-type. 
Practical product control Easily installed on wa Liquid Mixer; S00 gph Lifetume = 10,000 full-depth cases 32 plain bottles. 
any bottling line, for any size bottles we atic B M ‘ 3000 cases, half-depth, 28 oz. soda bottles. 
© At present, we can make PROMPT DELIVERY! side Q.Z., Box 648.—4.-TI M 590 gr. select shape 32 o2. bottles, flint & e.g. 
4 2000 cases 12 or. ACL Steinies. 
BOTTLE SCOPE MFG. CO. FOR SALE 1000 gr. 12 plain flint select. 
Baltimore and Union Avenues Lansdowne, Pa. ‘ 3000 cases attractive 7 sodas. 
hele FOR SALI MACHINERY SPECIALS 
CRATOGA Complete Automatic Model F Dixie plant— 
PR IMPERIAL used three years D & L washer, Cem Saturc- 
F L FOR SALE22h : Fillers, carbonators, water coolers and syrup es 
e FOR SALE M room equipment. gry 
00 50. 60 Soda tanks—gquaranteed in excellent cond. 
—including Dixies; also 12 to 40 spout com- pte + BOTTLERS' TRADING POST 
plete lines at 50°o of new price. SIMO 4 M t.. First N B Bldg : ; ig 
We also stock stainless steel tanks new 77! PR SALI Ml 
Evans te ome 
3034 Boudinot St. Philadelphia, Pa. New Mi Syphon Tops. Get Our Prices First! > 
er 1 t the shave ‘ 
Seven Up Bottling ce Duplex crowner, recondit RELIANCE LEAD SOLDER & BABBITT CO., INC. 
garding these ‘ FILT 399 Geriesee St. Buffalo 4, N. Y. 
within the e me PA CO NY 
LING COMPANY, 1120 Montrose Aver 
LOR SALE. To any distant 7.1 . We Will Buy (And Sell) At Any Point 
FOR SALE t Miller va chain has brass bush Breen Any Quantity of Emptied 10-Galion Grapette. 
. 700 gross, 8 oz. Tall Flint Sodas, New aie #2340: Model _C Dixie #2984 ‘both wit ‘ Double-Cela, and Pepsi-Cola Metal Cans; 
300 gross, 7!/> Tall Flint Sodas, New ed and a able e dials; McK oad Also Wooden Kegs, Barrels and Steel 
30,000 cases, !2 oz. Emerald Green Ales a OF WESTERN MICHIGAN. Holla M Drums. 
style tank, 110 ‘gal Lomax stainless steel 1109-1 BUCKEYE COOPERAGE CO. 
attached ; separate motor a pump cor FOR SALE. 75 1 3803 Orange Ave. Cleveland 15, Ohio 
10,000 cases, 12 or. Steinie Shells, paper parti e 4-47, model DIA 10-8 ‘ ( nate Potter and Ray 
tions, 24 ea 1) fe elt Sou x, ¢, top a feed 
300 cares ACL Emerald Greon Bott | Charics 5 ¥ACOBOWITL 
30.000 cases, Used 2 dor. 12 oz. amber select with ream ells w indie the 12 wid 
We buy al! surplus botties and Crowns 3 decks and take 12 o2 1 test SALE ON 
5619 Cherry Street Philo. 39, Penno 41 108% YLER BROTHI RS m diese Star 
hottle washer; 40 sp We have in stock Crown Cork & Seal and 
12 he Liquid stainiess steel corboneters and seture- 
( ch FOR SALE. Mever. ni immediate delivery ef prices about 
pt present was replaced with auat out Cer fille fice 
equipment. AGE HE VERAGE FAYGO BEVERAGES, 3—Liquid 250 Red Diamond stain'ess 
FOR SALE : 2—Liquid 300 Red Diamond siainiess 
tine of Bottling line neisting of D&T 2—Liquid 500 Red Diamond stainless 
ty, 14 eight, emereid green FOR SALE q 
cartons; 12,000 cases capacity flint export shape beer ME. WATKINS 1210 Prospect 1400400: also have Evar 1—Cem 250 stainless saturator 
botties, packed 24 paper fibre board boxes: 7.000 cases Pitt Pa} 6 Cer aturator silable whe ell ma 1—Cem 500-gallon stainiess saturator 
\2-on. capacity emerald green export shape beer botties ew t the 1000 staini + + 
250 cases 32-01. capacity siphons FOR SALE—Balt Gale GRAPETTE BOTTLING CO em stainiess saturator 
Approximately 10,000 wood beer cases—light weight—full P art ted ga PAN‘ PO. Box S06, Springfield, Ot 9.1 Remember, we are heodquerters for filers, 
depth—no partitions—for 12-08. bottles nat wit $275.00 washers, labsiers, and syrup room equipment 
Wilstech & Dalton Sts., Cincinnati 14, Ohio M 4 m4 Om < P OF BOX 318 
Phone: Cherry 6227 k 
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On Modern Equipment 
For Immediate Delivery ! 


A Real Bargain... 


for a Complete Bottling Line! 


heed EM Mise 4 


Table A ecting Bott 


for immediate Shipment 


Aiready Created 


Ready 


list of FIRSTENBERG 
FACTORY REBUILT EQUIPMENT 


Here is @ partial 


© World Rotary Labeler, Variable Speed 
© 28 CEM Piller & Crowner 

GPH CEM Saturator 

© BWOIC Liquid Superkicen Washer 

© Disie Mode! Filler & Crowner 
© 2-24 


© 36 Diameter Rotary Acc 


Loomis-Manning Water Filters 
Table 

© 24 Spout Liquid Red Diamond 

© 12WP4C Meyer Dumore Washer 

© S HP Potter & Rayfield’ Cooler 

© 90 CPH Sturdy-Built Sooker 

® 250, 1000 GPH Liquid Carbs 

© 4W2ICO Liquid Superkicen Washer 


© 40 Spout Liquid Low Pressure 
© 6W4C Heil Bottle Washer 

Jumbo Mode! 
© 10 HP Liquid Stainiess Cooler 
© 20. 40 Spout CEM Fillers 


Auto. Crowner 


We have many more units availabdie 
Write ui whet you. need for prompt 
Qvuetations 


‘IRSTENBERG 


BOTTLERS' EQUIPMENT CO.INC. 
Brooklyn 12, New York 


5301-307 Powel! St 


In business for over 60 years. 


100 


ANTED TO Bt 


thee Hoses, Machinery, Material 


HELP ANTED, 


Foremen Helpe Practical Bottke salesmen 
HELP WANTED I emis able t 
a e ge e a fru 
ae en le 
negles ma 
were 
geme I 
VA 
1ELP WANTE 


» WANTED ale er 


WANTED 


HELP WANTED 


HELP WANTED 


WANTED 


SALESMEN WANTED e la 
e e ee 
\\ Ler 
wide EECO 
MPA 4 tA 
VPA 1 
M 
i} VAN 
H NANTE 


_ WORK W ANTE D 


Hottlers, Foremen, Helpers 


— Saleamen 


MISCELLANEOUS \ 


DON'T GAMBLE!. .@ 


Note these BOTTLE SPECIALS 


for peak-season production: 

4000 cases 28 8 os flint sodas 8% 
bottom 

plain emeraic green select 


heigh? sma 


Lots Solicit Your Inquiries 
Write—wire—or ‘phone 


I. BASKOWITZ 


BOTTLE COMPANY, INC. 
1301 Grend St., Brooklyn 11, New York 
HYacinth 7.1775 


IT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor” 


write for free sample to 
CLOISTER LABORATORIES, INC. 
325 W. Huron St Chicago 10, Iii 


FOR SALE 


50,000—cases 12 Os. Brown Export Botties 
6,000—cases 12 Or. White Export Botties 
15,000—Wooden Export Cases, paper partitions 
1,000—Aluminum Half Borreis, Peeriess Tops 
1,000—Acme Steel Quarters, single shel! 
1,500—Lee Steel Half Borrels, 1947's, 48's, 49's 

2—World Labelers, for qts. and pts 

1—12 Wide Soaker, for qts. and pts 


GIRARD MACHINERY & EQUIPMENT COMPANY 
134 S. Second Street Reading, Pa 


NEW PARTITIONS 


All Types Direct Factory Shipments And Quotations 


Buy—Sell—Exchange 
BOTTLES AND SUPPLIES 


SH 5-5856 


M. WALSH e201 sth ave. ein, 


IMMEDIATE SHIPMENT 


1—Liquid Washer, 8-Wide, 3-Comp. Quarts 
1—Meyer Washer, 8-Wide, 3-Comp. Quarts 
1—Meyer Washer, 12-Wide, 5-Comp. Pints 
1—Liquid Washer, 16-Wide, Quarts, 3-Comp. 
1—Liquid Washer, 16-Wide, Pints, 4-Comp. 
5—Wor'ld end O & J Rotary Simplex Labelers 
4—Liquid and O & J Rotary Duplex Labelers. 
6—World and Ermold Semi-Automatic 
Labelers. 
1—Infilco 12" dia. Filter with 12° Hydro- 
darco Purifier, prac. new 


PERRY EQUIPMENT CORP 
1419 N. 6th Street Phila., 


22, Penne 


FOR SALE 


= Wood Quort Cases, full depth, 20¢ eoch 
7 on. Shelis, full depth, 15¢ each 


; 000 6 Shells, full depth, 15¢ each 
30.000 10 & 12 on. Shells, full depth, 20c eo 
30,000 NEW 7 & 8 os. K.D. Cartons, 30¢ ea 

7,700 NEW 32 os. K. D. Cartons, 30c each 
70,000 NEW 12 of. KD Gorton, 30¢ each 
100,000 12 os Partitions, 4c eac 

3,000 cases Dr. Swett's 10 of Act Botties 

BISON BOTTLE COMPANY, INC. 


28 WASSON ST BUFFALO 10. N.Y 
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Your Assurance of 


Only the Best in Citric Acid | 


had a x 1 dea Su bout price « rol during 
the n m hye has been with us and is > ve 
At the itset, it Was apparent that price controls ier ; 
eee 
soft ir KS Were detrimental to the interests 
of bottlers, first, because of the competitive na Ri ’ i I 
: 
ture of the isiness and second, because of out 


prices (to rising costs before 


e The Citric Acid produced by the Prfizer- 
discovered fermentation process, inaugurated 


the controls were instituted. But because all prod 


ucts were fettered by the ontrols, we had 
more objection to them than any normal Ame} in 1923, was a product of unusually high 


ican Dusiness, Which Views with extreme distaste 


quality. Now, more than a quarter-century 7 i 


the entry of governmental bureaucracy in its later, strict quality-control is still the dominant 

under the restrictions placed upon O. P. S. (such laboratory tests alone. It extends beyond that. 

as a sharply reduced operating budget) we wor After the final product is packed, a completely 


der why soft drinks are still saddled with them air-conditioned warehouse keeps Pfizer Citric 


Little or no attention has been given our previous in top condition until it is shipped to you. 
pleas for decontrol. We hope this won't happen to : i 
EE Oa aE And since Pfizer has kept its Citric price con- 
sistently low, this non-toxic acid remains the 
most economical organic acidulant a bottler 


The inclusion in this issue of an article de 


scribing the attractions of Atlantic City, New can use. 


Jerse s not a gesture of cooperation to that ’ . 
Today, as always, you'll find Pfizer your most 
famous resort city’s Chamber of Commerce. The ; ; 

dependable source for top-quality Citric Acid. 


article also includes a list of the exhibitors a 


1 forthcoming National onvention and E po 
tl rthcoming ( I 1 EX CHAS. PFIZER & CO., INC. 


sitior id some facts about the program which 


will feature this wathering of the bottlers. We 


Son Francisco, Calif, Vernon, Calif, 


hope that this article and those in succeeding 


issues on the same subject will induce many 
bottlers to attend the conclave T he position of 
the industry in the general scheme of things 


nationally, needs review and analysis, and it will 


get just that at the national conventior And 
the huge Exposition is sure to interest bottlers 
who want to fit their plants into the moder 


pattern of efficient, low-cost operatior Now is 


the time to plan to be at the Big Show 


Speaking of conventions, the State meetings 


are scheduled to start soon. Almost all States 


have problems of erest and importance, pal 


ions. We 


ticularly in this year of national elect 


feel it is a duty of every bottler to be a member 
of his State association, and to give it better than 
lip service. The way to start is to attend the an 


nual convention, and be willingly drafted into 


anv work or activity in which your talents can 
contribute to the growth of the organization 
By-helping to build bigger, more effective State 


associations, vou are automatically helping vour 


own business and industry 


® Sampling of Citric Acid for final tests prior to storage 


q, was only natural for thia publication to 
= 
2 
di 


You'll be rewarded with 
better sales when a Foote 
& Jenks’ ginger is battling 
for you. 

Beat your competition 
with the best ginger 
money can buy. Select 
from a group. Well-aged. 
Pleasing blends and bou- 
quets. Backed by 68 
years’ experience. 

Buy now. 


@DTE € JENKS 


JACKSON, MICHIGAN 
Ginger Specialists Since 1884 


